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COSMETICS SOAPS FLAVORS 





f you are having trouble with corrosion and 
seepage, don’t overlook the high corrosion resis- 
tance of Wirz Wax-Lined Tubes. While they are not 


a cure-all, their advantages are so great they are well 
worth a test, especially where milk of magnesia is an 
ingredient. Since our first announcement that we were 
equipped to supply Wirz Wax-Lined Tubes, many manufac- 
turers have made tests and are now specifying Wirz Wax- 


Lined Tubes to protect product, package and good will. 


| COLLAPSIBLE METAL TUBES A H WI B Z Ine METAL SPRINKLER TOPS 
' e e 9 e HOUSEHOLD CAN SPOUTS 


LACQUER LININGS 
Established 1836 


PR > WAX COATINGS 
OTECTIVE WAX COATINGS CHESTER. PA. 
Export Division—751 Drexel Building, Philadelphia, Pa. 
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AND APPLICATOR PIPES 








Boru D.Pappazociou | 
KAZANLIK 
BULGARIA 7 Ht ws 








Sjultivated in the beautiful sheltered rose val- 

a leys of Bulgaria is the “Empress among " 

Flowers,” the glorious Bulgarian Rose. A O 
constant loyalty to this stateliness governs 

Pappazoglou in their controlled production of D / O 
Otto of Rose d’Or, without deviation. Sole Amer- 

ican distribution through Ungerer & Co. positively 
assures you matchless purity and quality in this T ») 
aristocrat of volatile oils. IT 


We invite your inquiry on this exceptional product 


UNGERER & CO. 


- 15 West 20 STREET NEW YORK 
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HE World's finest Sandalwood—Santalum Album (Linné)}— 
is grown in the State of Mysore. The Oil richest in Santalol 


———F comes from the Heart-wood, and nothing but selected Heart- 
: wood is used for the production of MYSORE OIL. 


This, together with scientific distillation, accounts for the univer- 
sally recognized superiority of Mysore Oil, and is why Mysore Oil 
is always taken as the standard measure of quality. 





There is no satisfactory substitute 


for the perfume value imparted by 
Genuine Mysore Sandalwood Oil. 


Most perfumers and soap manufacturers prefer to use natural 
products; due to uncontrolled supplies, prices often advance 
to such a point that they have to limit the use of natural prod- 
ucts and use cheaper synthetic materials with varying success. 


This situation will not develop in the case of genuine Mysore 
Sandalwood Oil. The Forest Department controls the cutting of 
trees in such an intelligent and farseeing manner that large or 
potentially large users of genuine Mysore Sandalwood Oil are 
assured adequate supplies at reasonable prices at all times. 


Sole Agents for 


the United States 7 
W. J. BUSH & CO., Inc., Distilled at our Linden, N. J., plant and offered only in original 
New York sealed and numbered containers. 
* 
** » . 2 °? 
Sole Agents a Oldefte Sfferrce Piftillcrs 
for Canada 


ie > ne — 
scien WV, J, BUSH & CO 
Montreal, Canada . 3 US & ‘ 
INCORPORATED 
Essential Oils .. Aromatic Chemicals . . Natural Floral Products 
NEW YORK, N. Y. 


Grasse 


London - Mitcham . Messina 
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ESTABLISHED 1845 


BATZOUROFF & Co. 


SOFIA, BULGARIA 


PURE OTTO OF ROSE 


MODERN DISTILLERIES AT : 


KARNARE KALOFER 
KARLOVO RAHMANLI 


SOLE DISTILLERS BY VACUUM PROCESS 


EXCLUSIVE AGENTS U.S. AND CANADA : 


GEORGE LUEDERS & Co. 
427-429 WASHINGTON Sr., NEW YORK 


BRANCHES : 


CHICAGO-SAN FRANCISCO 
MONTREAL 


itorial and Executive offices, 
Entered as second clas 


’a., under Act of March 3 
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ys . the woman who uses Radiance Lipsticks talks about them frequently— 
but that is of minor importance. 


More important is the fact that Radiance Lipsticks actually complete the story, 
tell the most important part of it. When told that a lipstick has a unique lustre 
and marvelous stay-on ability, women naturally look at the speaker's lips—to see 
for themselves whether the praises are well founded. It is then that Radiance 
Lipsticks sell themselves to entire groups of women. 

Made in compliance with existing legal regulations, Radiance Lipsticks not only 
pass women’s tests of close scrutiny—-we know they will more than pass any 
laboratory test you may care to give them. 


WE VWMAKE PRIVATE BRAND COsvVkTic Xe siti Wwe iar NGRT COVER ETE WiTh OTR CLSTOM-—,MERS 


Also included in the HELFRICH line of RADIANCE Cosmetics are: Rouge 
Compacts, Creme Rouge, Eye Shadow, Powder Compacts. Face Powder, Creams 
and Lotions and Cosmetique. 


Laborato Vie " 










Helfrich Laboratories of N. ¥ 34 West 26th Street, New York 
Helfrich Laboratories, est Monroe Street, Chicago 
Helfrich Laboratories of Cand ing Street West, Toronto, Ont. 
Baldwin & Baldwin, +t, Los Angeles, Calif. 

Charles H. Curry, 420 , San Francisco, Calif. 

Cable Address: Helflabs, Chicago Toronto 
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SLIP CAPS 











f 
Improve | 
THE APPEARANCE OF YOUR PACK- ' 
AGE with an attractive serviceable 
aan eee : saa stock or specially designed 
TALCUM CAPS—Plain&Knurled ; ” 
18 ‘ 
ini XS CAP 
76 
For perfumes, talcum and _ tooth 
powder, bath salts, lotions, ete. 
Furnished in a variety of de- 
signs in fancy metal—plain brass— 
aluminum — brass_ nickel _ plated 
—nickel silver — stainless _ steel 
Enameled caps, all colors. \ 
Our “Negative Finish” _ resists 
acids, alkalies and alcohol. 
264 20 M/M Samples and prices on request. 
Jewel 
4128M/M 456 13 M/M 406 10 M/M 503 13 M/M 300 18 M/M G () () 1) ~ 
MANUFACTURING CO. 
345 ELDERT STREET 


BROOKLYN, N. Y. 
Phone: Foxcroft 9-3900 





404 20 M/M 10-Sided 387 20 M/M Round 


se mitten Sa =" ws 
444 20 M/M ty [ ft ry 413 20 M/M Round TWO PIECE BALL CAPS 


47| 10 M/M Round 5258 M/M 408 13 M/M Round 





MISCELLANEOUS 





429 10 M/M 


sore M/M 
PULL-UP TOOTH POWDER TOPS 





428 33 M/M 


Pencil Clip - 504 16 M/M 


388 15 M/M 


355 Salt Cap 500 28 M/M 469 Pepper Cap 


CUSTOM DESIGNS IN STAMPED AND DRAWN METAL SPECIALTIES 
B-G Caps for Perfumes, Talcum, Tooth Powder, Bath Salts, Lotions, Salt & Pepper Shakers, etc... . Sifter Top Caps, Slip Caps (Round, 


Square, Oval. Slotted). 
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the perfect “bubble bath” base 





Foaming bath preparations are not a temporary fad, but 
have become a definite Toilet necessity. There are hun- 
dreds of chemicals producing a fairly satisfactory ‘Bubble 
Bath’. Experimentation extending over eighteen months 
have proven that a really perfect Bubble Bath can be made 


with 


FOAMONE 


Permit us to mail you samples and manufacturing information. 


= 


ESSENTIAL OIL AND CHEMICAL COMPANY, INCORPORATED 


NEW YORK OFFICE: 601 WEST 26th STREET 
CHICAGO: 325 W. HURON STREET 
ST. FPAVULs 283 E. 4th STREET 
LOS ANGELES: 2800 E. Jith STREET 
CANADA: I|19 ADELAIDE STREET, W. TORONTO 


| eR SN WEAN TI LR I IN RSS Se TONNE AO etn A | ar RR TST TTAB ER TAnRN 
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Today’s sales leaders are in rhythm 
with the times. Preferences change. 
Markets change. Your customers 
change. Keep your product, its pack- 
age, its perfume in step with modern 


change. van Ameringen-Haebler 





perfume creations are in rhythm 


with today. 


VAN AMERINGEN-HAEBLER, INC. 


315 FOURTH AVENUE 
maw. CORK. Cary 
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Bridgeport compact cases and vanities are outstanding for style and 


NCIL 


. 
4 


craftsmanship. Vanities such as these can be ,produced to specification 


PE 


to harmonize with anv cosmetic line or color scheme. 


Brincerort Metrat Goops Mec. Co. 


BRIDGEPORT, CONN, Phone Bridgeport 3-3125 ESTABLISHED 1909 


BROW 


7 
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WITH SPIRIT REBORN 


A historic event has just occurred in this country out 


of which every man and woman, from the lowest to the 
highest, regardless of race, color or creed, can take new 
heart. A major political party has met and chosen its 
standard bearer for an approaching presidential campaign. 
Its candidate was selected, not by the politicians of the 
party, but by the people of the party. As never before, the 
country gave spontaneous voice to its preference and the 


party gave heed in its choice. 


The point we make has nothing whatever to do with one’s 
political beliefs or affiliation. The true significance of this 
event, as we see it, is that out of a challenge to its precepts, 
whether that challenge be real or imagined, the vitality and 
spirit of America have been reborn. The fact that its people 
are becoming vocal, that they are awakening, each to his 
rights and responsibilities as a citizen, should serve to 
strengthen confidence and hearten hope in the growing 
greatness of our land. In such growth, a// men will 
prosper! 


FRITZSCHE BROTHERS, Inc. 


a Mo 


SS” — —__ 
TRADE Lg ntseME BROTH ER: 


*to.us par off 

















... A TIMELY JASMINE SUBSTITUTE 


HERE is little purpose in reminding the perfume industry of its acute need 
for natural Jasmine; there is every purpose in reminding it that JASOLEA jis a tried and 
worthy Jasmine substitute. Vitally important to every perfumer in this emergency is the 
availability of this Fritzbro Specialty which is now offered in the following three natural 
Jasmine grades: 


4/4 4/4 . ‘ i 2 7 7 
JASOLEA N Careful examination of this product will reveal it to be an unusually close 


simulation of Jasmine Enfleurage. Its striking similarity, even to the fatty, obscure odors of the natural 
oil, distinguishes it as a laboratory achievement of highest merit. 


4/4 44 
JASOLEA X This grade duplicates the Jasmine Absolute of volatile solvent extraction. It 


blends perfectly with natural oils and in proper proportion, challenges even expert detection. 


/ 44 
JASOLEA °’F Here is an indispensable working base for finished jasmine perfumes. Pos- 


sessing all the rich, full fragrance of the living flower, its use requires little, if any, manipulation. 


In all formulas indicating the use of natural jasmine or its equivalent, JASOLEA of appro- 
priate type can be safely substituted. In doing this, perfumers will not only bridge the 
present emergency, but they'll discover a new and more effective way of creating true jasmine 
effects at synthetic jasmine costs. 


We urge you . try JASOLEA .. . today! 


Aree 
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“CLOSER TO GENUINE CIVET | 
THAN ANYTHING | HAVE EVER OBSERVED” 


. So states an impartial observer—the perfumer for one of America’s largest manufac- | 
turers—after his examination of 


CIVET ARTIFICIAL F. B. 


What this means to users of natural Civet in view of world conditions and withdrawal from 
American markets of practically all available stocks is simply this: That they now have a | 


ready and dependable supply of what is reliably considered an excellent substitute for good 
guality, natural Civet. 


CIVET ARTIFICIAL F. B. has about twice the strength of Abyssinian Civet and is equal 
in strength to Civet Absolute. This is due to the fact that it contains none of the inert 
materials present in natural Civet in the form of waxes and fats. And to this may be at- 
tributed also its greater solubility and its lessened tendency to cause discoloration in the 
finished product. Soap makers, especially, value it for this reason. As an alcoholic tincture, 
properly aged, CIVET ARTIFICIAL F. B. can be used in fine perfume formulas in the 
same manner and to achieve the same characteristic softness of odor imparted by Civet 
Absolute. 


In suggesting to Civet users that they subject our CIVET ARTIFICIAL F. B. to critical 
examination before applying it, we are confident that it will substantiate all of our claims 


and thus provide them a new and economical aid to better perfuming. Address us on your 
letterhead for further particulars and/or sample. 
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DISPLAYED BY AN ALL-AMERICA 


ie Abvard 


Box No. 409-PR 


This Powder Box, made by the E. N. Rowell 
Company, is one of the items shown in the 
lovely Floor Display for Pond’s Creams, 
Powders and Tissues—which won Top Award 
for Lamont, Corliss & Company, Selling 


Agents for Pond’s Products. 


The name of Rowell has long been synony- 


mous with Fine Boxes. 


E.N. ROWELL CO., Inc. Batavia, N. Y. 


New York Office: SEWELL H. CORKRAN, 30 East 42nd Street. Phone: 
MUrray Hill 2-3447 * Chicago Office: HAROLD G. MacKAY, 444 W. 
Grand Ave. Phone: SUPerior 1676 * Hollywood, Cal. Office: L. W. 
ARMSTRONG, 6331 Hollywood Blvd. Phone: Hollywood 0111 * 
Boston Office: H. P. TUCKER, 52 Chauncy St. Phone: Hancock 0398 
* St. Louis Office: The DICK DUNN CO., Merchandise Mart Bldg., 
12th Blvd. & Spruce St. Phone: Central 3544 * Detroit Office: H. E. 
BROWN, 2842 W. Grand Blvd. 319 Curtis Bldg. Phone: Trinity 2-0191. 
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THE ATLANTIC REFINING CO. 
PHILADELPHIA, PA. 
260 South Broad Street 
Petroleum Products 
White Mineral Oils U.S.P. for pharma 


ceutical and cosmetic uses. All gravities. 
all viscosities. 


H. J. BAKER AND BRO. 
NEW YORK 


Sturge’s English precipitated chalk U.S.P. 
Extra Light-——Dense. 


SIERRA TALC CO. 
LOS ANGELES, CALIF. 


Sierra Tales approximate the ideal 
chemically and physically——and excel in 
uniformity of milling and color. 


THURSTON & BRAIDICH 
NEW YORK 
Specialties: 


Gum Arabic—Gum Karaya--Gum Trag 
acanth—Vanilla Beans —Tonka Beans. 





THE HARKNESS & COWING CO. 
CINCINNATI, OHIO 


Manufacturers of Stearic Acid Saponifi- 
cation Process. 


THEODOR LEONHARD WAX CO. 
Established 1852 
HALEDON : PATERSON, N. J. 
Bleachers & Refiners of Bees-Wax. White 
Bleached Bees-Wax T.L. Brand. Extra 

Quality—U.S.P. and 100% pure. 


LACO PRODUCTS CO., INC. 
BOSTON - BALTIMORE 
Manufacturers and Importers 
Castile Soap “Laco” 
Powdered “Purls” Bars 


COLGATE-PALMOLIVE-PEET CO. 
JERSEY CITY, N. J. 
Executive Offices 105 Hudson Street 
Glycerine 
Chemically Pure U.S.P. Dynamite 


A.C. DRURY & CO., Inc. 


219 EAST NORTH WATER STREET, CHICAGO, ILLINOIS 
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) our Judgment Day comes, not once in an Eternity, but 


: every day —in my lady's boudoir. Through her discriminating 
Migr ne 


use, your cosmetics and toiletries will be judged. They will not be 
found lacking in flattering color, seductive fragrance, enhancing 


formula, or smart packaging, if you have them manufactured by Allied. 


LIPSTICKS APLI * ROUGE SUPREME ¢ FACE POWDER APLI « MASCARA APLI ¢ EYE SHADOW APLI 

OTHER ALLIED SPECIALTIES: TALCUM POWDERS « DUSTING POWDERS « FACE POWDERS 

PERFUMES e TOILET WATERS e SACHETS « MANICURE PREPARATIONS «¢ CREAMS e LOTIONS 

DEODORANTS «¢ DENTIFRICES « BATH SALTS « SHAVING PREPARATIONS ¢« SKIN TONICS 
HAIR AND SCALP PREPARATIONS 


ALLIED PRODUCTS, Ine. * 30 ROCKEFELLER PLAZA,N.Y.C 


MAKERS OF THE WORLD’S FINEST COSMETICS AND TOILETRIES e PRIVATE BRANDS EXCLUSIVELY 
PLANT AND LABORATORIES: SUFFERN, NEW YORK 
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a superior perfume oil for 
toilet waters. creams. lotions 


and many other preparations 


THIS DELIGHTFEUL CREATION 


IMPARTS THE FLORAL SCENT OF THE 


NATURAL FLOWER...A CAPTIVATING 


FRAGRANCE THAT BREATHES THE 


ROMANCE OF THE OLD SOUTH. 


SAMPLES AND QUOTATIONS ON REQUEST 


COM PAGNIE 
PARENTO., ine. 


EXECUTIVE OFFICES AND LABORATORIES 
CROTON-ON-THE-HUDSON, N.Y. 


& 
NEW YORK @ CHICAGO e@ DETROIT @ LOS ANGELES @ SAN FRANCISCO @ SEATTLE 


PHILADELPHIA @ TORONTO @ COLOMBES, FRANCE @ LONDON, ENGLAND 
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Another Problem Solved 


by ALCOA 


ALUMINUM TUBES 





Your ‘“‘TOUGH PROBLEM” may be just as easy 
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Maybe, like Clairol, Ine., you’ve been having 
trouble finding the right tube for your product. 

And maybe, like Clairol, you’ve “tried every- 
thing.” Everything, that is, except coated 
Aleoa Aluminum Tubes. It was a coated Alcoa 
Aluminum Tube that solved their problem. 

Over 80 different interior coatings — suit- 
able to a wide range of products—are now 
available in Alcoa Aluminum Tubes. Each 


coating is completely inert to product in- 





gredients, and prevents any reaction between 
product and tube. 

This means that nearly all tube users, and many 
manufacturers who have never before been able 
to use tubes at all, can now take advantage of the 
strength, lightness, and economy of Aluminum. 

For full data on the uses and low cost of 
coated Alcoa Aluminum Tubes, write to the 
ALUMINUM CoMPANY OF AMERICA, 2170 Gulf 


Building, Pittsburgh, Pennsylvania. 


oxen Galaly wn ohuae 
ALCOA ALUMINUM TUBES 


July. 1940 


The American Perfumer & Essential Oil Review 





PE 
REFUME BASES 
K ee 
or Any Purpose 


Sw” perter Bases 
odors ‘ outstanding 
as abl 


Or ih ple nded %° 
at ¥ 


character 
pe followiné have been widely used 
c a ul manufacturer of cosmetics 
and perfumes: 


1 conditions now pre- 


» we are doing oUF yery best to take care of 
ost 


yailing 
“\\ do our win 


urgent needs of our eustomer® We wil 
ade advise .d of future dev elopment™ 


to keep the 


DODG 
E«& 
OLCOTT Com 
pany 


iso 
VA 
Ric 
K 
STREET 

- NE Ww 

; YOR 
K 


. ‘ON 
* 
CHICAG 
* 
» 
Plant and and 
Aa poratori é af 
ies: BAY 
AYONNE ST. LO 
: -" N. J ; UIS on 
, LOS A 
S ANGELE 
SLES 





If you've never seen a giant 
Sequoia, you don't know what 
you've missed. 


Nature holds the secret to 
the well-preserved giant 
SEQUOIAS. However, it is a 
well known fact that our 
TEGOSEPTS are excellent 


preservatives. 


We suggest TEGOSEPT M 
for lotions; TEGOSEPT P for 
creams, and BUTYL TEGO- 
SEPT for the oily preparations 
which are difficult to preserve. 


Give longer life to your cosmet- 
ics by using the TEGOSEPTS 
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As a hedge against higher prices 


due to this year’s short crop of 


ORANGE BLOSSOM 
ALBERT VERLEY. INC. 


suggests 








Absolute Eau 
de Fleur d’ Oranger Synthetique V 


Recommended 


for success with syn- 


thetic Orange Flower that you anticipate these in- 


We have private advices from 


Linalyl Anthranilate 


Phenylethyl Anthranilate 


I Neridol 100° 


Methylnaphthyl Ketone 
Liquid 


Nerol 


Neryl Acetate 


our principals in Europe to the 
effect that this year’s crop of 
Orange Blossom is seriously 
deficient . . . Nature has inter- 
vened. Regardless of the ability 
of the population to harvest a 
crop, the crop is not there... 
It is natural to expect a sharp 
increase in prices of all Orange 
Flower products...We suggest 


creases by learning for yourself 
what Absolute Fleur d’ Oranger 
Synthetic V can do for you—in 
varying proportions, to conserve 
your supply of the natural prod- 
uct, or as a superbly faithful re- 
production, in its own right, of 
the Absolute Orange Flower 
from Water . Write today 
for working sample and prices. 





ALBERT VERLEY @tomalich- 


ALBERT VERLEY, INC., D. A. Bennett, a 1621 Carroll Avenue, Chicago, Illinois 
14 E, Mefford Chemical Co., Los Angeles 
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25th Street, New York 
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Albert Verley’s 


WMyonal 
Summ 


is more than a superb 


Lily of the Valley 


—it opens up sales opportunities you haven't considered possible 


Recommended 
for success with 
Lily of the Valley 
Rhodinol Laevo Citronellol 
Cyclamen Aldehyde 


Acetate Dimethylbenzyl 
Carbinol 


Ylangol 


Acetate Gaiol 


TURN 


the 


Think of a Lily of the Valley you 
can use even in face powder — 
one that fits into every kind of 
perfuming job you can conceive 
— and you realize that Myonal 
Summus is one of the very few 
such creations in existence .. . 
Almost any fantasy bouquet can 
be made more flowery and effec- 
tively sweetened with this rare 
creation — not to be compared 
in utility or distinction with any 
ordinary Lily of the Valley. Its 
delicate note simulates the fresh 
blossom with remarkable fidelity 


ALBERT VERLEY @vomalich. 


— maintaining its true flowery 
character from the very incep- 
tion through all stages of evap- 
oration . . . Myonal Summus is 
rare also in the range of its uses. 
It is one of the few Lily of the 
Valley creations which can be 
utilized in perfuming all cos- 
metic products — as a perfume, 
as a cream odor, in toilet waters 
and Colognes, in face powder — 
either alone or in combination. 

Get this new, appealing 
note into your line. Write today 
for samples and prices. 


ALBERT VERLEY, INC., D. A. Bennett, President, 1621 Carroll Avenue, Chicago, Illinois 
<< 


14 E. 25th Street, New York 


Mefford Chemical Co., Los Angeles 
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here's 
something new 
in PowDER PurFs! 





Here’s something really new—a multi-colored 
puff that will greatly enhance the beauty and 


attractiveness of your powders. 





Made entirely by machine, this puff can con- 
tain as many as five different colors at no extra 
cost. The facing of wool or velour may be 

pr hale one color, the top material of moired celanese another and the ruff a third. 

THER 


Two additional colors may be added by changing the center and using a contrast- 


ing color for imprinting. 


® Thus, at no extra cost you get a five-color puff that appears to be hand 
made because of a mechanically produced fluted effect. We'll gladly send you 
samples of this new puff, the one that can embody practically every color char- 


acteristic of your line. 


SERVICE TO THE TRADE EXCLUSIVELY 

COMPACTS ® ROUGE & POWDER ® LIPSTICKS © CREAM ROUGES [All 

indelible shades—consistencies a la mode)® EYE SHADOWS ® EYEBROW PENCILS 
WATERPROOF MASCARAS 


All products are checked by competent chemists, to insure full compliance with the new Pure 
Food, Drug and Cosmetic Act. 


OXZYN SALES COMPANY 


New Jersey Office: 1 Pleasant Ave., Clifton Canadian Office: 144 Front St., W., Toronto 
Telephone calls originating in New York will be accommodated through Murray Hill 6-3570. In Clifton 
Phone Passaic 2-6900 














MANUFACTURED BY 
OXZYN COMPANY 
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FOR BETTER COSMETICS 


Since face powder is bought solely to end shine its 
success depends upon its efficiency in doing just 
that... in ending shine. 
Face Powder Base Z makes your powder stay on 
. with a thin, invisible film .. . that resists wind or 
rain... and that doesn't let shine through. It never 
becomes transparent. Result: successful sales for you. 


ALSO INVESTIGATE 


Phenyl Ethyl Alcohol Verona 

Ionone 100%, Verona 

Ionone Methyl Verona 

Alpha Amyl Cinnamic Aldehyde Verona 


Requests for samples on your firm’s letterhead 
will be promptly answered. 


AROMATICS DIVISION 


GENERAL DRUG COMPANY 


170 Varick Street, New York, N. Y. 9S. Clinton St., Chicago, III 
Transportation Bldg., Los Angeles, Cal. 907 Elliott St.W.,Windsor,Ont 
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A Carr-Lowrey glass container can display your product so that its best fea- 
' tures strike the eye and penctrate right to the pocketbook nerve. Carr-Lowrey 
containers also have the faculty of getting your product in the “right places” — 


the places where most money is spent. 


- Y : : -_ . . 
For each C arr-Lowrey glass container is designed with an eye to Attractive- 
ness. ( arr-Lowrey encases your product not merely in glass—but also in class. 


Makes it belong in the finest package company. 


And the rest of Carr-Lowrey’s famous “three-point service’”— Practicability 


and Economy — takes care of the remainder of your package problems. 


A Carr-Lowrey consultation costs nothing, involves no obligation, holds 


untold possibilities for package improvement. 


All the modernity of the 20th Century’s skyscrapers is incorporated into this 
distinctive bottle designed and produced by Carr-Lowrey's **3-point service.” 


Black label further accentuates whiteness of the bottle’s contents. 


Carr-Lowrey Glass Co. 


Factory and Main Office: BALTIMORE, MD. 
New York Office: 500 Fifth Avenue ’ Chicago Office: 1502 Merchandise Mart 









































ROSE 1622 
Based on Moroccan Rose 
and Geranium—comple- 
mented by aromatic chem- 


4oi* icals produced in our lab- 
¢ uh oratories—this Rose has 
yal! 4 asin indescribable individuality 
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3 wit depth and tonality. 
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WHITE CLOVER 1685 
Fastidious Fashion now fav- 
ors this tantalizing odor. 
Naugatuck happily _ pre- 
sents it to the progressive 


perfumer. 





We have a wide selection of other per- 
fume compounds in all price ranges, and 
suitable for all perfume and cosmetic 
purposes. 


12 EAST 22nd STREET « NEW YORK, N. Y. 
440 W. WASHINGTON STREET, CHICAGO, ILL. * H.M. ROYAL, Inc., 4814 LOMA VISTA, LOS ANGELES, CALIF. 


We offer you here a select bouquet of 
populer floral perfumes / 
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Quality in packaging... that keeps faith with the 


product’s integrity ... secures preference inspired by 


confidence. Our unlimited facilities and long experi- 
ence in a complete packaging service enable us to 
render valuable assistance with regard to containers, 
closures and cartons for hygienic and pharmaceutical 


products. Owens-Illinois Glass Company, Toledo. 
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THEY SAY A CARPENTER'S 


KNOWN BY HIS CHIPS” 


(J. Swift) 





ri And similarly the artistry and skill which produce 


Felton perfumes and aromatics are proclaimed by 
the many successful and well known cosmetics in 
which they are used. 


If you make only one cosmetic item ... or a complete 
toiletries line, you'll find a perfect Felton perfume for your 
purpose. Every one of them is the superb creation of skilled 
perfumers with a keen understanding, not only of your own 
production problems, but the demands of the consumer 
as well. 


A majority of the basic aromatic raw materials used in 
perfumery are made in our own factory. That's another 
reason why you can always depend on the uniform quality 
and economy of Felton Perfumes. 


SEND TODAY FOR YOUR COPY OF THE 
NEW FELTON CATALOG OF PERFUMES 
AND AROMATICS 


Testing Samples Gladly Supplied! 















FELTON 


CHEMICAL COMPANY, INC. 
603 Johnson Avenue, Brooklyn, N. Y. 


Stocks in Principal Cities 
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KIMBLE GLASS VIALS | 


While salesmen cool their heels in the waiting 
room, Kimble Glass Vials—carrying samples of 
your products by mail—are delivered to the 
desk of the man you want to reach! 


A NEW VERSION OF YOUR 2/2 PACKAGE 
A RAPID ACCEPTANCE OF YOUR MEW PRODUCT 7/7 


© 1940, KIMBLE GLASS CO. 
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Trade Barriers 


Unquestionably one of the most 
serious problems confronting — the 
food, drug and cosmetic industries is 
the possible introduction of control 
bills containing revenue provisos, 
and it is incumbent upon the food, 
drug and cosmetic industries — to 
drastically oppose such acts, in order 
that state trade barriers may be 
eliminated in the manufacture, sale 
and distribution of foods, drugs, de- 
vices and cosmetics. 

The first outstanding movement in 
a Campaign to remove interstate trade 
barriers which restrict the free flow 
of capital and commerce across state 
lines was announced recently by 
Richard P. Brown, secretary of the 
Pennsylvania state Department of 
Commerce. The Pennsylvania com- 
mission held a joint session with a 
similar commission of New York 
state in New York City last January. 
The main purpose of the joint meet- 
ing was to discuss existing trade 
barriers between the two states. As a 
result of this conference the state of 
Pennsylvania secured a wider mar- 
ket for its products, thereby increas- 
ing employment. 

Thirty states now have laws under 
which their own producers or con- 
tractors are favored in public pur- 
chases. Eighteen states, including 
Pennsylvania, have not as yet adopt- 
ed such restrictive legislation. [| may 
also add that there were a number of 
sectional state meetings, wherein 
state officials within given zones con- 
ferred and formulated plans to con- 
tinue this activity. 

United States Secretary of Com- 
merce, Harry L. Hopkins, an- 
nounced recently that an immediate 
plan of action of the Interdepart- 
mental Committee on interstate trade 
barriers has been outlined. following 
conferences with officials of — the 
Council of State Governments and the 
Conference of Governors. Secretary 
Hopkins also declared that. apart 
from the possibility of hearings be- 
fore the Temporary National Eco- 
nomic Committee. the immediate 


* extract from report to Flavoring x 
tract Mfrs. Assn 
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LEGAL TRENDS 


by JOHN S. HALL* 


activity of the — Interdepartmental 
Committee will invelve continuous 
expansion of research already undet 
way in the interstate trade barrie: 
held. 

It was generally agreed that re- 
search projects under way would be 
speeded up, and their results made 
known to interested agencies. such as 
the Council of State Governments and 
the Conference of Governors. A con- 
siderable amount of information and 
data has already been accumulated 
by the United States Department of 
Commerce, which may be obtained 
Additional informa- 
tion on the restriction of free flow of 


upon request. 


interstate commerce by state barrier 
laws will be gathered by the Inter- 
departmental Committee and turned 
over to interested organizations; like- 
wise information assembled through 
states will be made available to the 
committee, to coordinate such re- 
search activities. During the past 
year an effort was made to complete 
a digest of state barrier laws on the 
statutes of the eight states in which 
the legislatures convened in regular 


session. 


Administrative Agencies 

The present era is one of rapid 
change to meet the demands of new 
political, economic and social con- 
ditions wherein certain practical ad- 
justments must be made. We have 
accordingly seen a remarkable ex- 
pansion or extension of governmental 
agencies in the field of public admin- 
istration. As a result the subject of 
administrative law has for more than 
a generation been the fastest growing 
part of our legal system. Moreover. 
it presents legal problems which are 
pressing for a well-informed and in- 
telligent solution. Many administra- 
tive agencies therefore have been 
created which partake of legislative. 
executive and judicial functions. An 
investigation of the laws of the fed- 
eral government and of the average 
state readily demonstrates how close- 
ly related to public welfare they are. 

The last thirty years have been 
marked with a prodigious rise and 
growth of administrative tribunals. 


although technically not courts in the 
constitutional sense yet nevertheless 
they are invested with extensive au- 
thority in adjudicating matters of 
vital concern to manufacturers and 
individuals. For example, in 1926 in 
the state of illinois there were 78 pro- 
visions of the Illinois statute vesting 
in non-judicial officers authority to 
determine or control private rights. 
Since then the number has materially 
increased, principally in fields of 
labor. old age assistance, occupa- 
tional diseases and unemployment. 

We are now facing what is perhaps 
the most critical problem of adminis- 
tration. For many years the question 
of the scope of administrative agen- 
cies has caused much _ confusion. 
There has been a vast difference of 
opinion on this subject and_ the 
United States Supreme Court only re- 
cently had occasion to express itself 
on certain aspects thereof. As a re- 
sult a bitter debate has taken place 
between persons who maintain the 
traditional attitude of the supremacy 
of law and those who see these new 
organs of government as genuine 
aids to the legislative and executive 
departments in furtherance of the 
democratic principle. 

The courts can be influential in 
maintaining a proper equilibrium be- 
tween various organs of government 
to the end that public administration 
will be efficient and that government 
will function for safety rather than 
speed. In this way the judicial agen- 
cies of society can truly exhibit the 
possible and worthwhile attributes of 
judicial statesmanship. 

The question of authority of ad- 
ministrative agencies has had the at- 
tention of the Attorney General's 
Committee of the Department of Jus- 
tice. and the Attorney General’s Com- 
mittee on Administrative Procedure 
held public hearings on June 26, 27 
and 28. as likewise July 10, 11 and 
12. at the United States District 
Court House, Washington, D. C. The 
purpose of the hearings was to invite 
all persons and organizations to ex- 
press their opinions of the procedure 
of the administrative departments of 
the Federal Government. 
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No Shortage!!! 


We continue to supply our regular 
customers with their normal require- 
ment of Wardia. We welcome the 
opportunity of doing likewise for you. 


July, 1940 
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WHY THE COSMETIC INDUSTRY GREW 


but from pre-war, ie. 1914, census statistics it 


Breaking down of public prejudice 


against artificial beauty aids, aggres- 
sive merchandising and widened scope 
of advertising were three factors in 


development of consumer acceptance 
by JESSE THOMPSON 


Epitu CASE of Detroit. Michigan, whose family 
was the subject of the May 1940 study in the 
Ladies’ Home Journal “How America Lives” series. 
spends for beauty a little less than the American 
woman's average of $7 a year on cosmetics, $10.50 
annually for beauty shop services. The total cos- 
metic bill is $300,000,000, perfumes increase that 
by about a third and the beauty shop check is 
around $450,000,000. 


Comparable figures for 1900 are not available 


& Essential Oil Review 





seems safe to assume that the total turnover in 
cosmetics of all kinds, excluding only the item of 
soap. was never in excess of $24,000,000 for any 


one year. 


WHY THE COSMETIC INDUSTRY GREW 

This tremendous growth of the cosmetic indus- 
try is predicated upon many interlocking factors: 
three of these are outstandingly important: 

1. The breaking down of the public prejudice 
against artificial beauty aids which existed in the 
1890's and the early 1900's; this was due to a 
number of social upheavals, including the World 
War and prohibition, but it was also due to 

2. The imaginative and aggressive merchandis- 
ing efforts of the industry and also to 

3. The scope and power of cosmetic advertising 
which increased as popular resistance diminished. 

Today cosmetic advertising is subject to the 
stipulations and cease and desist orders of Federal 
‘Trade Commission control. This external influence 
confronting the industry, while in no way com- 
parable is nevertheless roughly parallel to the 
situation in the 1900's; so that a study of the three 


July, 1940 27 








factors just mentioned should prove not only en- 
lightening but of practical value to the advertising 


interests in the industry. 


THE BADGE OF JEZEBEL 

In the final years of the last century. “face paint- 
ing” was frowned upon as being the badge of the 
Jezebel. “Eve’s Glossary.” a book published in 
1897. was outspoken: “It is a mystery why women 
of the world insist on plastering their skins with 
paints and powders which deceive nobody and 
give any woman an appearance of doubtful re- 
spectability.” 

Any woman. not an actress or a lady of fashion. 
risked her reputation if she so much as powdered 
her face: and as for rouges. nail enamels and eye 
make-up. these were simply unthinkable even 
though they have existed since the days of Cleo- 
patra. For, as we know, cosmetics and perfumes 
played an important part in Nero’s court. were 
used by the Empress Poppea, her ladies and even 
the Emperor himself. Moreover, they had a full 
“line” at their command—white lead and chalk 
for whitening the skin, Egyptian kohl for eye 
make-up: “fucus”, a kind of rouge, for cheeks and 
lips; and the depilatory in use was called psilotrum. 


COSMETICS IN 1902 

In 1902, the condemnation of cosmetics was as 
strong as ever; Henry Finck in his book “Romantic 
Love and Personal Beauty” wrote: “it is needless 
to say that women who paint their faces put them- 
And later, he con- 
tinues, “Masculine amorous preference for pure 


selves on a level with savages.” 


complexions has at last succeeded in banishing 
paint from the boudoir.” This statement was not. 


of course, accurate but it does to show the 


fo 
difficult situation which the cosmetic industry had 
to face and explains why the manufacturers of 
those days walked on eggs. 

Few of them advertised. The May and December 
1900 issues of a leading woman’s magazine, typical 
of the times. carried less than a dozen cosmetic 
advertisements. Ivory, Fairy, Jersey Cream toilet 
soaps. Colgate’s Cashmere Bouquet, two or three 
face powders, Quentin’s perfumed bath wafers. 
Mennen’s tale, Rubifoam dentifrice—that was prac- 
tically the entire list. The space used was small. 
2 to 4 inches single column usually. 

Copy was necessarily discreet. Freeman’s face 
powder used a testimonial from Maxine Elliott. 
and urged a trial; Lablache stated simply that it 
“brings beauty to face, neck and arms”. Fairy 
Soap printed a testimonial from the wife of Admiral 
Sampson which gave as her opinion that “The 
Fairy Soap is good, there’s no denying it.” Quen- 
tin’s wafers claimed only to “perfume the bath” 
and Rubifoam offered a sample vial for 2 cents. 


DAWNING ACCEPTANCE BY 1905 


By 1905, the example set by the women of fash- 
ion, combined with the gentle persistence of the 
manufacturers’ advertising and the continuing 
efforts of the mail order houses. had created a 
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HIS Cream, with its 
soothing, healing etfect upon ‘ 
windburn and sunburn, is a nece: 
ity in mid-summer to every 
woman The casiest cream in the 
world to use,—no massage nor 
prolonged process—simply moisten 
the skin gently, morning and night, 
or at any- time 
“Twill cool and soften and ft 
st hefully,—keeping tt } 
nplexion always attractive It 
n lu t th 
’ i wired. onl ougt 
te he skin 
The nds requisites, daintil 
pir sed, may be had 
mple form, or the trial sizes in a 
deacrited twive T 
un r comfort and charm for you 
who begin now to use these sur 
Passing Necessitics 
? 
SAMPLES Be sure to encl imp 
with your request. Hinds H nee: 
1A d Cream B ™ heh 
Gold and Disapr <2 > 
( 4 I n i ; 
Trial Cake Soay n ~ "he 
S. I | oes A wea 
Attractive Week-end Box ' 
A. S. HINDS, 200 WEST ST PORTLAND, MAINI 
Hinds advertised in The Ladies’ Home Journal, August, 1919 
spreading acceptance among everyday people for 
powders, rouges. blondines. deodorants and other 
“cosmetiques” as they were frequently called. 
So a new note of assurance is found in the adver- , 
tising. Ivory soap, for instance. was using full 
pages and printing bolder copy: 
“ep P ° 
Be careful of your hands. Yellow soaps will 
make them red and coarse and hard—a source 
of never-ending humiliation and annoyance. 
Ivory soap adds to their beauty; keeps them soft i 
and sweet and dainty. It is the only soap the 
self-respecting housewife will use. 
Several new names appeared among the adver- 
tisers: Calox, Sanitol tooth powder. Packer’s tar 
soap. Thy-ca-lol antiseptic and Hair Fluff, a powder 
which when sifted on the hair and brushed out ‘ 


“imparted” new beauty. The next five years wit- 
nessed no marked departure in advertising tech- 
nique but it did add considerably to the company o! 
advertisers. including Craddock’s blue soap, Wil- 
liam’s and Lehn & Fink’s products. Lifebuoy was 
not yet using its B.O. theme although a hint of it 
was already to be detected in Drosis, a deodorizing 
toilet powder. 
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Cosmetic acceptance was growing at an accel- 
erated pace and the reproach once attached to 


“painting” was forgotten. 


EFFECT OF WORLD WAR ON THE INDUSTRY 

Progress continued in more or less leisurely 
fashion for another four years. Then came _ the 
World War. The effects on the United States began 
to be apparent by 1915 and were reflected not 
only in industry but in the social set-up. Women by 
the thousands went out into a new world of jobs. 
wages skyrocketed, prosperity brought a tendency 
toward extravagance. Men bought expensive silk 
shirts and women turned to clothes and beauty. 

The cosmetic industry, among others, responded 
to the stimulus. The number of products advertised 
in the May 1915 issue of the woman’s magazine 
already mentioned was more than double the 1900 
figure. Among the newer advertisers were: Wood- 
bury. 4711 perfume, Jergen’s, Lustr-ite nail enamel. 
Air Float taleum, Listerine, Sempre Giovine per- 
fume. Full page space was no longer exceptional 
and copy was franker and more persuasive. 


COLGATE’s BLIND PERFUME TEST 

Woodbury described “the most famous skin 
treatment ever formulated” and concluded “you 
can't keep the charm of the skin you love to touch” 
without it. Odorono and Mum were both harking 
forward, the latter stating that it “gently neutralizes 
all bodily odor and keeps the body sweet from 
bath to bath.” blindfold test 


3 Colgate perfumes, 3 imported, none labeled 


Colgate featured 


in which a jury of over 100 women disproved the 
supposed superiority of imported “odeurs” 


GREATNESS AHEAD—NEW PRODUCTS 

This new attitude toward beauty made rapid 
gains and by the end 1915 still more products 
had joined the advertised list: Daggett & Ramsdell 
(introduced 25 years previous), Hind’s almond 
cream, Suprema and Pompeian creams, Mary Gar- 
den face powder. Pond’s vanishing cream ran pic- 
tures of Julia Sanderson and Jane Cowl. fore- 
shadowing today’s society, screen and stage star 
testimonials. From this particular advertisement 
it would appear that vanishing cream was some- 
thing new, it having been necessary to tell what it is, 


how it differed from cold cream and how to use it. 


AMAZING GROWTH IN SIX YEARS 


By the time the doughboys were back from 


“Over There”, bringing home gifts of French per- 
fume for wives and sweethearts, the cosmetic march 
was in full stride, with words and music and sales 
to match. From the 1925 Census of Manufacturers. 
we quote the following figures; the picture they 


paint needs no gilding. 


L919 $82.084.000 wholesale cosmetic sales* 
192] 90.756.000 
1923 119.237.000 
1925 147.392,000 


*These figures, stated as turnover, 
rouges, perfumes, toilet waters, ete 


& Essential Oil Review 


include creams, 


The whole thing had become, as Palmolive 
stressed, a question of beauty culture. 

In the advertising and merchandising of cos- 
metics, several important innovations were intro- 
duced in the 1920’s and by 1930 these had become 
so well established as to be reflected in the copy 
running in that year. 

Science was being given full rein. Camay’s page 
contained 


“scientific advice on precious com- 


plexions”, Woodbury’s was featuring “desquama 


tion” explained “the medical term for invisible 
skin peeling” and Palmolive was running a series 
picturing famous beauty specialists and quoting 
their counsel. 


Sponsored radio network shows were born in 
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DAGGETT & RAMDELL’S 
Perfect Cold Cream 


+ “The Kind that Keeps” 





















Isa Mhin Feed that cleanses: 
nourishes and removes all irritations 
from exposure Our book “seed 
tae Finger ef lone” wa complete 
treatise on how to massaye your own 
face. A copy and trial tube of Per- 
feet Cold Cream mailed for Oct 
Drog and department stores. 


* PRICES 
In Tubes, . . —— = € 
Glass Jars, a5e., "She. soe., B15 
DAGGETT & RAMSDELI. 
17 W. 34th Street, New York 


Opposite the Waldorf Astoria 










Early magazine advertising of Daggett & Ramsdell, circa 1905 


this decade and by 1930 had become vital enough 
to be played up in advertisers’ published copy. one 
example of those days being Pepsodent’s invita- 
tion to readers to tune in on Amos and Andy. 


COLORED NAIL ENAMELS NEW IN 1930 

In a merchandising way, the industry was intro- 
ducing red nail enamels; the idea was so new in 
1930 that a magazine called the attention of its 
whose nails were 


readers to the “oirl on the cover” 


a bright crimson. Tangee lipstick. on the other 
hand, found a better merchandising angle in “natu- 
ral” color for the lips. 

But all these innovations were insufficient to 
keep cosmetic sales from being affected by the 
catastrophe of October 1929 and the subsequent 
Not until last year did retail cosmetic 
sales pass the 1929 record of over $400,000,000. 


However, the early years of the depression had 


de *pression. 


the opposite effect on cosmetic advertising; it ac- 
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celerated both the tempo and the “sell” of the 
copy and in 1935 the two top copy approaches were 
the lure or romance angle and the scientific angle. 

Cutex spotlighted “matching lips and fingertips” ; 
Jergen’s suggested that he would “love the touch 
of your hands”; Ingram’s milkweed cream showed 
how to “keep young”; Camay played up bridal 
glamor. On the science side, Pond’s cream told 
how lines, wrinkles, blemishes start in the “under 
skin”; and in its powder copy, this same manufac- 
turer suggested “matching the powder to the hid- 
den tints of the skin”. Coty spoke of its “air spun” 
process, Lady Esther invited women to make the 
“bite test” and Woodbury’s emphasized “germ 
free” care. 

This was the stage set onto which F.T.C. strode 
in May 1938. 

A year after Wheeler-Lea, Woodbury was saying 
“lovable beauty blooms while you sleep”, Arden 
had her Velva cream mask, Pepsodent its irium. 
Bourjois made much of Evening in Paris, Ipana 
of “Hearts in Harmony”, Lux of movie stars and 
Yardley of its duchesses. 

Today, cosmetic advertising still follows the two 
principal trails blazed during the past 40 years: 
1, the romantic and 2, the scientific which has been 
modified. In addition, today’s cosmetic advertising 
has the advantage of frankness denied to the earlier 
manufacturers. 

Thus, the effect of F.T.C. control has been to 
remove the spots, wrinkles and blemishes from 
beauty copy; it has proved much less of a restrain- 
ing factor than at first imagined and infinitely less 
restraining than the consumer disapproval of the 
1900's. Thus, again, cosmetic advertising has a 
fresher, clearer complexion; and the same fresh- 
ness and ingenuity has extended to merchandising. 
with the result that 1937’s volume was topped in 
1938; that was in turn topped by 1939 which, as 
we have seen, is higher than the previous (1929) 
high. As for 1940, that is in the laps of the fair sex. 


Family Income 


i F the income of the 54 per cent of American fami- 
lies now receiving less than $1,250 a year could 
be raised to an average of $1,500, the economic 
problem in America would be practically solved, 
according to Dr. Helen Everett Meiklejohn of the 
San Francisco School of Social Studies. 

Statisticians have shown, she pointed out, that 
such a rise in income for those in the lower brack- 
ets would result in such spending increases as $385,- 
000,000 annually more for transportation and $11.- 
000,000 more for oranges. 

Dr. Meiklejohn asserted that today’s economic 
thought should not concern itself fundamentally 
with increasing populations and expanding fron- 
tiers, but with a “new era of mature economy.” 

“Today America is entering into a mature econ- 
omy—in which population is approaching a sta- 
tionary level, there are no further physical frontiers 
to push farther back, mass production has been 
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"Mr. Walters—Three weeks ago you promised my company an 
order!" 


fully developed in most important directions, and 
not only is the average age of citizens advancing, 
but the value of older men and women is being 
increasingly recognized,” she said. 

“Free competition is closely associated with an 
era of expanding economy, but in a ‘mature econ- 
omy its benefits are not so apparent and ‘monopo- 
lies,” ‘combinations,’ and governmental control of 
prices are viewed more kindly,” she added. 

Industries in which free competition is the rule. 
she pointed out, demonstrated during the depres- 
sion that by reducing prices to keep up output they 
were able to maintain employment, but not divi- 
dends, while combinations to fix prices and control 
output result in wholesale unemployment during 
depression periods. 

At another session of the Summer Institute of 
Social Progress, Professor J. M. McDaniel of the 
economics department, Dartmouth College, stated 
that “if the forces making for price rigidity are 
too strong to overcome, then it is highly probable 
that the government will be forced into the business 
of directing the flow of investments as a permanent 
function.” 


Sales Development Programs 


No business is big enough to be entirely self-con- 
tained. With few exceptions, such highly spe- 
cialized jobs as sales training programs, sales equip- 
ment, unusual promotional campaigns, can be han- 
dled more economically and more effectively by 
professional specialists than by your own per- 
sonnel.—T rade Ways, Inc. 
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MIXING PASTES, 
CREAMS, EMULSIONS 


Various types of mixers, mills and 
homogenizers for use of the small man- 
ufacturer of cosmetics” . . . Standard 


types of machinery illustrated 


by MAISON deNAVARRE 





of viscosity for mixtures to be agitated by pro- 


pellers is around 3600 centipoises. 

A major problem in cosmetic practice is the 
blending of powders into a cream mass. A particu- 
lar propeller has been found most useful for this 
purpose because of the shear produced by holes in 
the blades. By using a blade of this type, the pig- 
ment may be easily mixed into the mass, requiring 
a minimum of subsequent treatment. In fact, the 
production of hand creams based on glyceryl mono- 
stearate containing titanium dioxide does not re- 
quire milling, if the pigment is first mixed into a 
portion of the water to be used in the composition 
with the propeller type mixer fitted with the blade 
described above. The cream itself may be then 
made using the same propellers and packed with- 
out milling. 

\ combined tank and mixer is illustrated in Fig. 
}—useful for making heavy pastes or mixing cold 





Fig. |. Push-pull mixer 


Licur and medium-heavy mixing can be readily 
accomplished with a push-pull type of portable 
agitator shown in Fig. J. 

Simplicity of construction, ruggedness and adapta- 
bility of this kind of agitation, makes it a common 
sight in cosmetic plants. It can be used success- 
fully in making liquid emulsions, emulsified cold 
creams and other medium-heavy mixes. The agita- 
tors are available in a series of standard sizes from 
several manufacturers. Special mixing blades for 
particular mixing jobs are illustrated in Fig. 2. 

Factors affecting mixing efficiency are depth and 
shape of tank, shape of bottom, ratio of depth to 
diameter of tank and presence of heating coils or 
baffles. Bissell (/nd. & Eng. Chem. 30, 493, 1938), 
says that “round tanks are better than square tanks, 
and square tanks are better than rectangular tanks. 
The shape of the bottom is also a factor; a flat 
bottom is better than a dished-in bottom; a dished- 
out bottom is better than a flat one; and a conical 
bottom requires critical location.” The upper limit 

*This material has been excerpted from the chapter 
Equipment for the Small Manufacturer in the author's 
forthcoming book, Cosmetic Manufacturing, Principles and 


Practice, and is reproduced through courtesy of the pub 
lisher, D. Van Nostrand Company, New York, N. Y. 
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Fig. 2. Types of propellers 


Fig. 3. Cream mixer 


cream until cold. The tilting device aids in remov- 
ing the finished product. Note the numerous blades 
throughout the length of the shaft. This is undoubt- 
edly an advantage. 

Rate of agitation is somewhat slower, but the 
arrangement of blades effects a thorough mix 
nevertheless. 

The pony mixer is also useful in making heavy 
cosmetic pastes, such as shaving cream, vanishing 
cream, tooth paste or pigmented preparations such 
as deodorant creams, which will be subsequently 
milled. The four blades not only revolve inside the 
can, but the can itself revolves to give thorough 
mixing. 

Rapidly coming into favor is the mixer which 
utilizes centrifugal force developed by a ribbed 
mixing dise located at the bottom of the can. Re- 
volving at high speed, the mix is thrown against 
thin slits in a vaned stationary cylinder, thus break- 
ing up the mass into a fine dispersion. 

Continued mixing sucks the material downward 
and out producing a mild milling action. The 
equipment is available jacketed or not, as desired. 

Not as commonly seen as the “push-pull” or pro- 
peller type of mixing machine but very popular 
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Fig. 4. Beater-type mixer 


indeed is a large beater ty pe first made for the food 
industry. Fig. 4. 

These machines are built in capacities of from 
one gallon upward. The bowls and beaters are 
interchangeable, aiding rapid manufacture. Bowls 
can be supplied with water jackets if required. 
Bowl splash covers may be attached. The bowls 
are set into place on lugs and raised into position 
by means of a lifting lever. 

While the beaters do not operate at a particularly 
fast R.P.M.. agitation and mixing are very 
thorough. The adaptability of the machinery will 
make it useful for any mixing operation. The 
three speed motor is another advantage. 

\ number of other types of mixers are on the 
market, but the above will serve to illustrate the 
principle of cosmetic cream emulsification. 


MILLING 


Best known is the common paste or ointment 
mill, used in grinding tooth pastes and pigmented 
creams. Fig. 5. 

(An ointment mill is satisfactory for making 
smooth creams of almost any kind, even the absorp- 
tion base type. Portable motor driven models such 
as illustrated are very convenient. They can be had 
in any capacity desired. If required, a water 
jacket may be provided, thus keeping the contents 
either hot or cold as the case may be. 

This type of mill has a number of things in its 
favor. Parts are readily replaced and interchange- 
able. The simplicity of design is a feature appeal- 
ing to all persons in production work. Sturdiness 
and durability insure long life. 

Invariably, either the grinding surfaces or hop- 
pers may be made from any special alloy or metal 
The plates may be adjusted to give grinding of any 
fineness, by simple adjustment of a hand wheel. 
The model appearing above is a direct motor drive. 
hut belt driven models are also supplied. Hopper 
capacity is from 1 to 9 gallons. Weight of machine 
ranges from 40 to 175 pounds. 

A colloid mill (Fig. 6) can handle all types of 
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Fig. 5. Ointment mill 


emulsions, suspensions, or blends. In essence, the 
machine is composed of a rotating shaft operating 
at a very fine clearance against a stator. The 
material to be processed is caused to flow between 
ihe stator and rotor. A shearing or/and centrifugal 
action breaks up the dispersed or suspended par- 
ticles or otherwise further blends the mixture. Some 
colloid mills are supplied with water jackets for 
controlling temperature. Most of them have quite a 
capacity for work; modest production require- 
ments very often can be met with a laboratory 
model. In most cases a colloid mill is more useful 
than a homogenizer because it can process material 
over a wide range of consistency as well as pig- 
mented products. Homogenizers are not as versa- 
lile in use. 


HOMOGENIZING 


The principal upon which all homogenizers are 
hased is the forcing of substance under pressure. 
through a minute opening regulated by a spring 
needle valve. The substance passes the needle valve 
into a discharge chamber where the pressure is 
released. The material in effect “explodes,” pro- 
ducing a very fine dispersion. Homogenizers can 
be bought for as little as five dollars, for a hand 





Fig. 6. Colloid mill Fig. 7. Homogenizer 
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operated model used in experimental work. A 
small scale manufacturing and experimental homo- 
genizer is shown in Fig. 7. 

The author has used both machines in labora- 
tory work and production and can attest to their 
efficiency. The electrically driven model is some- 
what noisy, but withstands continuous use very 
well. 


For greater production, larger machines are 


available. 


One model which is used in making soft curd or 
homogenized milk is claimed by the manufacturer 


to produce emulsion particles of one to two microns 
in size delivering 100 gallons or more per hour. 
Numerous other types of homogenizers can be 
purchased. 
PHOTOGRAPHS 

The photographs which appear in this article are pre- 
sented through the courtesy of D. Van Nostrand Company 
and the following firms: 


Fig. 1. Alsop Engineering Corp. 

Fig. 2. Mixing Equipment Co. 

Fig. 3. Pfaudler Corp. 

Fig. 4. Hobart Mfg. Co. 

Fig. 5. F. J. Stokes Machinery Co. 
Fig. 6. Eppenbach Corp. 

Fig. 7. International Emulsifiers, Ine. 


Dentifrice Copy Guide 
An ANALYSIS of dentifrice advertising and the 
viewpoint of the Federal Trade Commission has 
been issued by the National Better Business Bureau. 
The Bureau draws eight main conclusions: 

1. Most nationally advertised dentifrices are 
safe and disparaging campaigns asserting other- 
wise are unjustified. Glycerine in toothpastes is 
not injurious. However, tooth whiteners contain- 
ing powerful acids are dangerous. 

2. There is no known dentifrice that can be 
depended upon to prevent tooth decay. 

3. Dentifrices are an aid in keeping teeth clean 
but cannot be depended upon to whiten or change 
natural shades of the teeth or remove all discolora- 
tions. 

1. Tooth powders are not superior to pastes as 
cleansing agents and the dental profession does not 
favor the use of one over the other. 

5. Massage of the gums is of value in oral 
hygiene but is not a proper treatment for gum 
disease and does not assure healthy gums. 

6. The antiseptic and antacid effects of known 
dentifrices are merely temporary and cannot be 
depended upon to prevent tooth decay. 

7. Dentifrices are not effective in overcoming 
all cases of bad breath and deodorant claims should 
be carefully qualified. 

8. No dentifrice should be offered as a treat- 
ment for diseased conditions of the oral cavity. 

Unfortunately for dentifrice manufacturers and 
the men who write their copy, the bureau said, no 
product can be truthfully advertised as making 
teeth “white,” “clear” or “sparkling.” This is be- 
cause many normal teeth, even when clean, vary 
in shades of color and translucency, ranging from 
brilliant to dull, and those shades cannot be altered 
or changed by the use of any safe dentifrice. The 
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Federal Trade Commission has ordered several 
advertisers to desist from making sweeping state- 
ments for these reasons. 

The FTC also issued a cease order against a 
manufacturer of tooth powder who asserted that 
dentists use powder in cleaning teeth and recom- 
mend powder in preference to pastes, the bureau 
recalled. The Commission’s manifesto on this sub- 
ject was as follows: 

“Dentists differ in their preferences for tooth 
powders or tooth pastes for the brushing, polishing 
or cleansing of the teeth and there is no consensus 


of opinion favoring the use of powders instead of 
pastes.” 


Ozone and lons 

An INTERESTING application of the idea that 
the proper respiration of the skin is as important 
to skin health as proper respiration through the 
lungs is to bodily health, has been perfected by a 
Zurich specialist, Carl Ronzi. Using an apparatus 
which he calls “vapozone” he has succeeded in 
providing a treatment for the skin whereby the 
skin respiration is accelerated. 

The apparatus consists of an electrically-operated 
steam atomizer combined with an ozone generator. 
the streams of steam and of ozone being projected 
simultaneously on to the skin. 

The steam generator consists of a metal vessel 
with an electrode bathing in the water, and causing 
it to heat up. When steam is produced, this is al- 
lowed to escape by a flexible tube ending in a 
large nozzle which projects the steam at a low 
pressure against the face or scalp to be treated. 
The electrodes used are designed so that a part of 
the water is broken down into ions which are 
carried off in the stream of vapour. 

Fixed directly under the vapour nozzle is the 
nozzle of an ozone producer. The ozone, escaping 
from it, is carried along by the vapour. The vapour 
therefore contains highly unstable ozone molecules, 
hydrogen ions, and oxygen ions. The interaction 
of these produces, on the one hand, nascent oxygen, 
and on the other, a very slight galvanic current of 
electricity. To get the benefit of these two phenom- 
ena, which are rapidly stabilised, the nozzles must 
be held quite close to the surface of the skin to be 
treated—-say, eight or ten inches. 

The treatment is carried out by cleaning the skin 
with a cream or other preparation and, afterwards, 
if possible, with alcohol. The skin is then sub- 
jected to the vapozone spray for about five minutes, 
after which a massage with a cream suitable to the 
nature of the skin is followed by a further applica- 
tion of the vapour for about 25 minutes. The skin 
is then treated with an astringent pack and vanish- 
ing cream rubbed into it. The advantage of the 
system is that the skin cells are provided with an 
abundant supply of oxygen in nascent form, in 
which its absorption is much easier than in the 
ordinary stable form. The oxygen, it is claimed, 
clears the skin of organic acids and other harmful 
toxic products.—Manufacturing Perfumer. 
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by DR. ERNEST GUENTHER 


Chief Research Chemist, Fritzsche Brothers Inc. 


Tue ylang ylang tree, Cananga odorata Hook. f. 
et Thomson, is a native of tropical Asia. Of all ihe 
tropical flowers, the blossoms of the ylang ylang 
tree excel by their strong and delightful fragrance. 
The essential oil distilled from these flowers is one 
of the most valuable adjuncts to the perfumer’s art; 
in fact, there is hardly a modern scent which does 
not contain at least some oil of ylang ylang. More 
than one of today’s favorite French perfumes owes 
its inimitable beauty to the proper selection and 
blending of a very fine ylang ylang oil. 


GREAT CARE IN GROWING REQUIRED 

Few essential oils require so much experience and 
care in the growing of the plants, collecting and dis- 
tilling of flowers. There are many grades of oil of 
ylang ylang offered on the market, the quality of 
which is a function not only of these factors but 
also of the botany and habitat of the plant. 

In a series of articles* the writer gave an account 
of his own observations on the production of ylang 
ylang oils in Réunion Island, the Comoro Islands, 
Nossi-Bé and the adjacent parts of Madagascar. 
the present main producing regions of the oil. Last 
year, while flying from China to San Francisco, the 
writer had occasion to visit the Philippine Islands 
and there also study distillation of oil of ylang ylang. 


*AMERICAN PERFUMER (1938) <Aug., Sept., Oct., Nov., 
Dec 
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A CRITICAL SURVEY 
OF MANILA YLANG 
YLANG OIL 


There is hardly a modern scent which 
does not contain at least some oil of 
ylang ylang . . . Few essential oils re- 
quire so much care in their production 


..- How the industry developed 


The so-called “Manila” ylang ylang oils have al- 
ways been considered of outstanding quality and in 
vears past considerable quantities were distilled in 
Manila. The war of 1914-18 entirely changed the 
picture. American standards of labor increased the 
cost of production to such an extent that the Manila 
oils, despite their high quality, were practically un- 
able to compete with the oils from Réunion Island, 
the Comoros, Nossi-Bé and Madagascar, where this 
industry had been started around 1892. 

Only meager data have been published and com- 
paratively little is known about the production of oil 
of ylang ylang in Manila. It was, therefore, quite 
interesting for the writer to investigate the present 
state of affairs. An account of these findings is 
given on the following pages. 


HOW THE INDUSTRY CAME INTO BEING 


The story of how the Manila and thereby the en- 
tire ylang ylang industry came into being is not 
without a humorous touch. It also shows how a 
branch of our industry can suddenly develop from a 
humble beginning, prosper and fade out again. Dur- 
ing the sixties of the last century, a seafaring man, 
named Albertus Schwenger, got himself shipwrecked 
or otherwise stranded on the Philippine Islands and, 
inspired by the delicious fragrance of the ylang 
ylang flowers, conceived the idea of rigging up a 
wheel-cart still so that he could journey through the 
countryside distilling ylang ylang flowers. The 
chronicles do not report whether Albertus, himself, 
pushed the cart, but one can visualize him perambu- 
lating from hut to hut, buying the flowers and ex- 
plaining the intricacies of his home-made still to 
soft-eyed girls while their husbands were at work 
in the fields. 

Luck stayed with Albertus, the sailorman and rov- 
ing distiller, for suddenly he won the first prize in 
one of the numerous Spanish lotteries, the proceeds 
of which he invested in his distillation venture. 
From then on Albertus prospered rapidly. At about 
that time Paul Sartorius (Don Pablo) entered the 
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Botica Boie, the leading drug house of the Philip- 
pine Islands, and began to distill oil of ylang ylang 
according to more advanced industrial methods. It 
would lead too far to give the details of the develop- 
ment that followed; suffice it to say that Don Pablo, 
in 1870 bought the Botica Boie and that his “Pablo 
Sartorius” oils, because of their excellent quality, 
were highly appreciated by the leading perfumers 
in Paris, London, Berlin, and New York and com- 
manded very attractive prices. In 1881 A. G. Si- 
brand Siegert entered the Botica Boie, bought it 
after a few years, sold out again and in 1885 started 
his own ylang ylang oil business. When, a few years 
later, Albertus Schwenger, the former sailor, re- 
tired, one Witte bought the business but sold the 
firm and the brand in 1908 to Sibrand Siegert. In 
the same year Dr. Jaehring (Botica Santa Cruz) 
also entered into the production of Manila ylang 
ylang oil. 


BEFORE THE WORLD WAR 


Thus, there existed before the outbreak of the 
World War in 1914 the following great brands of 
Manila ylang ylang oil: 

Sartorius 
Witte 

Siegert 

Dr. Jaehring’s 

It is significant that all these individuals and 
firms were German or of German descent. They 
owned, in and around Manila, large modern distil- 
leries equipped with excellent apparatus and ex- 
tracted large amounts of flowers which were mostly 
grown by natives in their small groves of ten to 
twenty trees. 

During the producing season, the flowers were 
harvested every morning and sold to field brokers. 
The transport to the town distilleries was long be- 
cause there were no trucks in the Philippines at that 
time. The flowers were frequently picked in the 
afternoon, kept over night in sacks submerged in 
water and transported to Manila in the early morn- 
ing. Thousands of kilos of flowers were distilled each 
day during the height of the season. 

The industry prospered rapidly because of the 
high prices which the oil brought on the world mar- 
kets. There was a great demand for these oils on 
the part of leading French perfumers, and the com- 
petition of the Réunion, Madagascar, Comoro and 
Nossi-Bé oils was still insignificant. 

The entry of the United States into the war in 
1917 completely changed the picture. The Germans 
and German firms owning the great distilleries en- 
countered difficulty in exporting their oils and most 
of them passed into alien property custodianship. 
Production of oil came to a standstill and_ the 
natives who formerly had taken good care of their 
trees, keeping them clean and free from insects. 
found no buyers for their flowers. The war boom 
of that period caused a great influx of native labor 
into Manila and many small shacks had to be 
erected in order to solve the urgent housing prob- 
lem. Consequently the native flower producers cut 
down their small ylang ylang groves in order to 
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make room for shacks and huts which they sold or 
rented to the newcomers. About 25,000 to 30,000 
ylang ylang trees were eliminated, thus practically 
ruining Manila’s prosperous ylang ylang industry. 


CONDITIONS AFTER THE WAR 


After the war the former great distilleries tried to 
revive the industry but soon had to discontinue their 
efforts and dismantle their distilleries because no 
flowers were available. At that time the competition 
of Réunion, Nossi-Bé, Madagascar and the Comoro 
oils became extremely devastating. During the war 
boom Manila had risen to a higher standard of liv- 
ing with accompanying higher labor cost, while in 
the French possessions of Madagascar labor re- 
mained very cheap, not to speak of the extremely 
low exchange rate of the French franc. Furthermore, 
more careful working methods and modern equip- 
ment had improved tremendously the quality of the 
Réunion and Nossi-Bé oils. 

As a result of this disaster, the Manila ylang ylang 
industry is today practically at a standstill. The 
only surviving modern distillery is located near 
Manila and surrounded by orchards of altogether 
about six thousand ylang ylang trees. 


THE DISTILLERY 


The stills in this distillery were constructed be- 
fore the last war and are of excellent workmanship 
—all copper, very efficient and modern. A separate 
boiler generates the steam. The stills, five in num- 
ber, are equipped with grids on which the flowers 
rest and provided with steam jackets by which the 
water beneath the grid is heated. The process is, 
therefore, steam and water distillation. The first 
runs of water are used again for the next flower 
charge which results in part cohobation. 

In his article on the production of French ylang 
ylang oils, the writer explained that those producers 
fractionate their oils, obtaining thereby usually four 
fractions which they market as “Extra,” “Premiére,” 
“Deuxiéme” and “Troisiéme” grades. The Manila 
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ach flowers in tree tops 


Special bamboo poles are used to re 


distillers produce only a first fraction which is of 
outstanding quality and make a second fraction 
only if time permits and if there is sufficient demand 
for it. They claim that it hardly pays to produce 
this second fraction. 

The yield of the first fraction is about 0.3 to 0.5 
per cent. Since the total content of oil is about 2 
per cent, the flowers, when discharged after the first 
fraction, still contain considerable quantities of es- 
sential oil which are simply discarded, together with 
the distilled flower material. Just as in Réunion. 
Nossi-Bé and the other French islands, the yield of 
the first run largely depends upon the season, the 
weather and the quality of the flower material in 
ceneral. 


THE PLANTATION 

As mentioned previously, there exist about six 
thousand ylang ylang trees on own plantings near 
the distillery. Of these, half are in poor condition 
and bear scarcely any flowers. During the past years 
they have been neglected and gone into seed which 
weakens the trees and is detrimental to flower de- 
velopment. These trees are being taken care of at 
present, pruned, the seed removed, and the ground 
well manured so that ina few years they will again 
bear flowers. The other three thousand trees are 
partly young and partly also rather weak. but there 
is hope that they, too, will bear more flowers within 
two or three years. 

Years of neglect also permitted insects to invade 
the groves and it is quite astounding to-see trees. 
branches and flowers overrun with innumerable 
ants. The writer has never observed a_ similar 
phenomenon in the French colonies. Yet. much has 
been accomplished lately in these ylang ylang 
plantations around Manila; the ground appears 
clean and well cultivated. 


TWO MAIN FLOWER HARVESTS 

There are two main ylang ylang flower harvests 
in Manila, from the middle of February to May and 
from the middle of June to October. One of the 
most striking impressions upon the visitor is the 
height of the trees. In Réunion and Nossi-Bé, where 
the growing, cultivating and harvesting of ylang 
vlang flowers has been developed to a very fine art. 
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the trees are pruned low so that the pickers can 
reach every flower by hand and carefully select 
those ready to be harvested. For producing a high 
grade of ylang ylang oil it is important that the 
flowers are not too green or too yellow (faded). In 
Java, where oil of cananga is produced from 
Cananga odorata*, the semi-wild trees are permitted 
to grow to great height and the flowers have to be 
torn down or beaten down with long bamboo sticks 
which, of course, does not permit careful selection of 
the proper flower material. This is one of the rea- 
sons why oil of cananga is inferior to oil of ylang 
ylang. 

The neglect under which the ylang ylang trees in 
Menila have been suffering during the last twenty 
years also caused them to grow to considerable 
height so that only those flowers within the reach 
of the picker can be selected by hand, whereas the 
flowers on top of the trees must be torn down with 
specially constructed bamboo poles. This, of course, 
does not make for any improvement in the quality 
of the oil. The flowers are thrown to the ground. 
gathered into baskets and carted to the distillery 
in antiquated, heavy, oxen- or buffalo-drawn sleds. 


TOTAL PRODUCTION 

The great handicap of the Manila ylang ylang oil 
industry is its present shortage of flowers, the 
numerous small native-owned groves having been 
destroyed after the last war. Today the distillery in 
question can produce from its own flower planta- 
tion only about 300 pounds of oil a year. There is 
hope, however, that this figure can be increased to 
about 1000 pounds within a few years when the 
weak trees on the plantation again come into full 
production. The quality of oil presently produced 
is excellent and the demand for it by leading French 
perfumers is so great that much larger quantities 
could be sold despite the much higher price of 
Manila ylang ylang over the best qualities of Ré- 
union, Nossi-Bé and Comoro oils. The famous 


*See the writer's article in the AMERICAN PERFUMER, June 
and July, 1939. 
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ylang ylang distillery in Manila 








brands of Manila oils have still retained their 
glamour and the demand for them far surpasses 
production. Whether or not the Manila ylang ylang 
industry will be able to stage a come-back, no one 
can say, especially not during the present unsettled 


political and 


economic conditions 


prevailing 
throughout the world. 
CONSTANTS 

Samples of genuine Manila ylang ylang oils 
which were distilled under the writer’s supervision 
in the above described distillery analyzed as 
follows: 


First Second 
Quality Quality 
Specific Gravity @ 15° C: 0.961 0.957 
Optical Rotation: 26° 33’ 56°50’ 
Refractive Index (a 20° C: 1.4932 1.5110 
Acid Value: l.] 1.9 
Saponification Value: 160.9 111.4 
Solubility @ 20° C: Soluble Soluble 
in 0.5 in 0.5 
volumes volumes 


of 90% 
alcohol: 


of 90% 
alcohol; 
opalescent opalescent 
in more to cloudy 
in more 
These figures are normal and compare well with 
corresponding fractions of finest Nossi-Bé oils. 


ALBAY YLANG YLANG OILS 

While the finest oils of ylang ylang in the Philip- 
pine Islands have been produced in modern distil- 
leries located in and around Manila, there is an- 
other type of much lower quality which may be 
classified as Albay oils. These oils, produced in the 
provinces of Albay, Bohol, Camarines and Mindoro, 
are distilled by natives according to extremely 
primitive methods from flowers of semi-wild trees. 
Originally those trees, too, were probably planted, 
but now they are completely neglected and in a 
semi-wild state. The stills, too, are very crude and 
therefore this Albay ylang ylang oil industry, if 
one may call it so, somewhat resembles the produc- 
tion of oil of cananga in the Bantam province of 
Java. 

The natives harvest the flowers by cutting the en- 
tire branches and picking all the flowers without re- 
gard to their condition. In this respect, distillation 
of the Albay oils is even cruder than production of 
cananga oil in Bantam and the quality of the Albay 
oils corresponds to the methods employed. This 
method of harvesting also has a most detrimental 
effect upon the trees. They grow higher and higher; 
harvesting becomes increasingly difficult and_ the 
flower development scarcer. 

The total yearly production of Albay oil is about 
1500 pounds and more. Sometimes one may en- 
counter a lot of better quality, somewhat resembling 
Manila oil, because the distiller took greater care in 
producing the lot, but the main trouble with the 
Albay oils is that one can never depend upon uni- 
formity. 

The Albay oils are mostly shipped from Manila 
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Distillation complete, still is emptied of exhausted flowers 


and, therefore, sometimes declared as Manila ylang 
ylang oils. This is unfortunate and detrimental to 
the good name of true Manila ylang ylang oils, 
under which label only those oils should be shipped 
and marketed which have been distilled most care- 
fully and according to modern methods in or near 


Manila. 


The Prospect Said ‘‘No’’ 


Wruat are you going to do about it? Throw his 
name in the waste basket and forget about it? Wait 
a minute; hold everything! 


you that... 


Did it ever occur to 


every one of the thirteen million washing ma- 

chine owners of today persistently said “NO” to 

every salesman except one! 

each of the twenty-five million automobile own- 

ers persistently said “NO” to every salesman 

except one! 

all of the twenty-six million radio owners per- 

sistently said “NO” to every salesman except one! 

the one and one half million oil burner owners 
of today persistently said “NO” to every sales- 
man except one! 

How many salesmen do you think these owners 
refused before they finally said “YES” to that one 
salesman? .. . How many times do you think they 
said “NO” even to that one? No one knows exactly, 
. Some ONE salesman 
stayed on the job, continued digging for new facts. 
wasn’t discouraged by the first “NO” or the secona 
or the next dozen for that matter, and finally walked 


but you can be sure of this . . 


away with the business. Take yourself for example. 


Think of the time you bought your car . . . your 
radio . . . your insurance and a dozen other things. 


How many salesmen did YOU turn down before 
you said “YES” to that ONE salesman? 

Sure your prospect said “NO” . . . They all do 
... People say “NO” to everybody. That is, every- 
body except that ONE salesman who keeps trying 
until they say “YES.” And... 
all down, can you give even one good reason why 
YOU shouldn’t be that ONE salesman? 

Let’s put that prospect’s name back in the file! 

. Someday he'll say “YES”!—Belnap & Thomp- 
son Push Book. 


when you boil it 
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Preceded by the president's reception, manufacturers and their 


wives attended the annual banquet at the Drake Hotel in Chicago 


CONGRESS AID ASKED ON ALCOHOL TAX 


F. E, M. A. passes resolution at annual 
meeting . . . Supply of raw materials, 


consumer and other problems considered 


W HEN Dr. Clarke E. 
to open the thirty-first annual convention of the 
Flavoring Extract Manufacturers Association in 
the Drake Hotel, Chicago, June 24, there were 
present 156 men representing 114 flavoring extract 


Davis sounded his gavel 


manufacturing firms doing between 70 and 75 per 
cent of the dollar volume of business of the indus- 
try. The 114 flavoring manufacturers incidentally 
came from 16 states. 

A remarkable amount of business was done in 
the three-day sessions, including reports from com- 
mittees on all activities of the association: and 
addresses on pertinent problems by representatives 
of the government, consumer groups and others. 
All of the papers were carefully compiled; all of 
the discussions were serious and all of the matters 
discussed were relevant. The graceful humor of Dr. 
Clarke E. Davis, who presided, and the wit of John 
Beach did much to savor the discussions. 


NEW OFFICERS 


The nominating committee was made up of 
William A. Upjohn, chairman; Frank W. Green 
and John N. Curlett. It presented the following 
roster of new officers: 

President. John Beach. 

First vice-president, Francis T. Dodge. 

Second vice-president, George M. Chapman. 

Third vice-president, William B. Durling. 

Secretary, E. L. Brendlinger. 

Treasurer, Leland P. Symmes. 

Additional members of executive committee: 
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George M. Armor, George H. Burnett, Dr. Clarke 
E. Davis and Garrett Meyer. 

The ticket proved to be popular and the election 
needless to say was unanimous. Mr. Beach picked 
up the gavel—presented to the association by Bur- 
ton T. Bush, his first employer—and made a brief 
speech in which he paid tribute to his associates 
and also pointed out the work ahead. 


FLOOD OF BILLS 

Addresses during the first session included: “Mod- 
ern Trend in Legislation,” by Hon. James L. Don- 
nelly, Illinois Manufacturers Assn. He pointed out 
that in 1932 there were 140 agencies of government 
affecting business and that now there are 233 and 
that almost double the number of people are em- 
ployed to man them. About 70,000 bills are intro- 
duced annually in the various legislatures and in 
Congress which affect industry. He also pointed 
out the power of labor through its lobby. After 
stating the problem, he suggested the possible solu- 
tion and at the same time indicated one of the 
weaknesses of democracy. Thus, displaying the 
Republican and Democratic ballots, he pointed out 
that very few voters knew anything about most of 
the candidates below the higher offices and that 
they vote a straight ticket regardless and make 
choices in the lower offices without knowing any- 
thing about the views or objectives of the men who 
run for office. 

George Johnson, of the American Institute of 
Laundry, explained the work of that institution by 
means of lantern slides. 

The clever work that is’ done by the Home- 
makers’ Guild of the Owens-Illinois Glass Co. was 
explained by Howard Trumbull. Instead of guess- 
ing what design of bottle to offer, the Guild gets 
facts, relevant facts, facts that meet the consumers’ 
wishes and satisfy the practical needs of the bottle 
manufacturer and the manufacturer who must 
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comply with the law. The figures gained by careful 
surveys were very interesting and when they are 
published undoubtedly will be of practical value 
to the trade. This lecture was followed by a motion 
picture on the making of bottles, the narrative of 
which was written by Tom K. Almroth. 

Committee reports were given by Walter H. Jelly, 
Joseph A. Gauer, Arthur E. Drury and Leland P. 
Symmes. And in his report, President Davis out- 
lined the work of the association in the past year 
and pointed out objectives for future work. 

The session on the second day was opened by 
reading telegrams from Perey C. Magnus, Ben- 
jamin A. Tobey and Herbert Farrell. Letters were 
also read from John C. Ostrom, Samuel H. Baer. 
John T. Ogden, C. C. Hudson and John A. Handy. 
At the call of the president, a fitting tribute was 
paid to members who had died during the year: 
Michael B. Zimmer, Clarence Redding and Wil- 
liam J. Stange. 

Fred Steckmann, Jr., chairman of the advertising 
committee, reported that $2,600 worth of advertis- 
ing had been sold in the proceedings. It would 
have been $2,575, but when Francis T. Dodge 
heard of the uneven amount he made up the dif- 
ference. John Beach reported that the membership 
had been increased 55 per cent and paid tribute 
to Dr. Alexander Katz for getting new members 
from the Pacific coast. 


THE ALCOHOL BLITZKRIEG 


George H. Burnett gave the report of the alcohol 
tax reduction committee. “The operation was suc- 
cessful.” he said. “but the patient died.” In this 
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picturesque way he explained what had happened 
despite the yeoman service of the committee to 
establish a differential in favor of non-beverage 
alcohol. 

In other words, the government authorities are 
sold on the idea. All foreign governments and 
Canada permit a lower tax alcohol differential for 
non-beverage purposes, and when it was pointed 
out that the cost of a carload of alcohol is $1,140 
and that the tax on that carload is $21,660 under 
the law which became effective June 25, the govern- 
ment officials conceded the injustice of the tax. 
When the tax structure is revised, probably at the 
next session of Congress, it is fairly certain that 
the spade work done by this committee will result 
in the establishment of a lower tax for non-bever- 


age alcohol. 


A MIRAGE THAT MAY BE REAL 


Dr. James M. Doran then spoke on “The Menace 
of High Alcohol Taxation in the Flavoring Extract 
Industry.” The real reason for passing the law as 
it now stands without a lower tax for non-beverage 
alcohol was lack of time to work out administrative 
details. In January of next year when the tax 
structure is to be taken up by Congress for revision, 
this industry is in a better position than any other 
group to have its wishes enacted into law. 

The industry was blitzkrieged but it didn't sign 
an armistice. It has a sound basis and is right in 
its contention and so the work for a lower tax must 
persist. Canada increased the tax on beverage 
alcohol $3 but did not increase the non-beverage 
tax. The proposed tax on denatured alcohol died. 





Dr. J. W. Sale 
Food & Drug Admin. 


George Armor 


Executive Committee 


July, 1940 39 





When the differential in the tax is established, a 
permit and bond situation will characterize the 
procedure. 

Dr. Arthur E. Paul, acting chief of the Central 
district, Dept. of Agriculture, gave a very clear 
exposition of the chief provisions of the federal 
Food, Drug and Cosmetic Act. When the minimum 
standards for flavoring extracts are all prepared 
many mooted problems will be fairly well settled 
and labeling then will present less questions. He 
also pointed out that if flavors are put up in semi- 
solid form and marketed in collapsible tubes pro- 
visions on containers must be complied with. 


LABELING PROBLEMS CLARIFIED 

“Labeling Problems Affecting the Flavoring Prod- 
ucts Industry” was the subject of an illuminating 
address by Dr. J. W. Sale, senior chemist, Food 
Division, Dept. of Agriculture. The greatest atten- 
tion was paid to Dr. Sale’s remarks, which are most 
helpful to all manufacturers. In the absence of 
Ole Salthe who was to have answered specific label- 
ing problems, Dr. Sale was drafted to answer a 
long list of pertinent and difficult questions which 
had been prepared in advance by the members. 
The questions were read by Dr. Frank M. Boyles. 
Dr. Sales demonstrated his mastery of the law as 
well as his familiarity with the industry by his apt, 
prompt and common sense answers to the ques- 
tions. While his opinions were advisory only, little 
fault could be found with any of his answers. 

Hugh Burras then discussed public relations and 
the part publicity plays in developing a friendly 
attitude toward an industry. 


A CONSUMER GIVES HER VIEWPOINT 


The consumer’s viewpoint on the federal Food. 
Drug and Cosmetic Act was given by Mrs. Wilbur 
EK. Fribley of the Chicago Housewives’ League. 

Consumers, she said, are not finding fault to the 





extent that one is often led to believe. The law was 
wanted by consumers. It is a practically perfect 
law and consumers and manufacturers should get 
back of it and help the government administer it. 
The flavoring field has the confidence of consumers 
almost to the same extent as the family doctor. 
The label on the package gives the consumer a 
guide for selection which she must have. Trick 
names on labels are a sign of intent to deceive, as 
are also fine print and pale ink. Manufacturers 
should arouse interest of consumers in reading the 
labels. As to quantity, the consumer expects the 
law to protect her from slack filled containers. The 
consumer is against door to door selling; she wants 
some one to be responsible for the product. The 
law covers her troubles. The law enables the con- 
sumer to purchase with confidence and that is best 
for the industry. Setting up of standards is impor- 
tant. The consumer doesn’t care what goes into the 
flavor as long as it conforms to the standards, for 
she has confidence in the law. What she is inter- 
ested in is the flavor—not what it is composed of, 
but how good it is. 

The concluding session was reserved for active 
members only. As in the case of the other sessions, 
it was well attended. George M. Armor read the 
report of Ole Salthe, in which it was pointed out 
that the two-year adjustment period since the enact- 
ment of the Food, Drug and Cosmetic Act ended 
July 1. Punitive action will be taken only against 
those who are not ready to protect the consumer. 

The legislative committee report was then given 
by L. P. Symmes for C. L. Fardwell, the report of 
the trade relations committee by Leslie 5. Beggs, 
y William F. 
Fischer, and the report on the annual convention of 
the U. S. Chamber of Commerce by John N. Cur- 
lett. 

The executive secretary and counsel, John S. 
Hall, then gave his annual report, which proved 
to be of profound interest to all. 


the transportation committee by 





Dynamic John Beach who served as first vice-president during the past year was elected president, succeeding Dr. Clarke E. Davis 
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It was evident from a review of the legislative 
as well as the informative bulletins sent out that 
the activity of the association against discrimina- 
tory legislative bills is one of the most important 
functions of the association. As Congress and the 
legislatures of 44 states will convene in regular ses- 
sion next year, the importance of this work will 
be greatly increased. 


MANY NEW LAWS LIKELY 


Only 18 states in the past few years have re- 
modeled their general food and drug laws, nine 
have enacted revised food, drug and cosmetic acts, 
nine have amended their old food and drugs act 
to bring it within the purposes and intent of the 


federal law. It is possible that in the coming year 





Business was of paramount importance at the meeting even 
between sessions: W. F. Fischer and T. B. Tribble; M. 
Cortizas; and Louis Gampert, snapped reading a telegram 


the remaining states will be engaged in such legis- 
lation. He therefore urged utmost cooperation with 
the legislative committee. 

In discussing trade barriers he urged members 
to investigate newly introduced state food and drug 
laws containing revenue features. A review of all 
legislation in the last year, a discussion of the Fed- 
eral Trade Commission viewpoint on price mainte- 
nance and the work of the Food and Drug Adminis- 
tration and the Federal Trade Commission on 
labeling and advertising were other features of Mr. 
Hall’s carefully considered report. 


VANILLA BEAN SITUATION 

The vanilla bean situation was reviewed by Ray 
Schlotterer, secretary of the Vanilla Bean Assn. 
First of all, he pointed out that the cost of flavor 
is a small item in any product used by the house- 
wife or in manufacturing. He then discussed the 
factors which cause price fluctuations, labeling it 
the Madagascar vanilla cycle. With the disappear- 
ance of shipping and quotations of the franc the 
situation has been complicated. The Bourbon crop 
will be about 350 tons as against 425 tons the pre- 
vious year. The Mexican crop will possibly reach 
the record output of 225 tons. So the tight Bour- 
bon situation may be relieved by the larger Mexi- 
can production. But despite this, market values 
on Mexicans will continue to depend on the devel- 
opment of the Bourbon situation, which will con- 
tinue to be the base of all vanilla bean business. 


& Essential Oil Review 








He urged that customers be informed of true con- 
ditions; avoid the stigma of profiteering and do 
everything possible to control the price rise so as 
to prevent a runaway inflationary trend. 

Francis T. Dodge stated that the Porto Rico crop 
of 10,000 lbs. of green beans might produce 2,000 
lbs. of cured beans or maybe only 1,000 Ibs. 
As this is hardly enough for one consumer, it is 
negligible. As large consumers have supplies for 
12 to 30 months ahead, he saw no reason for get- 
ting panicky. 


SCIENTIFIC RESEARCH WORK 

As chairman of the Scientific Research Commit- 
tee, Louis A. Rosett first expressed appreciation to 
Howard Chenoweth, Dr. E. E. Hamann, Dr. L. S. 
Hyde, Dr. Eric Kunz, E. J. Shanley and Arthur 
Wendt, whose cooperation and experimental work 
made the work successful. 

In planning research work a letter was sent to 
members asking what matters should be investi- 
gated. Two problems were undertaken: a study of 
anti-oxidants, principally ascorbic and iso ascorbic 
acids; and research relative to pure vanilla extract 
and concentrate. On account of patent litigation, 
work on the first was deferred. It was then planned 
to try to procure anti-oxidants which were worthy 
of investigation for essential oils and other flavor- 
ing materials. Enzyme Catalase was found to be 
insufficient to be commercially useful. Celase 10 
likewise was found not to be of much value to the 
industry. Soy and oat flours were investigated as 
possible anti-oxidants for citrus essential oils but 
met with no more success. The results of the in- 
vestigations were negative but were necessary to 
eliminate these products from possible considera- 
tion by the industry as anti-oxidants. 

Arthur Wendt, Mr. Rosett reported, has under- 
taken the determination of diacetyl in butterscotch 
powders and the detection and estimation of ethyl 
methyl phenyl glycidate in food flavors. The first 
has been worked out and will soon be available, the 
latter will be reported on later. 

Mr. Rosett pointed out that the question of 
toxicity of certain aromatic chemicals may come 
up during the coming year and therefore felt that 
whatever is used should find its way into the 
finished product in such minute dosages as to 
render it non-toxic. To do this would involve a 
definite pharmacological investigation, and he rec- 
ommended concentration on one or two labora- 
tories or individuals recognized as pharmacological 
experts. He then called attention to the North 
Dakota ruling dealing with deceptive containers. 

Dr. R. C. Newton, chief research chemist for 
Swift & Co., reported on tests of gum guiaic, an 
anti-oxidant in many food products. As yet no 
study has been made of it in essential oils. 


RESOLUTION TO CONGRESS 


The most important resolution offered by George 
M. Armor, chairman of the resolutions committee, 
was addressed to Congress asking it to establish a 
differential on distilled spirits for beverage and 
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non-beverage purposes. The other resolutions were 
to the president, Clarke E. Davis, which was 
roundly applauded, and to other officers, the De- 
partment of Agriculture and others who contrib- 
uted to the complete success of the convention. 


ORCHIDS TO CONVENTION COMMITTEE 


To Walter H. Jelly, chairman, Arthur C. Drury 
and Joseph A. Gauer, who made up the convention 
committee, orchids are awarded. Every detail was 
well planned, efficiently executed and everybody 
had a grand time. 





A pause during the game: Leslie S$. Beggs and Walter H. 
Jelly; William Averill, Jake Beck and F. N. Stechmann 


At the golf tournament a record number regis- 
tered for the game and quite a number of men 
who didn’t play also went out to the Tam O'Shanter 
Golf Club, where the match was held. The course 
is an interesting one, but an intermittent wind 
challenged the skill of the ablest, such as Frederick 
Lueders and A. E. Burgund who usually come out 
ahead no matter what the conditions may be. 

The president’s cup was won by Joseph Gauer, 
with a low net score, and was presented at the 
banquet by Dr. Clarke E. Davis. Other golf prizes 
were presented at the banquet by William H. 
Schutte. 

J. C. Cunningham won the Dr. Bernhard M. 
Smith cup. The following five tied for first prize: 
J. Beck, Walter May, Dudley Lum, C. E. Langfield 
and Clark Nowland. Other prize winners were: 
Harry Heister, Cecil W. Rice, Russell Brown, R. 
Rosenbaum, E. Heinz, B. Averill and Arthur C,. 
Drury. 

The complete success of the golf tournament was 
due to the work of the special committee com- 
posed of William H. Schutte, chairman, J. E. 
Baechle. J. W. Bicks. C. M. Bremmer. John B. 
Buslee. C. L. Drum, Charles Furst, Howard L. 
Jenks, C. E. Langfield, H. G. Larson, Dudley F. 
Lum, E. A. Miller, Walter Nay, Paul Perrigo. 


Arthur Rasmussen and K. Spraker. 


BRIDGE AND BUNCO WINNERS 

While the men were demonstrating their ability 
to wrestle with the elements while coaxing the pill 
around the golf course, the women played bridge 
and enjoyed an interesting entertainment. Bridge 
prizes were awarded at the banquet to the follow- 
ing: Mrs. Clarke E. Davis, Mrs. Joseph A. Weid- 
ler, Mrs. Joseph A. Huisking, Mrs. W. B. Durling 
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J. R. Dilworth presents a second time the Bernhard M. 
Smith cup to Joseph S. Cunningham, the new champion 


and Mrs. A. Hafner. Winners of bunco were Mrs. 
Frederick J. Lueders and Mrs. Carl M. Black. 
Sightseeing and shopping tours were also en- 
joyed. Through the good management of the 
Ladies’ Reception Committee every one was made 
to feel at home and to find something of interest 
in the entertainment. This committee was com- 
posed of Miss Sally H. Mahoney. chairwoman, Mrs. 
Frank Allen, Mrs. J. B. Bond, Mrs. Don Bowley, 
Mrs. G. M. Chapman, Mrs. C. Christensen, Mrs. 
C. L. Drum, Mrs. Arthur C. Drury, Mrs. A. W. 
Dunning, Mrs. W. B. Durling, Mrs. Joseph A. 
Gauer. Mrs. B. C. Gardner, Mrs. John S. Hall. 





On the links: Joseph Huisking; Cecil Rice and Ray Morris; 
at right, Arthur Drury after making an amazingly long drive 


Mrs. B. F. Hutchinson, Mrs. Walter H. Jelly, Mrs. 
R. H. Lingott, Mrs. J. B. Long, Mrs. Dudley Lum, 
Mrs. Clarence Morgan, Mrs. G. F. Pauley, Mrs. R. 
J. Rooney, Mrs. William Schutte, Mrs. W. F. Seidel, 
Mrs. Martin Vance, Mrs. A. F. Wussow and Mrs. 
Frank Z. Woods. 

The dinner and dance at the Marine dining 
room of the Edgewater Beach hotel formed a fitting 
climax to the first day’s activities. 

The gala social event, however, was the annual 
banquet in the Drake hotel, the following evening. 
This was preceded by a reception at which Presi- 
dent and Mrs. Clarke E. Davis received the mem- 
bers and guests. There were no speeches. Instead, 
an exceptionally good professional floor show was 
given, after which golf, bridge and bunco prizes 
were awarded. After that (continued on p. 102) 
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WHOOPSY DAISY SACHETS 


S lay 


Tipstik: 
up is offered in Tipstik. 
a pointed applicator which screws 


A new device for lip make- 
There is 


down into a pot of rouge. When it is 
unscrewed, fresh rouge is rubbed on 
the tip. The pointed applicator makes 
it possible to easily outline the lips 
and then fill in with as much rouge 
as desired. There is a mirror on the 
side of the case. Five shades of the 
rouge are offered and refills may be 
obtained. Available at B. Altman 
& Co., New York, N. 7 


Hot Weather Mask: 
refresh tired faces, Frances Denney’s 
new Hot Weather Mask is presented 
as an aid to summer beauty. Its use 
is suggested for the end of a hot, 
tiring day and it is said that the mask 
will tighten and smooth the skin, re- 
moving the “hot weather look.” The 
procedure for using the mask is: 
cleanse the skin, then bathe it with 
cool water, do not dry, but appiy 
the mask to the moist skin, leave on 
until dry. 


Designed to 


This takes but a few min- 
utes and the mask may be removed 
with cool water, after which the face 


Hot Weather 


Mask is white in appearance and it 


is ready for make-up. 


is stated that it may be used on any 
type skin at any time, before apply- 


ing make-up. It is presented in the 


VANISTICK 








BRONZE BEAUTY BALM 


firm’s recently redesigned jars with 
aquamarine caps and labels, accented 
in silver and fuchsia. 


Make-Up Creme: A new make-up 
blended to individual skin 


and powder tones, is offered by the 


cream, 
Tourneur Salons. Because an indi- 


vidual’s coloring is composed of 
many underlying skin tones in vari- 
ous proportions, the cream, also the 
firm’s powder, is matched to the skin 
tones in the correct proportion or it 
can be blended to lighten or darken 
the user’s natural complexion. The 
cream is said to be waterproof and 
to conceal most types of blemishes. 
It comes in two sizes. 


Bronze Beauty Balm: To the well- 
known Beauty Balm, Germaine Mon- 
teil, designer and cosmetician, has 
added a tan tint so that the user may 
create the illusion of a suntanned 
skin. It is not a sun preventive, but 
a new tanned make-up and powder 
base. Bronze is available in two 
tints. light tan and dark tan, and 
comes in three sizes. 


Perquette and Vanistick: Revival 
of interest in solid perfume has 


brought two new items onto the mar- 


PERQUETTE 








TIPSTIK 


rower Goons Keview 


ket. Both are presented in lipstick 
form. Perquette is presented by Per- 
quette Inc., which introduces its line 
of sec perfume in three fragrances, 
Daybreak, Honey Mead and Green 
Moonlight. The container for Per- 
quette has an unusual feature in that 
there are removable protective rings, 
which makes it possible to use even 
the last bit of the perfume. 
Vanistick, which is said to contain 
the equivalent of a three-ounce bot- 
tle of imported perfume, is presented 
by Palol Perfumed Products, Inc. It 
comes in a gold-finished case in six 
fragrances, Gardenia, Haunting, Ky- 
ber, Old Lace, Rose Anglaise and 
Tartan. The chief ingredient in 
Vanistick is Palol, about which addi- 
tional information may be found in 
this issue under the section heading, 
“New Products and Processes.” 


Sachets: A novelty in sachets is 
that offered by Garry Products, Inc. 
Called Whoopsy Daisy, the miniature 
replicas of lingerie and undies are 
offered in both modern and old-fash- 
ioned versions. The modern undies 
sachets are presented in pink satin, 
while the 
made of white cambric trimmed with 


old-fashioned ones are 


eyelet embroidery and lace. A sweet 
clover fragrance is used for the scent. 


MAKE-UP CREME 








Comment on interesting new chem- 
ical developments and their appli- 
cation in the creation and manu- 


facture of toilet preparations 


by MAISON G. DE NAVARRE 


Sorbitol Solutions—The possibility 
of replacing glycerine in dentifrices 
with sorbitol solutions is particularly 
apropos at this time. The future of 
glycerine is problematical. Sorbitol 
on the other hand will—if anything 

become less expensive. Its cost 
now is practically parallel with that 
of glycerine. 
It may mean many dollars in the 
bank. Sorbitol, you may not know, is 


Investigate this angle. 


perfectly safe, non-irritating, innocu- 
ous, water-white in color, has a 
pleasant sweet taste and a high vis- 
cosity like glycerine. It does not 


crystallize like other sugar solutions. 


A Need—Many small manufacturers 
could use a small three-roller mill for 
A simi- 
lar mill has been available in Europe 
The rollers 


diverse grinding operations. 


for a number of years. 
are four inches by two inches, made 
of acid-resisting porcelain, or may 
be obtained in stainless steel. Ca- 
pacity is 10 to 13 pounds finished 
material per hour. The mill is oper- 
ated with a 44-H.P. motor and is 
readily transportable. How about it? 
Insect Infestation— Many natural 
cosmetic materials are infested with 
insects. Quince seeds, gums, leaves. 
corn and almond meals, starch and 
other products come under this list- 
ing. A new technique has been de- 
veloped to overcome the problem. It 
is based on the use of high frequency. 
high potential electric corona dis- 
charged from electrodes on motor- 
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driven glass rollers. Incubation tests 
made of material so treated are very 


conclusive. 


Compressed Air Cleaner—!f y ou 
have been having trouble with mois- 
ture or oil coming through your 
compressed air bottle or jar cleaning 
line, you can now overcome the 
problem with the use of a_ novel 
gadget from 


3. inch to 10 inches in diameter. 


accommodating lines 
The device may be used anywhere 
if cleaning the compressed air is 
desired. 


Salt Tablets—Don't forget to have 
salt tablet dispensers set at conveni- 
ent places around the plant and office 
to prevent heat fag of workers who 
sweat. A dispenser holding 100 
tablets costs but four dollars, deliv- 
ering a single tablet at a iime. You 
can buy the salt tablets in cans of 
around ten thousand at some thirty 
cents a thousand delivered. 


Vacuum Powder Filler — A new 
vacuum powder filling machine 


capable of high-speed production is 
being offered, with a range of from 
40 to 240 units per minute. Filling 
of powders with less “dust” in the 
air is one of the advantages of the 
filling 


machine. The is done by 


vacuum rather than by auger or 


gravity. 


War Jitters— Jitters is a state of 
mind, usually resulting from imagin- 
ing a lot of things that never happen. 


Instead of having heart failure every 
time the stock market flutters or a 
new war bulletin comes over the At- 
lantic cables, why not spend a little 
time attempting to look through the 
fog? Analyze the situation, then dis- 
follow the indicated 
attention to the 
plethora of prognostications, they are 


passionately 
course. Pay no 


often self-contradictory. 

Business is the man; as you plan 
its course, so it shall be. All you 
can do is to follow fundamentals, and 
doing this let your mind rest. Pro- 
tect yourself with such material 
stocks as you can. Set aside 6 to 12 
months’ supply like you used to do 
before the days of epigrams, when 
a dollar was worth a dollar. Con- 
normal requirements, 
maintaining inventories. Meantime, 
those items which are potential lia- 
bilities should be investigated. If 
substitutes can be developed, they 


tinue to buy 


are relegated to future use. If some 
item is already a contingency, stretch 
it with synthetics, making it last as 
long as possible. Eventually, it may 
be replaced completely. 

Check over your young and old 
executives. See to it that you have 
an understudy for each—just in case 
one or more of them has to do other 
work. Look over your production 
See if you can’t cut some 
more corners. Maybe you should 
buy that particular new equipment 


NOW instead of waiting until .. . 


methods. 


Can your plant carry on in case of 
electric power failure? It should! 
Can you manage with less fuel by 
using insulation? If so, do it Now; 
you may have to later. Are you 
worried about containers? Experi- 
ment with new youll never 


until you try. Are you de- 


ones 
know 
pendent on one source of supply ? 
Get others! 
stable channels? If not, establish 
durable ones. 


doing business perpetuate itself? If 


Are you selling through 
Can your method of 


not, prepare it so it will. 

In any time of great upheaval. 
there is a tendency to forget funda- 
mentals. What your father taught 
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you about self management is just as 
good today as it was years ago. If 
you don’t remember what that was, 
it might refresh your mind to know 
that he advocated hard work, 
spending, saving for a rainy day, do- 


wise 


ing unto others as you would have 
done unto you and fearing God. He 
believed that the time to make hay 
The best 
way to protect what he had was to be 


was during the sunshine. 


prepared against eventualities. He 
carried protection with him if he 
couldn't use his dukes. 

If you are prepared, you have 
nothing to fear of the future. If you 
are unprepared, lick yourself into 
Overlook no 
neither 
I’m just a plain man of the 


shape. possibilities. 


I’m philosopher nor 
prophet. 
street who believes in those ideals 
that made this country the greatest 
country in the world. 

You are supposed to be the general 
! 


of your army. Behave like one! 


Mixing—The business of mixing 
creams and lotions looks like a very 
simple one at first glance. Indeed 
with some cosmetics, it makes little 
difference how you kick them about 
because they stick together anyway. 
Even a simple thing like cold cream 
is greatly affected by the mixing. For 
formula recently 
worked out, it was found that a par- 
ticular speed of agitation had to be 


instance, in one 


used or the product was grainy. In 
another case, the cream did not be- 
come stable unless allowed to set 
over night, and was given another 
mixing the following morning. 
Seems crazy, but some things can’t 
be mixed on hot or humid days. 
Take face powder as an example. It 
is a mess trying to produce a uni- 
form shade on humid days. The 
color lakes ball up and go off in the 
tailings or they don’t break up from 
their agglomerates when passing 
through a sieve. Color lakes for the 
most part, you know, are very finely 
ground. Because of this, they have a 
tendency to agglomerate. 
Another thing is the 


of mixing. 


temperature 
Technicians associated 
with houses making the best known 
lines all agree that temperatures must 
he watched exceedingly carefully if 
similarity of results is to be obtained. 
let alone the required stability. Yet 
the small often 
not even have a thermometer in the 
place, 


manufacturer does 


Do you wonder why they 


have troubles? 
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QUESTIONS & ANSWERS 


308. Lotion Formula 


Q. 1 am trying to make an 
emulsion or lotion from  sulfo- 
nated olive oil, olive oil, glycerin 
and liquid soap. This is to be 
applied like cream and removed 
| have used various 
the 
preparation is lumpy. Please ad- 


with water. 


emulsifiers and resulting 
may overcome this 


S. P., Nev. 


vise how | 


difficulty? 


A. You have not chosen a very 
good emulsifier for your prepa- 


ration. We suggest you work 


with a cleansing cream capable 
of being washed away with water 
and submit the following formula 
as a basis of further experimen- 
tation: 


Stearic acid 1414 parts 


Lanolin 1 : 
Mineral oil 25 . 
Triethanolamine 2 . 
Glycerin 5 , 
Water to make 100 “ 
Directions: Melt the fats and 
bring to 70°C. Dissolve the 


glycerin and triethanolamine in 
bring to the same 
Add the fats to the 
oils with constant agitation. Per- 
fume at 50°C. 


and 
temperature. 


water 


309. Use of Lake Colors 


Q. Prior to the enactment of 
the new cosmetic law I used lake 
colors to manufacture my cream 
I have been led to be- 
lieve that the lake colors are no 


rouges. 


longer permissible and as a re- 
sult shifted to pigment 
colors. I have 
unable to obtain any pigments 


have 
However, been 
which would be satisfactory sub- 
stitutes. | would appreciate any 
comments or suggestions.—R. E., 


Mo. 


\. Under the new Food, Drug 
& Cosmetic Act you may use lake 
colors as long as they are certi- 
fied lake the 
enactment of the Act only certi- 
fied stuffs color lakes 


may he used in cosmetic prepara- 


colors, for since 


dye and 


tions. However, analine or coal- 
tar dyes or lakes may not be used 
around the eyes in the prepara- 
tion of eye shadow, mascara or 
similar preparations. Colors 
used in such products must be 
purely mineral. Sources of sat- 
isfactory color lakes have been 


sent to you under separate cover. 


310. Forming Copper Salt 
Q. Can you possibly tell us 


what copper salt is derived from 
a fatty acid?—H. D., Conn. 

A. Any salt of 
fatty acid may be made by suit- 
Thus the 
fatty acids in common use are: 


copper any 


able chemical reaction. 


lauric, myristic, palmitic, stearic, 
acids. The 
copper of either of these 
be readily Your 
inquiry is vague and hence it is 


oleic and ricinoleic 
salts 
may formed. 


impossible to give you more 
illuminating information. If you 
can tell us more about your 
problem we will be pleased to 


advise you further. 


311. Soft Soap Shampoo 


(). We are having some diffi- 
culty with a new soft soap sham- 
poo that we have developed. The 
product melts at room tempera- 
ture. We are wondering if you 
could recommend an additional 
ingredient that would hold this 
to about the consistency of petro- 


M. K., Del. 


A. You may prevent softening 


latum? 


or increase the consistency of 
your paste shampoo by including 
glyceryl mono-stearate in your 
formula. In addition you can in- 
crease the body of your product 
by including either myristic or 
stearic acids in the preparation 
of the soap base used in fabricat- 
ing your preparation. This latter 
step is taken from standard shav- 
ing cream manufacturing prac- 
tice and it works quite satisfac- 
torily when mixed with the cor- 
rect ratio of sodium to potassium. 
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Left to right: W. Lloyd Linton of Northrop 
and Lyman, Mrs. Linton and Mrs. W.T. Snyder 


One foursome at golf was J. R. Dawkins, 
Chas. Welch, Peter Powell and Fred Whealey 


The laughing trio of women are Mrs. F. 
Fiedler, Mrs. F. Crowhurst, Mrs. H. Roden 






Left to right are Mrs. Albert Bellefontaine, 
Mrs. Archibald and Mr. and Mrs. Ken Specht 
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CANADIANS CONSIDER TAXES AND TARIFF 


One foursome included: |. to r.: Norman Dahl of Arden, retiring presi- At another table were Mrs. 


dent, and Mrs. Dahl, Mrs. Haughland and T. Haughland, J. B. Williams Co. 


ANim ATED discussions of various problems of 
the industry marked the annual convention of the 
Toilet Goods Manufacturers Association of Canada 
at the Seigniory Club, June 3 and 4. It was the 
first meeting of the association since its name was 
changed and everyone present expressed the opin- 
ion that it was the best meeting ever held by the 
group. 

Officers elected were: J. G. Stenhouse, president: 
R. A. Hollenbeck, first vice-president; J. H. An- 
drews, second vice-president; H. S. Garlick, trea- 
surer; J. Dawkins, secretary, and A. E. Laverty, 
executive secretary. 

The executive board is made up of Norman F. 
Dahl, R. F. Merkley, Robert Minty, George J. Cliff, 
Jr.. J. Marvin Shaw, R. Martineau, F. Crowhurst, 
H. Hollinrake, H. T. Roden and C. G. Kertland. 

Two very interesting talks were heard. One was 
by Miss Margaret Brown on “Putting on a Good 
Face.” She advised the manufacturers on many 
points of interest in connection with advertising 
and how to make it appealing to women. The 
other was by W. Brown, who spoke on “Marketing 
Research.” He showed how marketing research 
could help the producer to find out why some 
consumers buy his products and why some do not. 
The meeting itself produced keen discussions of 
various problems of the industry such as the asso- 
ciation’s efforts to clear up the tariff problem in 
connection with essential oil importations, taxation, 
ethical practices and amendments to the Food and 
Drugs Act. 


‘ Photos provided by Eugene Barton.) 





W. F. Zimmerman, Helfrich Labs., won the Fielder trophy. 
Others are Harmon Andrews, R. Brown and Walter Klaas 
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Merck & Co., who served as convention chairman, and Frank Lafleche 





, 
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Lafleche, Mrs. Shannon, J. L. Shannon of ; 
i 

In this trio are Mrs. Hollinrake, Walter , 
Smith of Jersey City, Dr. H. Hollinrake ; 


~s 





Conversing are Robert Carr of Andrew 
Jergens and J.O. Deegan, Anchor Cap Co. 


Earl Freese of Harper Method, Inc., 
Rochester, N. Y., attended the meeting 





J. R. Kennedy, president of United Drug, 
Ltd., shown with Mrs. Kennedy and others 
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GRENOVILLE: Three colognes, perfumed with Piege, Casa- 
nova and Dans Un Jardin, are introduced in four sizes estab- 


lished for odor Byzance. Same type caps and bottles are used. 


CARON: Voeu de Noel makes its debut in an iridescent 


flacon, adorned with stylized flowers and gold lettering. The 


outer package is white sharkskin with transparent sides. 


Scandinave 


sim vows, mo 


PARFUMS BAROU: Perfume, cologne and bouquet in two 
odors are offered by this new house. Labels and caps are gold 


colored; black and green are color accents for the labels. 


YARDLEY: Traveller's Beauty Kit contains five items which 


stand upright. The drop-front opening holds a mirror. The 


kit comes in five shades with peach-colored washable lining. 





A. A. VANTINE PRODUCTS CORP.: A hand blown opales- 


cent fern vase bottle with a gold-colored sprinkler top and pearl- 


finished stopper holds cologne in one of four floral odors. 


LA CROSS: Young Idea, a satchel-shaped kit, contains nail 


polish, cuticle remover, polish remover and manicure acces- 


sories. Lined in washable fabric. it 


Cherry 


D ORSAY: 
is presented by this firm. 


soms scattered over it as well as a white closure are used. 


, A ~ “ 


ee 
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comes in five colors. 


Blossom cologne, a delicate floral odor. 


A white label with colorful blos- 


JAQUET: 


this pigskin grain case which is lined in beige shantung and 


Eleven beauty aids fit into the removable tray of 


has a mirror inside the cover. Offered in black. brown. honey. 


COLOGNE 


IMPERIAL | (OL 0G 
IWPERINLE 


v 
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GUERLAIN: 
modernistic bottle with white label and black cap is used. 


\ Russian eagle and black lettering appear on the label. 


In repackaging this firm’s Imperial cologne, a 


REVLON: Mad-Money Cases of gay fabrics lined in bright 


contrasts contain nail enamel, oily remover and Adheron. The 


miniature purses have inside pockets and a zippered partition. 
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LUCIEN LELONG: Tailspin is the American name for this 


IRVING W. RICE & CO.: Hawaii is said to have provided the 
new perfume introduced last year in France. Available in inspiration for this lrice Pineapple cologne which is of- 
two sizes, it is packaged in poker chip red, white and blue fered in a crystal bottle decorated with vert-green leaves. 


GERMAINE MONTEIL: Mascara in a cream-colored compact, 
one and one-half inches square, is offered by this Franco-Amer- 


ican designer. A brush with folding handle fits in the case. 


CHARLES OF THE RITZ: Smoothtan in two versions—an 
oil for suntan fans and a creamy liquid for fair skin devotees 


has caps and labels for the bottles in a peach suntan tone. 


HELENA RUBINSTEIN: Liquid Sunshine is the name for this MODE PERFUMES, INC.: Among the various packages pre- 


sented in the new Revelry line is this unusual shaped one which 


new lotion designed to permit suntanning and to protect 
from sunburn. It is of thin golden 


oils, faintly scented. holds soap, perfume, talc, sachet and perfumed water softener. 


CORDAY: Boudoir Triplet, this firm’s newest gift set, holds 
one dram flacons of Orchidee Blue, La Promesse and Chevre- 


feuille. The set is presented in a gold brushed metal box. 


RUBINOFF COSMETIC CO.: Gay Nineties Nosegay cologne is 


presented in an attractive bottle with a brass closure. Gold 


predominates on the label which has an old-fashioned motif. 


VOLUPTE: Portmanteau is of pale pink enamel adorned with 
a glittering bow knot. A metal leaf separates cigarette 
space and beauty aids—rouge, compact, comb, change purse. 
PARFUMS CHARBERT: A pottery canteen, gaily decorated 
with marine signal flags, and a red seaman’s rope around it. 


holds Gentlemen Prefer Bronze suntan oil, gardenia scented. 
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HOW TO MAKE 
FLAVORING ESSENCES 


Steam distillation, maceration, use of 
synthetics are three methods cited in 
preparing concentrates . . . Combina- 


tion of methods may be used 


by H. STANLEY REDGROVE 
B. Se. FIC. F.R.HS. 


Here is a delicious fruit, a fragrant herb, an 
aromatic spice: How can its flavor be most con- 
veniently incorporated in an article of food or 
drink? Well! the housewife may squeeze out the 
juice of an orange in order to give the orange 
flavor to the Bronx cocktail she is making; she 
may chop up sage leaves to flavor her stuffing, or 
a vanilla bean to flavor her ices. But this simple 
procedure will not always suffice and, generally 
speaking. so far as the needs of the manufacturer 
of beverages or foodstuffs is concerned, it won't 
suffice at all. 

The flavors of these and of other products of the 
vegetable kingdom are due to certain specific con- 
stituents which are, usually speaking, present in 
only quite small proportions. They can, in many 
but not all cases, be separated from the raw mate- 
rials which contain them in a state of relative 
purity. As such, they are inconveniently concen- 
trated for practical use. How then can these ma- 








terials be otbained or presented in a form not too 
concentrated, yet sufficiently concentrated, in a 
medium which simplifies their employment and en- 
sures their correct diffusion throughout a drink or 
a mass of edible material? 

In short. how can flavoring essences be made? 


There are three quite distinct methods. 


STEAM DISTILLATION 

The constituents of vegetable products responsible 
for their characteristic flavors are, in general, vola- 
tile, and can be separated from the bulk of the 
material, in the form of an essential oil by the 
process of steam distillation. The citrus fruits are 
exceptional owing to the fact that their rinds con- 
tain such large amounts of essential oil that it can 
be won therefrom by the simple process of expres- 
sion, which possesses advantages over steam distil- 
lation. 

A flavoring essence corresponding to any fruit, 
herb or spice of which the essential oil is an article 
of commerce can therefore be made by the simple 
expedient of dissolving the oil in a suitable me- 
dium; and, so far, chemical science has not yet 
discovered any medium for the purpose superior 
to diluted ethyl alcohol. The degree of dilution is 
determined partly by the solubility of the oil and 
partly by the desired strength of the essence. The 
U.S. Dept. of Agriculture has set out standards for 
a number of flavoring essences termed “Flavoring 
i:xtracts.” many of which are prepared by the 
method in question, minimum proportions of essen- 
tial oils being stipulated for the various products. 


MACERATION 


\ second method presents itself, permitted ac- 
cording to the above mentioned standards for cer- 
lain flavoring extracts but, curiously enough, not 
This is the 
method of direct extraction by alcohol of the suit- 
ably comminuted crude spice or herb. 


for others. maceration method or 


SYNTHETICS 


Finally, there is the method of making imitation 
extracts by the use of synthetically prepared aroma- 
tics, either chemically identical with the known con- 
stituents of the natural essential oil or, at any rate. 
having similar flavors. 

This last method when used alone only rarely 
produces satisfactory products but synthetics have 
been found to be decidedly useful for fortifying the 
flavors of various natural flavoring essences, partic- 
ularly so in the case of fruit flavors; and this fortifi- 
cation is much practiced with good results in the 
flavoring essence industry in Great Britain, though 
purely natural flavoring essences are also offered 
for those who desire them. 

Moreover. the use of the first two methods de 
scribed in conjunction is also fairly common. 

Which method or combination of methods yields 
the most satisfactory flavoring essence for a specific 


purpose is a matter largely of experience. However. 


a knowledge of the chemical composition of crude 
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herbs and spices and of their essential oils is often 
able to give a helpful indication and frequently 
permits a scientific reason to be adduced for the 
results of practical experience, which are sometimes 
at first sight confusing. 


WHY FLAVOR OF OIL DIFFERS FROM FRUIT 

The flavor of a distilled oil is rarely, if ever, iden- 
tical with that of the fruit, spice or herb from which 
it is distilled. There are two primary reasons for 
this. The distillation temperature is liable, more 
especially in the presence of moisture, to induce 
chemical changes in the composition of the oil, for 
example, hydrolysis of esters. Furthermore, al- 
though essential oils are described as being insol- 
uble in water, this expression is relative. The 
solubility of the various constituents is rarely the 
same, hence the cohabitation with water is liable 
to cause changes in the quantitative composition, 
certain constituents being more or less washed out. 


OTHER FACTORS WHICH INFLUENCE FLAVOR 

\ second factor comes into play. In addition to 
the essential flavoring constituents, fruits, herbs and 
spices usually contain constituents which excite 
taste sensations as distinct from pure flavors, against 
which the flavors are appreciated. Fruits, for exam- 
ple, contain sugars which taste sweet, acids which 
taste sour, and, in some cases, tannins which give 
rise to an astringent taste. This taste background 
is essential for the characteristic flavor to be ap- 
preciated, 

For example, it has been found possible to sep- 
arate, by appropriate means, the volatile constituents 
of black currant concentrate from the non-volatile 
portion. But although this volatile fraction carries 
all the flavoring elements, when savored it is found 
quite unsatisfactory. The same is true of the non- 
volatile fraction which contains the sugars, acids 
and tannins. The two fractions have to be mixed 
together in order to produce the correct gustatory 
effect of black currants. 

Much the same is true of citrus oils. The flavor 
of these is certainly “correct” since they are ob- 
tained by expression which induces no chemical 
changes. Nevertheless, a mere solution of a citrus 
oil has no gustatory appeal and would by no means 
constitute a satisfactory beverage. The addition of 
citric acid and sugar is absolutely essential. 

Consider again the case of garlic. A garlic flavor- 
ing essence made purely from garlic oil is not com- 
pletely satisfactory. A small proportion of a sweet- 
ening agent is essential, for the simple reason that 
garlic itself contains a glycoside which, when it 
hydrolyses to produce the essential oil to which the 
characteristic garlic flavor is due, also at the same 
lime produces a sugar, fructose. 


CLOVE, AN INTERESTING EXAMPLE 
The clove provides a_ particularly interesting 
example of the principles in question. Cloves them- 
selves contain a considerable proportion of astrin- 
gent material, about 12 to 13 per cent of quercit- 
tanic acid. It may be questioned whether this high 
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yroportion of astringency is necessary to the ap- 
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preciation of their flavor. For this reason, clove 
oil which, of course, is free from quercittanic acid. 
may be correctly considered superior to cloves for 
the preparation of a fine clove flavoring essence. 


—~ 


On the other hand, although the chief constituent 
of clove oil—responsible for the characteristic clove 
flavor—is eugenol, in the clove itself a proportion 
of this phenolic body is present in the form of its 
acetic ester. The amount of this ester in clove oii 
obtained by steam distillation has been variously 
estimated, the minimum figure being 2 per cent, the 
maximum 17 per cent. The divergence is impres- 
sive; and we can hardly expect a clove oil contain- 
ing only 2 per cent or less of eugenyl acetate to have 
the same flavor as one containing 17 per cent. The 
latter oil would, of course, give a much closer ap- 
proximation to the true clove flavor than the former. 

Hence, it may be said that a clove flavoring es- 
' sence made purely by the dissolution of clove oil 

in diluted alcohol might well be said to be superior 

to one made by macerating cloves themselves in 
i alcohol, providing only that the clove oil used has 
a high eugenyl acetate content. Here is a case 
where, providing a perfectly satisfactory clove oil 
is not available, the maceration process, plus forti- 
fication with the distilled oil, would yield a finet 
i flavoring essence than a process in which macera- 
tion was not employed. 

As indicated, the use of synthetic materials is 
; especially indicated in the case of fruit flavors. 
since apart from the citrus fruits and black currant. 
the essential oils or extracted flavoring material of 
high concentration is not available in commerce 
Practically all fruit juices can be made to yield by 
appropriate concentration methods, among which 
freezing processes have in recent years aflorded re 
sults of practical importance. useful flavoring con- 
j centrates but often these are insufliciently concen- 
trated for practical purposes unless fortified by 
suitable synthetics. 


THE FINAL TEST 
To users of flavoring essences this advice can be 
j given: Is the flavor right? Is the taste background 
right, when instructions for using the essence are 
correctly followed? Provided the answers to both 
questions are in the affirmative, it matters little how 
the essence is made if state regulations as to label- 
ling the finished product are observed and _ state 
regulations concerning the use of artificial flavors 


are not contravened. 


Misleading Containers 
By J. W. SALE* 


IN commenting upon the legality of two bottles, 
containing *4 fluid ounce and 2 fluid ounces, re- 
spectively, in cartons, we stated: 
“These bottles are of the type known as panel 
bottles and the quantities that would be contained 
in them are far less than the appearance of the 


Senior Chemist, F. D. A. Extract from paper before 
Flavoring Extract Mfrs. Assn 
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bottles indicates. This is due to the shape of the 
bottles and the excess glass used in their manufac- 
ture. The deception is enhanced by the cartons in 
We regard these 
packages as being definitely in violation of Section 
103 (d) of the Act. This provision of the Act has 
been in effect since June 25. 1939. The statements 


which the bottles are placed. 


of quantity of contents which appear on the bottle 

and carton labels will not relieve outstanding inter- 

state shipments of flavors contained in these pack- 
ages from liability of seizure.” 

In commenting on a tapered amber bottle hold- 
ing one fluid ounce, we stated: 

“We are of the opinion that this bottle is mislead- 
ing chiefly because of the panels and the thick glass. 
Due to these features, the height is excessive in rela- 
tion to the contents. The deceptiveness of the bottle 
would of course be augmented if placed in a rec- 
tangular prism shaped carton.” 

In the case of a certain package of flavor, the 
bottle itself was hardly deceptive, but the fault lay 
in the use of a bottle having sloping sides rather 
than perpendicular sides in conformity with the 
shape of the carton. 

In giving consideration to the question of de- 
ceptiveness of flavoring extract packages involving 
the use of cartons, there are two factors to be con- 
sidered; first, the deceptiveness of the bottle itself 
by reason of the paneling, excessively thick glass, 
under length of the neck, etc., and second, the ques- 
tion of the relation of the size of the carton to that 
of the bottle in it. 
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EMULSION 


Unit comparatively recent times the manufac- 
ture of emulsions, either the oil-in-water or the 
water-in-oil type, was invariably accompanied by 
a certain amount of hokus-pokus on the part of the 
manipulator in order to produce a product that 
could be considered fairly stable and capable of 
remaining so for a reasonable period of time. How- 
ever, in recent years an increasing demand on the 
part of many industries for good stable emulsions 
has resulted in much research on the subject, and 
the results of this research are being applied daily 
to specific problems with excellent results. It might 
be said here, however, that under no circumstances 
should their manufacture be taken lightly, because 
(as anyone who is at all familiar with emulsions 
can tell you) they are by nature very temperamen- 
tal and are capable of causing a careless operator 
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Courtesy Chemicolloid Laboratories, Inc 


Colloid mill with pre-mixers delivers 500 gallons per hour 
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FLAVORS 


much grief and money if certain definite rules are 
not followed out to the letter. These rules will be 
outlined later but for the present it might be ad- 
visable to define our terms by stating what is meant 
by an emulsion. 


WHAT IS AN EMULSION? 


An emulsion is the intimate mixture of two 
liquids which are under normal conditions in- 
soluble one in the other; as, for example, oil and 
water, but because of the action of protective col- 
loids or emulsifying agents, the two phases, oil and 
water, produce a homogeneous mixture in the form 
of an emulsion. If the oil is suspended in the water, 
the resulting product is called an oil-in-water type 
of emulsion—the oil being called the dispersed 
phase, and the water the dispersing medium. If the 
reverse were true; that is, if the water were sus- 
pended in the oil, this would be a water-in-oil type 
emulsion, and in this case the water would be the 
dispersed phase and the oil the dispersing medium. 
In the flavor industry, however, the oil-in-water 
type of emulsion is used almost exclusively and will 
therefore occupy our attention. 

In making an emulsion to be used for flavoring 
purposes, the first rule to follow is to add the pro- 
tective colloid to the oil phase and mix in well so 
that the agent is thoroughly incorporated with the 
oil. The protective colloid may be one of many 
agents used for the purpose, such as gum acacia, 
gum tragacanth, egg albumin, gelatin, starch, etc.. 
but for general purposes, gum acacia seems to offer 
the best possibilities. Care should be taken, how- 
ever, that the gum is of the best quality and as free 
from sand or foreign matter as possible. Gum 
tragacanth, due to its ability to swell in water, is 
very often used in order to make the emulsion thick 
and to produce more cloud.in the finished product, 
e.g., a carbonated beverage. For this reason it is 
very often used in place of acacia or along with 
acacia, but it does not seem to produce by itself as 
fine and stable an emulsion as gum acacia. Egg 
albumin and gelatin are not used very widely al- 
though capable of giving good protection, because 
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they are likely to decompose and spoil the emuision. 

The second rule to follow is to balance the spe- 
cific gravity of the oil used if the specific gravity 
is less than water. The importance of this step can 
readily be seen if we stop to consider that if the 
oil used is lighter than the water in which it is sus- 
pended, even though it be protected by a colloid, 
the suspension will eventually coalesce and sepa- 
rate, thus breaking the emulsion. If precaution is 
taken, however, to make the specific gravity of the 
oil as near that of the suspending medium and 
then properly suspend the oil, the emulsion should 
be stable and remain so indefinitely, unless. of 
course, it be subjected to freezing or boiling tem- 
perature. The adjustment of the specific gravity 
can be accomplished by the use of stabilizers. such 
as sulfonated castor oil, etc. The amount to use 
would depend on specific instances and would re- 
quire experimentation. The information probably 
could be supplied by the manufacturers of such 
stabilizers. A good procedure to follow would be 
to add the stabilizer to the oil phase, mix in well, 
then add the protective colloid, e.g., gum acacia to 
this mixture. 


THE THIRD RULE FOR EMULSIONS 


The third rule to follow is to add the above to 
the water or dispersing medium, agitate for a 
period of time, and then homogenize through a 
suitable machine under a pressure of from 2500 to 
3000 Ibs./in.? The principle upon which an homo- 
genizer is based is that a liquid, in this case a crude 
emulsion, when passed between two valves upon 
which the above pressure is exerted, breaks the oil 
globules up into very small microscopic sizes and 
thus distributes them in a very finely divided state 
through the emulsion. The degree to which these 
oil globules are distributed throughout the emul- 
sion and the size of the particles will to a great 
degree determine the stability of the product. If 
the size of the oil globules are small enough, they 
will exhibit what is called the Brownian Movement. 
when the emulsion is examined microscopically. 
This movement has many theories, but the one most 
accepted is that it is based on collisions between 
the particles and the molecules of the liquid. 

A colloid mill will accomplish in most cases the 
same results as an homogenizer, but the mechanics 
of operation varies to the extent that in a colloid 
mill the material to be processed flows between a 
rotor, traveling at the speed required and a stator 
which remains stationary. The clearance between 
the rotor and stator is adjustable and the finer the 
adjustment, the smaller the size of oil globules. 


Facts and Figures 


Gum Guaiacum in Lard— We came across an in- 
teresting news item the other day concerning the 
incorporation of gum guaiacum in lard. This idea 
was recently developed by the research staff of 
Swift & Co. after ten years of experimentation. It 
is claimed by the discoverers that gum guaiacum 
protects the lard from oxygen, thus eliminating the 
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cause of oxidation and rancidity. The vitamin and 
other values may thus be retained indefinitely. The 
gum itself is odorless, bland and unnoticeable in 
the lard. Taking our cue from Swift & Co. chemists, 
we were wondering if this product could have anti- 
oxidant properties in such things as mayonnaise, 
salad dressings, etc. 


Schmidt Heads Vanilla Dept.— James 5. Schmidt 
is now in charge of the Vanilla Department of 
Dodge & Olcott Co., New York, N. Y., having 
worked very closely with William Rollins, who died 
in May after completing 50 years with this com- 
pany. 

Mr. Schmidt joined the old vanilla house of H. 
Marquardt of New York City in 1914 and worked 
in that establishment until he joined the U. S. Forces 
in 1918. After the war he acted for a while as a 
vanilla bean broker until early in 1920, when he 
came to Dodge & Olcott Co., and was sent to Guade- 
loupe to supervise the curing, packing and ship- 
ping of what is known as South America vanilla. 
He remained in Guadeloupe for several years and 
obtained a full knowledge of vanilla curing from 
the first step to the last. Later he spent about a 
year in Marseilles, which has been for many years 
the great clearing house in Europe for French 
Colonial vanilla coming from Madagascar, Reunion, 
the Comore group of islands and other less im- 
portant producing centers. 

After a few years in the employ of Lamont Cor- 
liss Co., he came back to Dodge & Olcott Co. in 
1933, devoting all of his time to vanilla. He is 
thoroughly conversant with the article and as a 
result of his wide experience, is recognized as an 
extremely able judge of the article. 


Questions and Answers 


Spice Oils for Catsup 

(). Can spice oils be used successfully in place of 
whole spices in the manufacture of catsup?—Vir- 
ginia, 

A. The use of spice oils such as: clove, pimento. 
cassia, mace, etc., is finding increased usage in the 
manufacture of catsup and chili sauce in place of 
whole spices. In many cases the use of the spice oil 
or mixture of spice oils is preferred because the 
use of the oil eliminates the possibility of tannin in 
the finished product. Another advantage to be 
gained by using oil in place of whole spice is that 
the color of the catsup is improved and does not 
darken upon standing. Also the oil is less bulky 
and easier to handle, requiring less storage space 
than dry whole spice. It eliminates also the possi- 
bility of infestation so prevalent in dry spices. 
Usually about 3 ounces of the essential oil mixture 
is suflicient to flavor a 125-gallon batch of finished 
catsup. It can be applied by flavoring a portion of 
the sugar and then sprinkling this sugar over the 
surface of the product so that as the grains of sugar 
coated with oil sink into the catsup as finely divided 
particles, the oil is disseminated throughout the 
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batch. The flavored sugar should be added just 
after the batch has finished cooking and has cooled 
down, so that the flavor will not be lost through 
volatilization. The catsup can then be processed 
through an homogenizer. 


Formulae for Perfumes 

(). Please advise where we may obtain formulae for 
compounding inexpensive perfume bases and arti- 
ficial flavor bases. We have on hand several books 
with formulae but would like to get more as one 
book contains only expensive type formulae.—F lor- 


ida. 


A. The ability to compound good perfume or flavor 
hases is a highly specialized art that cannot be 
learned from books. A great deal of knowledge 
can be acquired in a few years by understudying a 
recognized expert who is able and willing to be- 
stow the benefit of his experience, but in most cases 
it takes time and the intimate acquaintance of many 
different essential oils and aromatic chemicals nol 
only in themselves but in combination, before one 
is able to successfully compound a good perfume or 
flavor base. We list a few books that will give you 
formulae, but would suggest that if you intend to 
manufacture perfume or flavor bases some thought 
be given to employing men with the proper quali- 
fications. The books suggested are: Essence Indus- 
try by Erich Walter, published by John Wiley & 
Sons, New York, N. Y.; Flavours and Essences by 
M. H. Gazan, published by Chapman and Hall, Ltd., 
11 Henrietta Street, W. C. 2 London, England; 
and The Chemical Formulary by H. Bennett, pub- 
lished by D. Van Nostrand Co.. New York. N. Y. 


Vanilla Bean Market 
By RUFINO CAGIGAL, JR.* 


THE demand for vanilla beans during the month 
of June was very good and this demand still con- 
tinues, although the market today is in a very criti- 
cal condition. For the time being, the French 
markets have been completely cut off and unless the 
normal flow of these markets is soon resumed, then 
a scarcity and higher prices will govern the domes- 
tic market. 

A sizable amount of Bourbon vanilla beans is 
afloat but this is estimated to cover only contracts. 
There still remains at the points of origin stocks 
already purchased to cover the demand for the near 
future, but it cannot be foreseen at this time what 
the cost will be to import them. Without figuring on 
this phase, the rise in prices in vanilla of all vari- 
eties is considered normal because very small stocks 
are available. . 


\ New York importer writes: “There are in Mar- 
seilles orders for over 20 tons of vanilla beans to 
be purchased for this market to fill contracts that 
have been taken, to arrive without regard to quality 
and there is nothing being offered. No new crop 
has been offered yet. even from the Comores.” 


*“M. Cortizas Cc 
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The Vanilla Outlook 


By RAY SCHLOTTERER* 


VANILLA cannot be developed in one season. 
The plant matures in three years, and in eight it 
is non-productive. Therefore, it must be replaced 
annually. We find that when prices are high, na- 
tives increase their plant acreage, which tends to 
produce in a period of years a supply far in excess 
of world requirements. As a result, just as new 
plantations are expected to return financial divi- 
dends, prices are on the down grade. There fol- 
lows a period of readjustment and bankruptcy. As 
acreage is curtailed, prices once again rise and in 
time overplanting is on the up-grade. This may 
be labeled the Madagascar vanilla cycle. 

Mexican beans, while higher in price and pre- 
ferred in some cases because of their delicate flavor, 
generally follow the supply and demand curve of 
the Madagascar product. When Bourbon prices 
fall, Mexicans lose their market as well as their 
volume; when Bourbons rise, it is usually found 
that Mexicans react in a similar manner. 

In the present state of confusion, all past market 
actions lose their significance. No section of 
American industry has more difficult problems con- 
fronting it than that which is dependent upon im- 
ported merchandise. Your suppliers in some cases 
have goods afloat where they are and whether still 
on dock or transshipped remains a mystery until a 
few days before arrival in this country. Will the 
goods be seized or will the vessel be sunk? What 
additional costs must be added for changes in war 
risk insurance rates? 

In looking at the Bourbon c 
Madagascar as late as June 8 indicate that the 
1940-41 production of vanilla beans from Mada- 
gascar, Comores and Reunion will be about 350 


rop, reports from 


tons against a production for the season of 1939-40 
of about 425 tons. 

On the other hand. the production of the Mexican 
crop during 1938-39 was 110 tons, while the 
output of 1939-40 reached 175 tons. The 1940-41 
production on Mexican cuts will be available for 
American consumption beginning January, 1941, 
and on whole Mexicans from April on. The pros- 
pects for the coming crop are excellent and the 
weather has been ideal for growing a record crop, 
and if no unforeseen circumstances arise from De- 
cember on before the green beans are ready for 
curing, it is quite possible that a record output of 
225 tons of Mexican vanilla beans might be reached. 
Therefore, to some the tight Bourbon situation 
might be greatly relieved by the larger Mexican 
production. 

Despite the large Mexican production, market 
values on Mexicans will continue to depend upon 
the developments of the Bourbon situation, which, 
as in the past, will continue to be the base of all 
vanilla bean business. 

The law of supply and demand regardless of 
world conditions cannot be ignored. 


* Secretary, Vanilla Bean Assn. Extracts from report 
to Flavoring Extract Mfrs. Assn. 
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OUTDOOR WOMAN 


As more and more women turn to outdoor sports for health and relaxation, there is an increasing demand for 


cosmetics and perfumes suitable for these activities. Creams, lotions, ointments, shampoos, scalp preparations, 
deodorants, perfumes, soaps and other products must be given special properties and interesting and appropriate 
odors. Givaudan has a great variety of odors for this purpose ready for immediate use and is equipped with 
the facilities and experience to produce special compounds to order. Feel free to call upon our laboratories 


for cooperation in solving any odor problem you may have in producing your perfumes or cosmetics. 


GIVAUDAN-DELAWANNA, INC., 330 WEST 42ND STREET, NEW YORK, N. Y. 








HE TURN of events during the past few weeks 
oo. to emphasize forcibly the growth and im- 
portance of America’s synthetic aromatic chemical 
and perfume raw material industry. 

American consumers are far more independent of 
foreign sources than they were at the beginning of 
the last world war. In many lines they are completely 
independent — thanks to the constant pioneering ef- 
forts of the nation’s chemists and manufacturers. 

Yet there are some materials which are still obtain- 
able only from special foreign sources —the Dutch 


East Indies, for example. Involvement in the war of 
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that part of the world would affect certain important 
materials needed in the production of aromatics and 
perfumes. 

Givaudan is endeavoring to maintain liberal stocks 
of such materials to satisfactorily protect the interests 
of their customers. This policy will be followed insofar 
as foreign conditions will permit. 

In addition, the Givaudan Laboratories are con- 


stantly striving to develop new products that will 
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Givaudan’s plant at Delawanna, 

N. J., is one of the best equipped 

in the world to produce aromatic 
chemicals. 


Facilities such as these huge stills 
enable Givaudan to meet emergency 
demands. 
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From the far corners of the globe — 
India, Java, Zanzibar—come essential 
raw materials for various aromatics. 


make our American Industry even more independent 
of foreign influences than they are now. Our facilities 
are at your disposal in meeting your requirements. 
Perhaps among the hundreds of items produced by 
Givaudan there are some for which you are in imme- 
diate need. Or perhaps, with our highly adaptable 
facilities, we can produce what you require by special 
methods. We believe that you will benefit by direct 


contact with us and we invite your inquiries. 
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WEST 42nd STREET, NEW YORK, N. Y. 
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THE ALCOHOL TAX 
A CARLOAD of alcohol costs $1.140. Under the 


law up to July 1, the tax on that alcohol was 
$16.420. Since July 1 when the defense tax bill 
became law, the tax on a carload of alcohol is 
$21,660. Such a disparity shocks the conscience. 
It is plainly unjust to tax alcohol for non-beverage 
purposes such as in flavoring extracts at such a 
rate. All European countries differentiate in their 
taxes between alcohol used for beverage and that 
used for non-beverage purposes. Even Canada un- 
der the stress of war which raised its alcohol tax $3 
did not raise the tax on non-beverage alcohol. De- 
spite the earnest and persistent work of the industry 
to establish such a differential. the new law was 
blitzkrieged through Congress on the ground that 
it was impossible in the brief time available to 
work out means for administration. There is, how- 
ever, a brighter side to the picture. If efforts to 
establish a differential are persisted in they are 
likely to be successful when the whole tax structure 
is taken up for consideration at tle next session of 
Congress; for members of the committee are 
definitely convinced of the manifest injustice of the 


present tax on users of non-beverage alcohol. 


SCIENTIFIC RESEARCH 
“SCIENTIFIC research,” said Dr. R. C. Newton. 
chief chemist for Swift & Co., who discovered after 
a decade of work that the natural juice of the 
guaiacum tree is an anti-oxidant of vast practical 
importance to all housewives, packers, grocers, 
meat dealers and bakers, “always pays. The only 
research that doesn’t pay is that which is started 
and then stopped. . . . Competition from outside 
the industry is always greater than competition be- 
tween manufacturers within the group; so it be- 
hooves them to cooperate in carrying on research 
for mutual advantage.” Dr. Newton spoke to the 
members of the Flavoring Extract Manufacturers 
Assn., which carries on intelligent scientific re- 
search for its industry; but his remarks apply 
equally well to the cosmetic industry. 

In a thought provoking article on cosmetic re- 
search in the Journal of Chemical Education, Miss 
Florence E. Wall suggested the following as espe- 
cially worthy of research: the phenomena of ab- 
sorption by the skin; the relationship, if any, 
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between systemic conditions and the success or 
failure of cosmetic treatments; the identification of 
and collection of statistical data on idiosyncrasies 
and tolerances for materials used in cosmetics; the 
actual facts about the use of vitamins, hormones 
and other organo-therapeutic substances for cos- 
metic effect; the development of safe and suitable 
hair colors; and the practical application of the 
work of scientists such as Astbury, Speakman. 
Woods and others to permanent waving problems. 


ANTI-TRUST INVESTIGATIONS 
“THE greatest peril to the present economic system 
does not come from the Communists or Fascists or 
the fifth columns or our external enemies.” points 
out John T. Flynn, the economist. “It comes from 
ourselves, from our mistaken efforts to protect our 
own industry at the expense of the whole economic 
system. Free enterprise means at least the right of 
every one to use his savings to embark in business 
if he wishes or to expand his business. Kill that 
and ultimately the whole system will be killed.” 
One of the underlying purposes of the present 
government anti-trust investigations and suits is to 
check the various devices employed by those in 
control of an industry for keeping newcomers down 
or out of it. Business men are embarrassed and 
sometimes even ruined by too much competition. 
Bad as that is, it is not as bad as ruining the whole 
economic system by making it impossible for those 
new competitors to enter trade. 


TRADE BARRIERS 
THERE are 1,489 barriers to trade on the statute 
books of the various states, according to a study 
made by C. L. Fardwell, chairman of the legislative 
committee of the Flavoring Extract Manufacturers 
Assn. With the legislatures of 44 states meeting in 
regular session next year, it is highly probable that 
various control bills with revenue provisions will be 
introduced. Every such bill is of vital concern to 
drug, food and cosmetic manufacturers. Unless 
checked, it has been pointed out, trade barriers will 
have the same destructive effect on the economic 
and political life of this country as has been exerted 
by the economic provincialism and narrow nation- 
alism of the European nations. A national survey 
of the problem is being made by the Department of 
Commerce looking toward uniform state laws. 
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New Products 


Midget centrifugal pump 

A new design midget centrifugal 
pump known as model E which is 
built to deliver 8 gallons per minute 
at a maximum pressure of 25 pounds 
per square inch is offered by the 
Eastern Engineering Co. It is offered 
in monel metal, stainless steel and 
chromium plated bronze construc- 
tion; and is available in other metals 
and alloys. It is also offered in small- 
er sizes. Full details about it may be 
had on application. 


New laboratory filter 

A compact, versatile new labora- 
tory filter of the horizontal plate type 
has been announced by the Sparkler 
Mfg. Co. According to the maker, 
this new filter features flexibility be- 
cause it may be operated with hydro- 
static pressure, air pressure, gas pres- 
sure or by vacuum. It is made to 
handle viscous materials as well as 
aqueous solutions in quantities from 
one pint up. with flow rates from one 
gallon to 150 gallons per hour, with 
no unfiltered holdover and no loss of 
fluid. An advantage claimed is that 
every type of filter medium may be 
used. Further information about it 
will be supplied on request. 


Method of analyzing packages 


A method of analysis by which 
the selling power of a package can 
be determined and rated from a dum- 
my sketch has been developed as a 
result of research over a period of 
nine years according to deVaulchier. 
Blow & Wilmet. Inc. The method it 
is claimed has two distinct fields of 
application: to determine the value of 
the proposed package in terms of its 
appeal to consumers and to specify 
what is lacking in order to provide 
a definite plan for improvement. It 
is known as the Wilmet method of 
analysis. Further details are available 
on request. 


Electron ray pH meter 

The Cambridge electron-ray pH 
meter which is claimed to be sensi- 
tive to .005 pH is offered by the Cam- 
bridge Instrument Co., Inc. Accord- 
ing to the makers, it reproduces 
readings to .OL pH and incorporates 
in place of the conventional null 
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point indicator an electron ray tube 
which is practically immune to dam- 
age from mismanipulation by the 
operator. Its glass electrode enables 
universal application. As it is scaled 
in both pH and millivolts, the instru- 
ment is stated to provide a high de- 
gree of accuracy for the determina- 
tion of pH values as well as oxidation- 
reduction potentials without applying 
a conversion factor. It is offered 
complete in case and is conveniently 
portable. It operates directly from 
the 110-125 volt supply line. More 
detailed information will be forward- 
ed for the asking. 


Wax and grease substitute 

\ new chemical product called 
Palol designed to replace certain 
waxes and greases in the cosmetic 
field is offered by Palol Perfumed 
Products Inc. According to the com- 
pany the new inorganic chemical dis- 
covery is an inert, synthetically made 
crystalline substance with a_ high 
melting point at 57 to 59 degrees 
Centigrade. Under scientific tests it 
is claimed that it has stabilized alde- 
hydes. It is said to be non-hydro- 


¥ 2 
Catalogs and 
Three links in a chain of service is 
the subject of a telling folder issued 
by Merck & Co., Rahway, N. J. The 
three links are: the druggist who 
specifies Merck, the Merck wholesale 
dealer and Merck & Co., Inc., makers 
of fine chemicals for the professions 
and industry since 1818. 


Laboratory stoppers made of neo- 
prene feature a new folder by the 
R. W. Rhoades Metaline Co. It de- 
scribes stoppers made of gray. red 
antimony and floating pure gum rub- 
ber and also Kjeldahl stoppers and 
Bailey and Walter crucible holders. 
Copies will be sent on request. 


Ungerer wholesale price lists for 
1940 mark over 50 years of contin- 
uous service. Each monthly list is 
attractively bound and carries a brief 
but timely note by F. H. Ungerer. 
president. The list is a comprehensive 
compilation of prices for the prod- 
ucts of the company both domestic 
and foreign. Copies of the latest list 





scopic, drawing no moisture but pos- 
sessing a maximum affinity for essen- 
tial oils. It is also claimed that it 
requires no preservatives and holds 
its consistency without variation as 
well as being free of rancidity. The 
company sells the product to manu- 
facturers on a wholesale basis. It is 
also engaged in the production and 
retail sale of a solidified perfume 
stick made from Palol. Full informa- 
tion about the new product and its 
various uses will be supplied on re- 
quest, to anyone interested. 


Electric solderer 

The instant heat electric solderer 
offered by the Ideal Commutator 
Dresser Co. is offered for light work. 
It is held in the hand like a pencil and 
its two carbon points heat up as soon 
as they touch any metal to be sol- 
dered. Further information will be 
sent on request. 


To prevent skidding rugs 

To prevent rugs on office floors or 
elsewhere from skidding the Ward 
Co. offers a new rug snug, a special 
cotton mesh fabric impregnated with 
processed oils. The fabric which is 
odorless and washable is laid between 
the rug and the floor. More details 


5 
will be supplied on request. 


Developments 


may be obtained by writing to Un- 
gerer & Co., 15 W. 20th St.. New 
York, N. Y. 


Business Man— What Now? by W. 
Clement Moore is the subject of a 
spirally bound booklet of 64 pages 
issued by the Associated Management 
Service. Such subjects as Invisible 
Masters of Your Business, Some of 
the More Commonly Discussed Prob- 
lems of the Executive, labor and nu- 
merous others are discussed in a 
chatty way. 


The Leipzig Trade Fair will hold its 
1984th session from August 25 to 29. 
inclusive. The historic international 
exchange has been held without in- 
terruption for more than 700 years. 


Chemicals for the cosmetic industry 
manufactured by the Kessler Chemi- 
cal Corp. are described in a catalog 
issued by the company which may be 
had for the asking. Glyceryl and gly- 
col fatty acid esters are featured. 
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> Leslie S. Gillette, vice-president of 
Hazard Advertising Corp., has been 
elected president of the New York 
Sales Managers’ 
Club. Mr. Gillette 
succeeds William 
A. McDermid of 
W. A. McDermid 
& Associates. Wil- 
Arnold. 


general sales man- 


liam F. 


ager of Underwood 
Elliott Fisher Co. 
was elected vice- 
president; G. 
Lloyd King. vice- 
president and 
sales manager of Lamont, Corliss & Co.., 





Leslie S. Gillette 


treasurer; and Elon G. Pratt, vice- 
president and general sales manager of 
Smokador Manufacturing Co., secre- 
tary. Mr. Gillette, before reentering 
the advertising agency field, was sales 
promotion manager of U. S. Industrial 
Alcohol Co. for nine years and formerly 
with the J. Walter Thompson Co. Dur- 
ing his six years’ membership in the 
New York Sales Managers’ Club, Mr. 
Gillette has been particularly active, 
being chairman of the New Member 
Committee for two years, and also in 
charge of the last two annual Christ- 
mas parties of the Club, to which sev- 
eral hundred guests are invited. Mr. 
Gillette is also a member of the Sales 
Executives’ Club and lives in Rye. N. 
Y. The New York Sales Managers’ 
Club is the oldest organization of its 
kind. It was founded in 1917, when 
a group of sales executives formed a 
group to discuss mutual problems in 
selling and distribution. The Club 
meets regularly every other Friday 
evening at the Advertising Club, except 
during the summer months. 


> John Beach, president of the Flavor- 
ing Extract Manufacturers Assn. is 
one of the active participants in the 
300th anniversary celebration of the 
town of Southold, N. Y. Among othe 
things, as chairman he arranged for the 
Fourth of July fireworks display and 
built a float depicting a_ lighthouse 
which he drove in the parade. While 
in Chicago at the convention of the 
Flavoring Extract Manufacturers Assn. 
his automobile was badly damaged in 
an accident by a reckless driver who 
crashed into him. Fortunately Mr. and 
Mrs. Beach and Dr. and Mrs. Davis 


who were in the car were not injured. 


> William Zimmerman, president of 
Helfrich Laboratories of New York, 
New York, N. Y., left June 28 for a 
month’s trip to the South. He was 
accompanied by Mrs. Zimmerman and 
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Making the trip 
by automobile. Mr. Zimmerman com- 
bined business with pleasure between 
New York and Miami where the family 
will make its vacation headquarters 
until August 1. Mr. Zimmerman took 
the clipper plane to Havana alone where 


their two daughters. 


he spent several days in Cuba strictly 


on business of course 


> Dr. R. S. Swinton of W. J. Bush & 
Co. was the only one at the Flavoring 
Extract Manufacturers convention in 
Chicago who attended the first meeting 
of the organization at 100 William St., 
New York, N. Y., 31 years ago. In 
the intervening years only one meeting 
has been missed by Dr. Swinton due 
to his absence abroad at the time. 


> Lloyd Fischbeck of P. R. Dreyer Inc.. 
New York, N. Y.. has returned from a 
business trip through the Middle West, 
which included attendance at the Flav- 
oring Extract Manufacturers Assn. 


> E. Leidy Brendlinger, secretary of 
the Flavoring Extract Manufacturers 
Assn.. as a member of the reception 
committee at the Republican national 
convention was in a dilemma when the 
political convention came on the sam« 
week as the flavoring meeting. He 
chose the latter in Chicago. 


> T. V. A. Isvaran, Trade Commissioner 
for Mysore in London, on his return 
from Mysore was especially decorated 





T. V. A. Isvaran 


by His Highness, the Maharajah. Mr. 
Isvaran asked us to make known to 
his many American friends that the 
Mysore government is exerting its ut- 
most efforts to insure uninterrupted 
supplies of sandalwood and that con- 
tinued distillation of genuine Mysore 
oil shall be maintained for United 
States consumers. 


> Charles Senior, who recently wel- 
comed his son, Robert, to the staff of 
Florasynth Laboratories, was snapped 





Mr. and Mrs. Charles Senior and Robt. Senior 


at the annual banquet of the Toilet 
Goods Assn. with his son and Mrs. 
Senior. Both father and son are proud 
to be associated with the organization 
and young Mr. Senior shares the en- 
thusiasm of his father for the future 
of the industry. 


> H. R. M. Gordon, who has had many 
years of experience in the packaging 
field, has joined the sales staff of the 
Sagamore Metal Goods Mfg. Corp. in 
the metropolitan territory. A. W. Wad- 
man. who has been associated with Mr. 
Gordon for several years. will carry on 
the representation in the New York 
territory of the Standard Specialty & 
Tube Co. 


> William Bjorke of L. Sonneborn Sons. 
Inc.. New York, N. Y.. is recuperating 
in a Yonkers hospital from an accident. 


> Louis Rosett, president of Florasynth 
Laboratories. New York. N. Y., reached 
Chicago in time to attend the meeting 
of the Flavoring Extract Manufactur- 
ers Assn. after a visit to the company’s 
representatives in Montreal, Toronto 
and Winnipeg. Prior to that he had 
been enjoying a vacation at Minaki 
Lodge, Ontario. While fishing he sus- 
tained a severe burn due to the acci- 
dental lighting of a flap of matches 
in his hand. Like most of his associates. 


Mr. Rosett flew back to New York. 


> Daniel Brandenstein, who has been 
associated with the Sagamore Metal 
Goods Corp., has resigned to join the 


sales staff of the Norwalk Lock Co. 
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Aromatic 


rm —Qak Moss 


Essence Liquide Mousse de Chene-Robertet 
is one of the most interesting Oak Moss prod- 
ucts we have to offer. 





Its rather modest price combined with its 
exceptional quality give it another general 
and wide use where a good Oak Moss note is 
required. 

It is, of course, widely used in odors such as 
Chypre, Fougere, Trefle and many fancy 
bouquet types. 


SRE When properly used, it gives most attractive 
PRO Cc" results in powder perfumes, imparting a 
‘NOBERTETs€. warm and tenacious background which can- 
—— not be obtained in any other way. 


ESSENCE LIQUIDE 
MOUSSE DE CHEN» 


We carry stocks here in New York and can 
make prompt delivery. 


Sample will be furnished on request. 





Distributors For 

P. ROBERTET & CIE. 
GRASSE, FRANCE 
on the following: 


LMADE in emai Absolute Flower Oils 

. Essential Oils (Own Distilla- 
tion) 

Mousse de Chene (Oak Moss) 

Orris Products (All types) 

Resinoines (Natural and In- 
colore) 








15 E. 30th Street, New York FACTORY: Springdale, Conn. 
ATLANTA — CHICAGO “= PITTSBURGH — DALLAS = MEMPHIS 
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Grand jury examines records in 
cosmetic anti-trust investigation 


The grand jury of the District of Co- 
lumbia. July 9, began an examination 
of the records produced as a result of 
about 150 subpoenas which were issued 
out of the U. S. District Court to the 
Toilet Goods Assn. and other associa- 
tions and to numerous large concerns 
in the cosmetic and drug_ industries. 
The subpoenas only required the pro- 
duction of records accompanied by an 
affidavit from an officer of the corpora- 
tion named. The purpose, it is be- 
lieved, is solely to make an investigation 
as to whether or not there are any 
violations of the anti-trust laws in the 
cosmetic and drug industries. 

If evidence is uncovered, it probably 
will be presented before another grand 
jury and then indictments would be 
sought. No statement has been made 
by the Department of Justice as to the 
specific evidence that is sought but 
there is a well rooted belief that price 
maintenance and the effects of fair 
trade laws will be investigated. One 
reason for this is the admission by of- 
ficials that they have received com- 
plaints that the prices of drug store 
merchandise are too high. 

When the grand jury has completed 
its work, the Department of Justice 
will be in a position to determine what 
practices. if any, may be considered 
in violation of the anti-trust laws. 

From other sources, according to the 
Oil, Paint & Drug Reporter, it is in- 
dicated that the greatest interest will 
center around merchandising methods 
wholesalers. and 


used by retailers. 


manufacturers to secure compliance 


with state fair trade laws. There is a 
suspicion—and probably more than a 
suspicion —that. in order to secure wide- 
spread use of price-maintenance con- 
tracts legalized by these state laws and 
by the Federal Tydings-Miller act, some 
concerns and groups have resorted to 
pressure of various sorts, such as is- 


“black” lists. 


organizing or threatening boycotts, re- 


suing “white” lists and 


fusing to deal, and various other prac- 


tices. Advocates of price-maintenance 


insist that all activities seeking to se- 
cure compliance and use of these laws 
have been entirely legal and also that 
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economic 


surveys show that price- 
maintenance has reduced the average 
level of retail prices, rather than in- 
creased them. These sources insist that 
when the investigation is completed the 
grand jury will have no evidence on 
which to base an indictment of any 
kind involving price-maintenance plans. 


First college course with degree 

for perfumes, cosmetics and flavors 
The first college course leading to the 
bachelor of science degree for a four- 
year course on the chemistry of cos- 
metics, soaps and perfumes has been 
announced by the California Associated 
The College of Applied Sci- 
ence. Los Angeles, in the announcement 
bulletins states that the student after 
completing a 


Colleges. 


prerequisite course of 
study in general chemistry (inorganic, 
organic, industrial ) , 
languages, 
may elect to devote his entire time to 


analytical and 
mathematics, physics and 
a single or group of subjects from 
major electives in industrial chemistry. 

These electives include: cosmetics. 
soaps and detergents, oils, fats and 
waxes, foods and nutrition, industrial 
foods, perfumes, volatile oils and aro- 
matics, theories of emulsions and emul- 
flavors and flavoring 
The theory and laboratory 
practice in the manufacture of cos- 


sification, and 
materials. 


metics. soaps and perfumes offers the 





Dr. Alexander Katz 
Faculty Members 


H. W. Miller 


opportunity of learning the art of com- 
using and merchandising 
toilet 
metological supplies. 

Added interest is attached to the an- 


pounding, 


cosmetics, requisites and cos- 


nouncement by the fact that experiencd 
men in the industry are on the faculty. 





Thus Alexander Katz, Ph.D., of Flora- 
synth Labogaterjes, will lecture and 
teach the subjects to which he has de- 
voted a life’ time of effort: volatile oils 
and aromatics, flavors and _ flavoring 
materials and perfumes. He will be 
assisted by Henry W. Miller, chief 
chemist of the Brunswig Drug Co., for- 
merly chief chemist for the Armand 
Co., who will specialize in courses on 
cosmetics. 

Courses were begun at the Summer 
session June 17. 


N.C.B.B.C. seeks uniform beauty 
culture laws—meeting, Aug. 29-31 


The annual convention of the National 
Council of Boards of Beauty Culture 
will be held in Detroit, August 29, 30 
and 31, at the Book-Cadillac Hotel. 
The National Council of Boards of 
Beauty Culture is an organization of 
state bodies. Formed twelve years ago, 
it has as its objectives more uniform 
beauty culture laws and more uniform 
board rules and more uniform. state 
board examinations. Also, it has 
worked out a plan for transferring state 
reciprocity. All state ex- 
aminers are welcome at the conferences 


licenses by 


whether the state is a member or not. 


Use of cosmetics to be discouraged 
in Great Britain due to war 


Owing to war developments, the use of 
cosmetics .in Great Britain is to be 
discouraged. Supplies to retailers are 
to be cut to two-thirds of their pre- 
war value. Cosmetic advertising con- 
tinues but some propaganda against the 
use of cosmetics has appeared. 
Special interest is being taken in 
skin protective creams and various foot 
preparations intended for women war 
workers. The first are oil-in-water 
emulsions containing in addition to 
powerful emulsifying agents, mineral 
gils and waxes with or without lanolin. 
They leave a thin film of wax on the 
hands to which dirt adheres which can 
easily be removed by simple washing. 
obviating the use of strong detergents. 
Foot preparations include dusting pow- 
ders to allay excessive perspiration as 
well as lotions for bathing the feet. 
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By advertising in the only 


paper serving this industry Exclusively 
YOU BENEFIT FROM THESE ADVANTAGES 


eo UNDIVIDED ATTENTION Dhe American Perfumer gives 100% 


undivided attention to the specialized problems of the closely related 
PERFUME, COSMETIC, SOAP and FLAVOR INDL STRIES. py KEY MEN 
AUDIENGE Phe American Perfumer concentrates on serving the key 
man (or men) in each manufacturer unit who ORIGINATES and 
PRODUCES the product. o@ AGGRESSIVE POLICY The American 
Perfumer can and does fight the industry’s battles fearlessly, without 
stradling the vital issues—not possible when a paper serves two indus- 
tries which often have conflicting interests. CU EVERY-ISSUE 
READERSHIP The American Perfumer gives you every-issue readership 
from a maximum of your key prospects. Ask us for definite proof. 
©) MORE FOR YOUR MONEY One paper covers the industry 
thoroughly. This simplifies your job of selling supplies, equipment, 


packages, labels or service to this important industry. 


The American Perfumer 
& Essential Oil Review 
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& Essential Oil Review July, 1940 63 














Hearings to establish standards 
for ice cream may be held this fall 


The legality under the Federal Food, 
Drug and Cosmetic Act of the custom 
of the ice cream industry to designate 
as vanilla ice cream the product flav- 
ored with vanilla extract to which 
varying amounts of vanillin have been 
added will probably be decided at 
hearings to be held in the autumn when 
standards for ice cream will be con- 
sidered, according to B. A. Toby. who 
reported on bulk sales at the recent 
meeting of the Flavoring Extract Manu- 
facturers’ Assn. Long usage, it is felt. 
will justify a continuance of the prac- 
tice by the recognition of it in a stand- 
ard. The annual production of ice 
cream is about 300,000,000 gallons and 
about two-thirds of this is flavored with 
vanilla. Standard vanilla extract to 
flavor this requires 415,000 pounds of 
vanilla beans—or about half of the 
total production. If ice cream were 
flavored with extract made from beans 
alone, it would require 1,000,000 
pounds of beans annually. 


Cosmetic credit men make 
merry at annual outing 


Members of the Drug, Cosmetic and 
Chemical Credit Mens’ Assn. who meet 
each month for serious and highly use- 
ful work look forward to one day each 
year when the problems of business 
may be cast aside and wholesale recrea- 
tion may be enjoyed. That day is the 
annual outing. 

So on June 21 a caravan of automo- 
biles from various parts of New Jer- 
sey, Staten Island and New York 


headed toward Great Neck, Long 
Island, where the party met at the beau- 


tiful home of Nat Otte. On arrival a 
light luncheon was enjoyed, after 






which the men journeyed to the Plan- 


~~ 


— ~~” pe 
A ,_ 

a-.G 
H. A. Wiedman, Nat Otte and Herbert Kran- 
ich displayed good form on the golf links 


dome Country Club where excellent 
golf was enjoyed. A star foursome was 






ee 
aE made up of Edward Farrell, George W. 
ae Patterson, Fred Kaiser and Herbert 
Kranich. Another included H. A. 
Weideman, William Robinson, E. J. 
Holgan and Ellis Barkerding. At first. 


Nat Otte was reluctant to play but 


ue 


finally teamed up with Louis Candee 
and Edwin Agnew. Hugh Wade, C. E. 
Robinson, Richard Goddard and E. W. 
Kavanagh made up another foursome 
which distinguished itself. Other mem- 
bers amused themselves at the club 
house. Prize winners were: low net. 
Nat Otte; first kickers, Richard God- 
dard; second kickers, William Robin- 


son, Jr. and booby prize, Louis Candee. 





After golf the party reassembled at 
Charles Robinson and his son William played Mr. Otte’s home where the party was 
golf while Tom Forsythe played the piano joined by many more members. their 


64 July, 1940 





E. W. Farrell just misses the ball while Herbert Kranich and George Patterson watch. 
Chairman Robinson tells Ellis Barkerding, Hugh Wade and Richard Goddard all about it 





One of the informal gatherings at Nat Otte’s home, the center of the enjoyable festivities. 
Light refreshments preceded and a dinner followed an afternoon of golf on nearby links 


wives and friends who came for the 
evening's festivities. After dinner, in- 
formal gayety was the rule; and with 
Tom Forsythe at the piano and Uncle 
Don with his songs, the hospitality 
of Mr. and Mrs. Otte was enjoyed until 


a late hour. 


Mem toilet soaps formerly 
imported now made in U. S. 
Paul M. E. Mayer, president of Mem. 


Inc.. announces that Mem toilet soaps. 
formerly imported from Vienna, Aus- 
tria, are now manufactured in_ this 
country. The new Mem line was 
launched on July 1 and is based on 
original formulae which have been in 
Mr. Mayer’s family for four genera- 
tions. The line has been completely 
repackaged and many new items have 
been added. The company’s offices and 
shipping plant are at 215 East 22nd St., 


New York, N. Y. 
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USLALCOHOL NEWS 


A Monthly Review of Technical Developments for Chemists and Executives * 1940 





ALCOHOL RECOMMENDED FOR LOTIONS 


Alcohol’s properties are put to good use in a new wave set lotion of high alcohol content. Alcohol 
makes the lotion evaporate more rapidly, eliminates the need of spending a long time under hair 





dryers at high temperatures. Alcohol in lotions has desirable antiseptic properties. 


ALCOHOL PLAYS IMPORTANT 
PART IN FLAVOR OF FOODS 





- 


“Et —. 





The flavoring extracts that make food ap- 
petizing are prepared with the aid of pure 
alcohol. Estimated consumption of pure alco 
hol in the manufacture of vanilla, synthetic 
vanilla, and other flavoring extracts and es- 
sences is 2,000,000 gallons a year. (U.S.I. is 
the leading producer of pure alcohol.) 


H q | Pebeteetatidideriee CHEMICALS, 
ca es 


60 EAST 42n0 ST., NEW YorK QE) 


INDUSTRIAL ALCOHOL IN ALL GRADES 






TECHNICAL DEVELOPMENTS 


For further informat writ Sl 
A solubilizing agent makes it possible t 
prepare water solutions or dispersions of 
most resins, including balsams such as 
Peru and Tolu, it is claimed. (No. 350a) 


A label varnish is said to protect labels 
against grease, oil, water, alcohc and 
many chemicals. Maker recommends it 

1 primer on collapsible metal tubes 


(No. 351a) 


A moisture register is reported to deter 
mine moisture content of granular mate 
rials by testing the electrical resistance 
under controlled pressure. (No. 352a) 
An oil-proof floor mat is said to provide 
a non-skid surface in oily locations. It i 
made with a synthetic rubber-like base 
that resists oil. (No. 353a) 

A new emulsifier is said to be suitable for 
all products and processes where paraffin 
wax is used. Maker claims it produces 
stable emulsions spontaneously 


(No. 354a) 


Faster filtering is claimed for a new fun 
nel with a bowl angle of 58° instead of 


the conventional 60°. Difference in angle 
between funnel and filter paper is said t 
create a natural suction. (No. 355a) 

A perfume base is described as having an 
entirely original character, making the 
compounds in which it is used practically 
imitation-proof. Maker says it can be used 
in toilet waters, rouges, face powders 
being tested in creams. (No. 356a) 

A new aromatic to replace heliotropin 
said to be four times as strong, to resist 
alkali, and to be suitable for use in per 
fumes, soap, and lipstick. (No. 357a) 











Doctors Call Effect Beneficial 
In Preparations for Skin, Hair 





Use of alcohol in hair and skin lotions, 
astringents, and mouth washes produces defi 
nitely desirable results, in the opinion of 
many doctors. Alcohol is said to contribute 
considerably to the antiseptic and germicidal 
properties of such preparations. In astringents, 
alcohol acts both as vehicle and as an active 
ingredient. In hair washes, its fat-solvent 
properties are said to be desirable. Alcohol 
purity for these applications is essential—and 
quality of U.S.I. Alcohol and denaturants 
assures the desired properties. 





TOILET SOAPS CALL FOR 
PUREST OF INGREDIENTS 





o_: 


Highest quality of materials must be used 
in toilet soaps to safeguard delicate skins 
U.S.L. produces denatured alcohol in ten for 
mulas authorized for use in manufacturing 
toilet soaps and bath salts—and careful test 
ing and control insure the qualities needed in 
alcohol for this application. Typical of alco 
hol’s uses in soap manufacture is a newly 
patented liquid antiseptic soap incorporating 
hardwood oils and alcohol. 


EXTRACTS VITAMINS WITH 
ALCOHOL-WATER MIXTURE 


MILWAUKEE, Wis.—A vitamin B com- 
plex having a good color and free from 
bitter tastes can be extracted from yeast 
with an alcohol-water mixture, it is claimed 
by an inventor here. Evaporation causes 
gummy material (source of bitterness) to 
rise to surface, from which it can _ be 
skimmed off, it is said. 





BRANCHES IN ALL PRINCIPAL CITIES 


AND ALL FORMULAS 





TAPE aah 


BEFORE MANUFACTURING STARTS! 





NO. | OF A SERIES ON THE CONTROL 
AND TESTING OF U.S.1. ALCOHOL 


FWNE rigid process of testing and control that 

| insures the purity and uniformity of U.S.I. 
Alcohol begins long before the manufacturing 
process itself. 

It begins with chemical testing of the molasses 
that forms the chief raw material for the produe- 
tion of U.S.1. Alcohol. The molasses is carefully 
checked for sugar content and other important 
properties before it is loaded on giant tankers for 
shipment to U.S.1. plants—and is tested again on 


delivery from steamer to storage tanks. Huge tonkers like 
this, with capacities 
of 1,400,000 gallons 


each, transport the 


Only a preliminary step—but typical of the 
vigilant care that surrounds the production of 
U.S.I. Aleohol. Many of the rigid tests that safe- motesses needed to 
guard the quality of U.S.I. Alcohol have been s4Pply the demand 
developed by l 5e4:, out of its long experience as RES e ae 
pioneer producer of industrial alcohol. 

When you buy alcohol for use in your perfumes, cosmetics, lotions, 
and other products, U.S.L.’s skill and experience in manufacture are 
your assurance of the properties you need in your formulations to 


please your customers and build sales volume. 


U. S. INDUSTRIAL CHEMICALS, INC. 































boord the tanker, a 





On 
depth gage prepares to 
follow the molasses level 
downward as the pumps 
begin transferring the mo- 
lasses to U.S.1.’s giant stor- 


age tanks. 


Samples are drawn from 
the pipe line as the mo- 
lasses passes to the storage 
tanks—and are immediate- 
ly sent to U.S.1.’s laboratory 
for testing of all important 


properties. 
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The brief abstracts listed in this section provide 
you with a convenient key to the current scientific 
literature of the world on perfumes, cosmetics, 


toilet preparations, soaps, etc. 





A—Analysis N—Antiseptics 















B—Perfumes O—Hair Preparations 





C—Essential Oils 


P—Sun tan Prepara- 
tions 
D—Cosmetics General 


Q—NMiscellaneous 
E—Deodorants 


R—Oils and Fats 
F—Depilatories 
S—Shaving Prepara- 


G—Creams General tions 





H—Emulsion T—Skin Absorption 


I—Face and Other U—Dermatitis 


Powders 
V—Manicure Prepara- 


J—Make-up wone 


W—Wetting and 


K—Shampoo Foaming Agents 












L—Soaps X—Permanent Waving 
Preparations 

M—Dental Prepara- 

tions Y—Flavors 
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A Analysis 


Ammonia, Determination of, P. 
Arne Hansen & V. Nielsen, J. Biol. 
Chem. 131, 309, 1939. Ammonia re- 
acts with thymol and hypobromite to 
form a colored compound soluble in 
isopropyl ether which can be used to 
measure the same colorimetrically. 
(Through C.A.) 


Analysis of Naphthenic Acids, J. R. 
Klotz & E. R. Littmann, /nd. & Eng. 
Chem. Anal. Ed. 12, 76, 1940. A new 
analytical procedure overcomes the 
difficulties experienced with older 
technique. A detailed procedure to- 
gether with tables of data obtained us- 
ing this new method. 


Arsenic Determination, By Distil- 
lation Method, D. R. Jackson, J. S. 
{frican Chem. Inst. 22, 68, 1939. To 
avoid loss of arsenic trichloride when 
sulfuric acid solution is mixed with 
hydrochloric acid, precipitate the 
arsenic as sulfide and use the precipi- 
tate in distilling. (Through C.A.) 


Boric Acid, Determination of. L. 
Rosenthaler, Mikrochem.. 23, 196, 
1937. Rufianic acid (quinizarinesul- 
fonic acid) is the best anthraquinone 
derivative for the detection of boric 
acid. In the presence of concentrated 
sulfuric acid, boric acid gives a red 
color with rufianie acid. 


J.A.Ph.A.) 


(Through 


Determination of D & C Green 
No. 5, J. Assoc. Off. Agr. Chemists 
22, 784, 1939. A 94 per cent recovery 
of dyestuff is obtained. The technique 
described consists of extracting the 
intermediate with ethyl ether, from 
an acid solution, then in turn remov- 
ing it from the ether solution which 
has been made alkaline with 5 pet 
cent sodium hydroxide. The inter 
mediate in 5 per cent solution is com- 
pared colorimetrically with a stand- 
ard, 


Determination of Fatty Acids in 
Clay Soaps, O. Hagen, Seifens. Zitg.. 
67, 72, 1940. Description of suitable 
technique. 


Determination of lron, Aluminum 
and Magnesium with 8-Hydrox) 
quinoline, H. Navez, Ing. Chim. 23, 
1, 1939, ‘The determination is car- 


ried out by means of a modified berg 


technique. The titration method is 


fastest but not as accurate as_ the 
The author 
prefers titration. Thirty-nine refer- 


gravimetric technique. 
ences. (Through C.A.) 


Distinguishing Tragacanth Gum 
from Acacia, Rapid Method for. 
Vanseau, Union Pharm. 79, 65, 1938. 
Tragacanth contains starch granules 
and acacia does not and hence the 


former stains with iodine solution. 
(Through C.A.) 


Identification of Gums in Drugs, 
J. H. Cannon, J. Assoc. Off. Agr. 
Chemists, 22, 726, 1939. The results 
of collaborative study in identifying 
irish moss, tragacanth, agar, quince, 
karaya and galaagum by means of a 
special reagent. The details are given 
in the original, ibid 92. 


Menthol, Determination of. A. A. 
Vagner, Mem. Inst. Chem. Ukrain. 
Acad. Sci. 7, 97, 1938. Menthol con- 
tent of solutions in petrolatum, ben- 
zene or paraffin wax by determining 
the optical rotation. (Through J/.A. 


Ph.A.) 


Methyl Salicylate, Free Phenols In. 
Determination of, R. W. Towne, R. 
M. Hitchens and M. S. McCauley, /. 
Im. Pharm. Assoc., 29, 130, 1940. 
\ new method for determining traces 
of phenolic impurities is capable of 
finding as little as 0.001 per cent 
phenolic bodies and is reproducible 
to 0.0003 per cent, as compared to 
the customary method sensitive to 
0.02 per cent. The phenols are ex- 
tracted with dilute sodium hydroxide 
taking with them some methyl salicy- 
late which is converted into methy! 
alcohol and sodium salicylate. In a 
buffered mixture the phenol may be 
distilled and converted to the  tri- 
bromphenol. 


Moisture Test, Weighing Tube for. 
R. B. Trusler and L. E. Weeks, Soap. 
16, Vo. 6, 63, 1940. A weighing tube 
holding 5 grams soap, liquid or solid. 
is suggested together with a modified 
distillation method. This technique 
may be used for creams, emulsions. 


Oil & Fat Analysis, F. Wittka, Ser- 
jens. Ztg., 67, 91. 1940. In determin- 
ing oil in materials such as seeds. 
vrind the substance up with sand 
and extract with measured amount of 


benzene. A small aliquot is evap- 
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orated on tared filter paper, and after 
drying is weighed. The HUBL meth- 
od for iodine values is hastened by 
substituting benzene for chloroform 
and mercuric acetate for the chloride. 


Paraffin Oil in Almond Oil, Detec- 
tion of, S. Anselmi, Olii minerali. 
grasst e saponi colori e minerali, 19, 
103, 1939. Saponification with sub- 
sequent dilution to precipitate out 
paraffin oil is not satisfactory as soap 
precipitates as well. Saponification 
with subsequent dilution with hydro- 
alcoholic mixtures is described as 
more satisfactory. Tables of data on 
sweet almond oil constants, with com- 
plete method of detecting such adul- 
teration. 


Saccharin, Report on Preserva- 
tives, W. F. Reindollar, J. Assoc. Off. 
{gr. Chem., 23, 288, 1940. A dis- 
cussion of present tests for qualitative 
determination of saccharin with sug- 
gestions for improvement. It is rec- 
ommended that the test be further 
studied. 


Salicylic Acid & Salicylates, De- 
termination of. D. Ponte, Boll. chim- 
farm., 77, 457, 1938. Variation of 
the usual method which includes ex- 
traction of salicylic acid from acidi- 
fied solution with ether and titrating 
the same with O.1N potassium hy- 
droxide, is suggested. Water distil- 
lation of the acid is mentioned as a 
variation, together with other meth- 


ods. (Through J.A.Ph.A.) 


Silica in Kaolin, Rapid Method of 
Determination. Kh. 1. Tsybulevskii. 
Zavodskaya Lab., 7, 489, 1938. Hy- 
drochloric and sulfuric acid are used 
in combination to thermally decom- 
pose kaolin, instead of using hydro- 
chloric acid alone. The remainder 
of the procedure is given in detail. 
(Through C.A.) 


Soap Analysis, Reports of Com- 
mittee, Oil & Soap. 17, 110, 1940. 
The tests described are as follows: 
carbon dioxide. iodine number, vola- 
tile matter at 105°C. insoluble in 
water, screen test, free alkali and 


sodium pyrophosphate. 


Sulfides in Depilatories, Determina- 
fion of, KE. M. Hoshall, ie {ssoc. Off. 
fer. Chem., 23, 437, 1940. The pro- 


posed technique is a modification of 
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Mohr’s arsenious acid method for de- 
termination of hydrogen sulfide. A 
supplementary method useful in the 
presence of carbonates is described. 
A fresh sample made from good grade 
barium sulfide, starch, tale, glycerine. 
water and perfume showed after two 
weeks the presence of the following: 
carbonate, hydroxyl, sulfide, hydro- 
sulfide, sulfur, sulfite, sulfate. thio- 
sulphate, bariou, iron, manganese. 
the two last named coming from the 
barium sulfide containing them as im 
purities. Instability of product is 
greatest source of analytical difficulty. 
Fourteen methods of analysis are 
described but only the last is found 
satisfactory in use. 


Vanillin in Vanilla Extracts, Pro- 
posed modification of Official Colori- 
metric method for Determination oj 
H. J. Lynch and N. Deahl, J. Assoc. 
Off. Agr. Chem., 23, 429, 1940. A 
modification of the well-known meth- 
od allowing for washing of the lead 
precipitate on the filter paper to re- 
move occluded vanillin found there 
in appreciable quantities. Details of 
the procedure are given. 


Water in Organic Liquids, R. A. 
Day, Jr. & R. N. Pease, J. Am. Chem. 
Soc., 61, 524, 1939. The unknown is 
added to a weighed quantity of anhy- 
drous copper sulfate and well mixed. 
The solid material is filtered off. 
washed with butane and = again 
weighed. The gain in weight is due 


to water present in the unknown. 


B Perfumes 


Clove Oil & Eugenol, H. S. Red- 
grove, Mfg. Perfumer through Drug 
& Cosm. Ind., 46, 104, 1940. A de- 
scription of clove oil and eugenol to- 
gether with considerations for their 
use in perfumery. A rondeletia otto 
may be formulated from clove oil 22 
per cent, lavender oil 45 per cent. 
bergamot oil 22 per cent, synthetic 
rose 11 per cent. As a derived product 
of clove oil, vanillin is likewise de- 
scribed. Carnation perfume may be 
made from phenyl ethyl alcohol 20 
per cent, linalol 30 per cent and iso- 
eugenol 50 per cent. Amyl salicylate. 
heliotropin and anisaldehyde are in- 
cluded in the review. 


Formates in Perfumery, Th. Rue- 
mele, Seifens. Ztg., 67, 65, 1940. A 


review of the properties of formates 
of linalool. terpineol. geraniol and 
nerol. 


Lavender Water, J. Augustin, Sein- 
Jens. Ztg., 67, 46, 1940. Five formulas 
for lavender water using the herb. 
Thus from 200 lavender oil Mitcham. 
10 lavender Montblanc, 20 lavender 
extract, 40 bergamot oil, 5 lemon oil. 
10 clary sage oil, 15 origanum oil, 
10 birch oil, 2 mace oil, 2 of oli- 
banum or oakmoss, dissolved in 10 
liters of 90 per cent alcohol, the finest 
quality lavender water is made. 


New Perfume Compounds, French 
Pat. No. 850,180. The l-oxy-4-alkyl- 
hexanes produce a wide range ol 
odors. Compositions containing these 
derivatives are described. 


Perfume Fixation, A new theory. 
J. Charrier, translated by S. G. Field. 
Soap, Perf. & Cosm., 13, 331, 1940. 
Cholesterol is suggested as an active 
ingredient of animal fixatives and 
a similar product of vegetable origin 
in floral substances. 


Perfumes, Labelled Imitation, W. 
Fk. Munn, Drug Trade News, 15, No. 
13, 25, 1940. There should have been 
no controversy about labelling per- 
fumes “imitation” from the first. It 
is impossible to make good perfume 
Many 
natural flowers do not lend them- 
selves to extraction and production 
of a true flower oil with true aroma. 
Nevertheless 


from true scents or absolutes. 


flower odors may be 
produced without the use of such 
absolutes. Even in case of extract- 
able odors such as rose absolute, the 
material is not a complete perfume 
and must be worked up with various 
synthetics. Hence, all perfumes are 
imitations. 


Perfumes, Labelled Imitation. P. H. 
van Itallie, Drug Trade News, 15, 
Vo. 13. 25, 1940. The designation 
“imitation” is justified only where 
two products exist, one a natural and 
the other an inferior synthetic sub- 
stitute. 


in perfumes. 


No such possibility exists 
They 


labelled “imitation” because they are 


should not be 


made from synthetic aromatic chem- 
icals, 


Perfuming Rubber Sponge, U. S. 
Pat. No. 2,194,649. 


sealed within the sponge. 


Flower oil is 
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C Essential Oils 


Camphor Basil Oil, Composition 
of, V. S. Konovalov, Farmatsiya i 
Farmakol. No. 5, 13, 1939. The fol- 
lowing found: 


hydrocarbons were 


dipentene, terpinolene. crithmene. 


limonene (about 15 per cent, d-a- 


pinene sabinene and  camphene 


(about 10 per cent). Among the 
oxygen compounds present are cam- 
phor. about 5 per cent alcohols, alde- 
hydes about 3 per cent, caryophyllene 
about | per cent, traces of phenol and 
acetic acid. (Through J.A.Ph.A.) 


Camphor and Camphor Oil, F. D. 
1940. 
Source and method of isolation are 


Dodge. Soap, 16, No. 5, 32. 
reviewed. Three different camphor 
oils are in use, oil sassafras artificial 
5.G. 1.070, oil camphor sassafrassy 
S.G. 0.970, and saffrol, S.G. 1.102 
to 1.104. Little adulteration of cam- 
phor oil has been seen. Other cam- 
phor oils are Yiu-ju, Schiu and Ho 
oils. Yiu-ju oil is similar to cam- 
phor oil but has higher cineol con- 
tent. Schiu and Ho oils contain 
much linalool and are used as cheap 
linalool, small 
amounts of camphor. 


sources of contain 


Improving Odor and Taste of ethe- 
real Oils by fermentation, U. S. Pat. 
Vo. 2,184,637. The product to be 
improved is emulsified with a fer- 
mentable agent, adjusted to pH 4-7, 
and a catalyst such as tin or zine is 
added. The substance is then re- 
moved and separated. 


Oil of Bay, Monograph changes. 
R. C. Schlotterer. Bull. Natl. Formu- 
lary Comm., 7, 261, 1939. 
ommended that V.F.V/ standards be 
changed to a minimum phenol con- 


It is rec- 


tent of 50 per cent with a specific 
gravity requirement lowered to 0.950 
with maximum at 0.990. 


Wormseed Oil, American, R. J. 
Pauly. Pharm. Arch., 7, 16, 1936. A 
report on 4 oils including their anal- 
ysis for ascaridol. The water dis- 
tillate from the oil contained acetal- 
dehyde. acetone, methyl and ethyl 
alcohols, ammonia and methylamine. 
Forty-five references. ( Through 


1.A.Ph.A.) 


Yarrow Oil, W. Peyer. Deut. Apoth. 
Ztz., 55, 1, 1940. Blossoms of the 
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Yarrow yield about 0.5 per cent of 
blue oil similar in color to that from 
the twigs and leaves of the plant 
itself. The oil is not preformed in 
the plant. 


i) Cosmetics General 


Acid Creams and Lotions, Anon. 
Mfg. Chemist, \1, 50, 1940. Five 
formulas utilizing specialties as well 
as straight chemical or natural oc- 
curring substances. A pineapple lo- 
tion consists of 10 parts of fresh 
pineapple juice, 5 parts glycerine and 
85 parts of water suitably preserved. 
Particular advantages of pineapple 
juice are stressed. Peroxide and 
lemon lotions are also mentioned. 


Astringent, Anon. Drug & Cosm. 
Ind., 46, 115, 1940. An astringent 
contains 1 per cent tannic acid, 10 
per cent isopropyl alcohol and the 
rest water. This formula is intended 
to give an experimental start. 


Eye Lotions, Formulation of, H. 
Skinner, Soap Perf. & Cosm., 13, 
167, 1940. Approximate isotonic so- 
lutions may be made from 13.5 grains 
boric acid, 8.75 grains sodium bi- 
carbonate, 6 grains sodium chloride 
respectively fluid ounce. The 
subject of sterility is reviewed. An 
astringent eye lotion contains 1 gram 
boric acid, 0.2 grams zinc sulfate and 
water to make 100 cc. 


per 


Glycerine Substitutes, I. Ohl. 
Allgem. Oel-u. Fett Ztg.. 36, 245. 
1939. 
solutions, glycols, perglycerine, eth- 
anolamines and others is reviewed 
in a lecture. (Through C.A.) 


Possibilities of using sugar 


Gum Tragacanth, Brazilina. V. 
Lucas, Rev. Assoc. Brasil Farm.. 
Dec., 1937. The gum extracted from 
Brachychiton populneum is similar 
to tragacanth, but is more soluble. 
The material contains 81 per cent 
soluble gum. (Through /.A.Ph.A.) 


Indian Cosmetics, K. Sadgopal. 
Mfg. Chemist, \1, No. 1, 9, 1939. The 
most popular cosmetics in India are 
those based on ingredients rich in 
tradition combining hygiene and 
eroticism, although the author be- 
lieves that the attractive packaging 
of European and American prepara- 
tions may eventually win out. A 
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review of the old herbs used in cos- 
metic practice and having deodorant. 
perfuming, emollient, skin softening 
or depilatory action are described. 


Karaya Gum, Hypersensitivity, K. 
D. Figley, J. Am. Med. Assoc., \\4, 
747, 1940. 
mentioned. 


A series of 16 cases are 
Probable source of the 
sensitizing substance is from wave 
sets. Also mentioned are karaya lax- 
atives. 


Massage Creams, U. S. Pat. 2.- 
172,118. Sodium stearate or similar 
high fatty acid soap in combination 
with with al- 
cohol, fruit acid such as citric acid 
forms a composition which is fluent 
at body temperature and which rolls 
off when massaged. 


beeswax and ceresin 


Pharmacology of Synthetic and 
Natural Glycerine, E. R. Hart, Univ. 
Calif. Pub. Pharmacol., |, 271, 1939. 
No significant differences in toxicity. 


Saccharin, Report on Preservatives. 
W. F. Reindollar, J. Assoc. Off. Agr. 
Chem., 23, 288, 1940. 
der Section A.) 


(See item un- 


Sea Bath Salt, Anon. M/g. Chem- 
ist, 10, 387, 1940. Mix together 
potassium bromide 1, potassium io- 
dide 1, potassium sulfate 25, calcium 
chloride 100, magnesium _ sulfate 
dried 1000, and crude salt 4000 parts. 
The product is 


green. 


sometimes _ tinted 


Water Softening, T. fk. Larson and 
A. M. Buswell. /nd. Eng. Chem., 32, 
130, 1940. (See item under Section 
Q.) 


Water Softening, T. E. Larson and 
A. M. Buswell. Ind. Eng. Chem., 32, 
132, 1940. 
().) 


(See item under Section 


i Deodorants 


Colorless Deodorant, anon., Soap. 
Perf. & Cosm., 13, 197, 1940. A 
colorless aluminum chloride deodor- 
ant may be made by adding 1 per 
cent of powdered aluminum, based 
on weight of aluminum chloride, to 
a warm technical aluminum chloride 
solution, to which has been added a 
decolorizing carbon. The ferric ion 





is thus reduced to the ferrous form 
which is colorless and remains so 
over long periods of time, according 
to quotations from a letter written 
by Overton. Inasmuch as powdered 
difficult to 1 
first mixed with 


aluminum is wet, it is 
a little acetone o1 
alcohol before adding to the alumi- 
num chloride solution. The mixture 
should be allowed to stand for sev- 


eral hours before filtering. 


Cosmetic Manual, Deodorants, J. 
Kalish. Drug & Cosm. Ind., 46, 410. 
1940. A review with 24 formulas for 
deodorants of different types. Pow- 
ders can be made from magnesium 
carbonate 10, aluminum sulfate 10. 
colloidal clay 20 and tale 60 parts 
respectively. A liquid astringent de- 
odorant may be made from 8 parts 
aluminum sulfate, 7 parts aluminum 
chloride, 1 boric acid, water 84 parts. 
4 cream may be made from petro- 
latum 65, boric acid 10, magnesium 
stearate 10, zinc oxide 10 and mag- 
nesium oxide 10 parts each. 


F Depilatories 


Depilatory, U. S. Pat. No. 2,199.- 
249. A soluble stannite having pH 
value of less than 12.6 containing a 
stabilizer of organic compounds con- 
least three 


taining at hydroxyl 


groups. 


Sulfides in Depilatories, Determi- 
nation of, E. M. Hoshall, J. Assoc. 
Off. Agr. Chem., 23, 437, 1940. (See 
item under Section A.) 


G Creams General 


Hydrophile Ointment Bases, 4 
Study, G. W. Johnston and C. O. 
Lee. J. Am. Pharm. Assoc., 29, 236. 
1940. After a study of the literature. 
14 different absorption bases were 
prepared, in which No. 37 was the 
outstanding. Its composition is: 
cholesterol 5 per cent, anh. lanolin 
20 per cent. liquid petrolatum 45 
per cent, spermaceti 25 per cent and 
white wax 5 per cent. It is concluded 
that ointments made with absorption 
bases are very susceptible to temper- 
ature changes hence less suitable for 
stock ointments. 


Irradiating Creams, U. S. Pat. No. 
2,199,796. Description of a method 
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for irradiating creams and apparatus 
used for this purpose. 


Liquefying Cleansing Cream, 
anon., Drug & Cosm. Ind., 46, 747, 
1940. A liquefying product may be 
made from 60 parts minerol oil, 20 
parts petrolatum, 10 parts ceresin 
and 10 parts paraffin. Melt the in- 
gredients together. 


Water in Oil Creams, H. S. Red- 
grove, Pharm. J. through Drug & 
Cosm. Ind., 46, 473, 1940. Lanolin- 


petrolatum mixtures absorb more 


water than lanolin alone. Addition 
of 1-2 per cent cetyl or stearyl alco- 
hol aids emulsification. Thus 33 


tanolin anhydrous, 33 petrolatum, 33 
water and 1 stearyl alcohol are sug- 
gested as a readily workable mixture. 
Formulas for absorption base creams 


are also given. 


H Emulsions 


Automotive Chemical Specialties, 
C. L. Glickman. Chem. Industries, 46, 
196, 1940. <A review of the follow- 
ing preparations used in the automo- 
tive industries: paste polish, body 
cleansers, abrasive body polish, non- 
abrasive body polish, anti-freeze, hy- 
draulic brake fluid, automobile 
cleaners, stop leak liquid, radiator 
cleaning powder, penetrating oil, 
windshield cleaner, auto and body 
polish, wax polish pad, white tire 
cleaner and others. 


Cosmetic Emulsions, R. H. Marriott. 
Soap, Perf. & Cosm., 13, 307, 1940. 
A discussion of Gattefossé’s earlier 
article together with a comparison 
of human skin with leather. The ad- 
visability of particular types of emul- 
sions for particular skins is stressed. 
Dry skin, for instance, is more read- 
ily wetted by oil than by water; hence 
when skin is dried as by chapping, 
an oil alone is of no use whatsoever. 
The author advises that water-in-oil 
emulsions penetrate more readily if 
applied in thin layers, but cleanse 
more readily in thick layers. W/O 
Emulsion is incapable of restoring 
moisture to the skin once dehydrat- 
ed. An emulsion of oil in water is 
more satisfactory for replenishing 
the moisture of dried skin. A his- 
tological table of the skin concludes 
the article. 


Emulsion, U. S. Pat. 2.189.854. An 
emulsion containing 30 per cent al- 
cohol, mineral oil, gum emulsifier, a 
polyisobutylene, water and a buffer 
producing a pH between 5 and 9.0. 


Emulsions, R. C. Pink. J. Chem. 
Soc. through Drug & Cosm. Ind., 46, 
103, 1940. 
bilize water-in-oil emulsions behave 


Soaps intended to sta- 


as they do because they are precipi- 
tated and enmesh the water globules 
within this precipitate. The wetability 
of the precipitate by either water or 
oil determines the type of emulsion. 


Emulsions, S. Malowan, Seifensider 
Zig., 65, 988, 1938. 


dized oils, especially oxidized olive 


Partially oxi- 


oil. produce emulsions more readily 
than untreated oils. 


Emulsions and  Emulsifiers, H. 
Schmalfuss, Fette u Seifen, 46, 142, 
1939. A discussion of earlier work 
done with gum tragacanth and Paals- 
gard oil. 


Emulsions Containing Alcohol, 
anon., Alcohol News, April, 1940. 
Emulsions containing as much as 
50 per cent alcohol and mineral oil 
are produced by using a polymerized 
Other 


alcohols may likewise be emulsified. 


composition of isobuty lene. 


Emulsifiers, Australian Pat. No. 
105,547. Active gelatinous alumina 


gel prepared by any of three meth- 
ods produces useful emulsions for 
diverse uses. 


Emulsifying Agents, U. S. Pat. No. 
2,076,794. Water-in-oil emulsions are 
produced by use of sapogenins such 
as ursolic or oleanolic acids or their 
sodium salts. 


Emulsifying Machinery, I’. A. Coop- 
er, Trans. Inst. Chem. Eng., 16, 131, 
1938. Using an emulsion of mineral 
oil in 2 per cent potassium oleate 
and passing through a Hurrell smooth 
faced colloid mill, it was found that 
operating at highest speeds and low- 
est throughputs produced finest emul- 
sions with smallest 


(Through J.A.Ph.A.) 


particle size. 


Emulsifier for Oil Emulsions, Selec- 
tion of, A. A. Ghellerova, Farm. 
Zhur., 12, No. 1, 22, 1939. Sodium 
caseinate is a suitable substitute for 
gum acacia in oil emulsions. Casein 
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emulsions are more stable than those 


prepared with gelatin. (Through 
C.A.) 
Gelatinous Alumina Emulsions, 


anon., Soap, Perf. & Cosm., 13, 232, 
1940. A paraffin emulsion may be 
made using a trade named alumina 
gel. Use the following proportions 
as a type preparation: paraffin 8 oz., 
glycerine % oz., ater 114% oz., 
alumina gel 1% o0z., oleic acid 1 drop. 
Other emulsions also can be made. 


Observations on Emulsions, R. C. 
Pink, J. Soc. Chem. Ind., 211, 1940. 
The best known method of produc- 
ing emulsions is to add the liquid to 
become dispersed, in small amounts, 
accompanied with agitation after 
each addition. Once there is estab- 
lished a particular continuous phase, 
there is a strong tendency for it to 
remain so. Two series of experi- 
ments are mentioned; a) in which 
the water is added all at once, and 
b) the water added a little at a 


time. (Through S.P.C.) 


Stable Emulsions, U. S. Pat. No. 
22,194,218. A composition of water, 
water immiscible liquid and activat- 
ed alumina gel. 


Viscosity and Stability of Fluid 
Emulsions, H. S. R. Mfg. Chemist, 1, 
Vos. 2, 48, 1940. Stability and vis- 
cosity are not parallel values. Min- 
eral oils produce more viscous emul- 
sions than do vegetable oils. Technical 
mineral oils produce more stable 
emulsions than do refined mineral 
oils. Inasmuch as technical oils may 
involve a certain risk when used in 
cosmetics, a pure oil may be rendered 
impure by adding a small amount of 


vegetable oil. 


i Face and Other Powders 


Device for Sampling Face Powder 
and Other Powders, U. S. Pat. No. 
2,185,386. A device formed from 
material which be- 
comes adhesive when heated. 


thermoplastic 


Dry Mixing Comments, R. H. Auch. 
Soap, 16, No. 4, 92, 1940. Face 
powder containing both light and 
dense ingredients was found to main- 
tain uniformity after it had become 
thoroughly mixed. So did tooth pow- 
ders. Baking powder behaved differ- 
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ently. Each particular mixture has 
a curve approaching uniformity then 
receding. Pony mixer is a suitable 
powder mixer for materials that do 
not dust. 


J Make-Up 


Color Measurement of Near 
Whites, A preliminary report on the 
suitability of the Hunter Multipur- 
pose Reflectometer, K. L. Kelly, Bull. 
Nat. Formulary, 7, 229, 1940. A 
reference standard of porcelain 
enamel is advised in comparing near- 
whites. The method and instrument 
are recommended as the results are 
accurate, rapid and can be repro- 
duced. 


Cosmetics for the Eyes, H. 
Janistyn. Seifens. Zig., 66, 853, 1939. 
Formulas for bases used in com- 
pounding eye shadows together with 
suggestions for the development of 
A satisfactory base 
consists of 100 white petrolatum, 10 


proper tints. 


lanolin, 60 white ceresin, 20 beeswax 
and 230 benzoinated tallow. 


Cosmetics for the Eyes, H. 
Janistyn. Seifens. Ztg., 67, 5, 1940. 
A review of materials used in for- 
mulating eyebrow pencils together 
with ten formulas. Base for eyebrow 
pencils consists of 21 mineral oil, 32 
ceresin, 3 beeswax, 44 tale and the 
whole benzoinated. 


Make-up Base, H. Hilfer. Drug & 
Cosm. Ind., 46, 282, 1940. A discus- 
sion of the materials used in formu- 
lating stick and paste preparations. 
A stick product may be made from 
50 mineral oil, 50 petrolatum, par- 
afin 20, ozokerite 30, titanium diox- 
ide 10, zine oxide 20, kaolin 20, tale 
20 and color as needed. A paste is 
made from mineral oil 60, petro- 
latum 50, paraffin 10, ozokerite 30, 
titanium dioxide 10, zinc oxide 20, 
kaolin 20, tale 20 and color to suit. 


hh Shampoo 


Dry Shampoo, anon., Alcohol 
News, April, 1940. Quoting a formu- 
la from Soap, Perfumery & Cos- 
metics containing ammonia water 3, 


eau de cologne compound 2, dena- 


tured alcohol 45 and distilled water 
50 parts. 


Thickeners, U. S. Pat. No. 2,189,- 
803. Inorganic salts of alkylolamines 
are used to thicken solutions of sur- 
face active agents. 


Turkey Red Oils, anon., Seifens. 
Zitg., 67, 88, 98, 1940. (See item un- 
der Section R.) 


L Soaps 


Detergent, U. S. Pat. 2,187,536. 
A detergent with constant pH con- 
sisting of trisodium phosphate, so- 
dium carbonate, sodium phosphate 
and borax. The product is intended 
to simulate olive oil soap. 


Detergent, U. S. Pat. 2,191,199. 
An abrasive detergent compound of 
an alkali metal salt of the group of 
soluble metaphosphates and tri-poly- 
phosphate. 


Detergent for Toilet Use, U. S. 
Pat. 2,175,285. A composition con- 
sisting of 5-60 per cent of a saturated 
glyceride containing at least 21 car- 
bon atoms together with not less than 
40 per cent of a solid water soluble 
salt such as sodium aliphatic alcohol 
sulfonate. 


Detergent Efficiency, F. A. Lucy. 
Textile World, Oct., 76, 1939. (See 
item under Section W.) 


Detersive Efficiency of Tetraso- 
dium-Pyrophosphate, W. W. Cobbs, 
J. C. Harris and J. R. Eck. Oil & 
Soap, \7, 4, 1940. Tetrasodium-pyro- 
phosphate has the following advan- 
tages in building soap: (1) increases 
suds, (2) increases detergency, (3) 
increases amount of builder without 
loss of cleansing effectiveness, (4) 
has a low pH. Sixty-two charts. 


Disposal of Soap in Detergent Op- 
erations, E. W. Colt and C. V. Snell. 
Oil & Soap, 17, 33, 1940. The effect 
of sodium carbonate to soap addi- 
tions in the laundry is studied. The 
effect of loads is described. Adsorp- 
tion of soap from solutions contain- 
ing sodium carbonate is shown in 
charts. Sodium laurate is a poor 
detergent as compared to sodium 
myristate, palmitate or stearate. 
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Gelatin Soap, T. Ruemele. Seifen. 
Ztg., 66, 839, 1939. Gelatin is a 
useful soap filler. It gives a harder 
soap and maintains water balance. 
Cooling time in forms may be short- 
ened. Toilet soaps may contain up 
to 0.5 per cent, while liquid soap 
may contain 0.1 to 1 per cent. Liquid 
soap and shaving cream containing 
this are more stable and show an 
increased sheen in the case of shaving 
cream. 


Hand Paste, anon., Seifens. Ztg., 
67, 44, 1940. Prepare the paste in 
two steps: 1) mix 5 parts kaolin or 
bentonite with 3 parts fine sand and 2 
parts wood flour. 2) Dissolve 5 parts 
soda ash, 4 parts caustic soda solution 
10°Bé and 4 parts methyl cellulose 
in 90 parts hot water. Add 1-2 parts 
lanolin. Now mix parts 1 and 2 and 
work into a paste. Foaming agents 
may be added if desired. 


Household Cleaners, C. V. Cardew. 
Mfg. Chem., 10, 363, 1939. The war 
has created an increase in demand 
for various cleansers and the formu- 
las offered are intended to aid in 
compounding modern preparations. 
Ammonia holding equipment may be 
constructed of iron, steel or stone- 
ware. Household ammonia contains 
about 1.5 per cent oleic acid and as 
much potassium carbonate. Nine for- 
mulas. These include bath and lava- 
tory cleansers, floor scrub and mop 
compounds. 


Lanolin in Soap, anon., Seifens. 
Ztg., 67, 44, 1940. Unrefined wool 
fat and rosin may be incorpofated 
into soap by being included with the 
soap fat stock. Only small amounts 
of unrefined lanolin may be so used 
or it will produce a very soft soap. 


Scouring Action, J. Davidsohn and 
A. Davidsohn. Am. Dyestuff Reptr., 
29, 43, 1940. The authors try to 
show that emulsification is brought 
about by hydrolysis which depends 
on the constitution of the soap com- 
pound. The action of new sulfonated 
products is reviewed. Thirty-one ref- 


erences. (Through C.A.) 


Soap Analysis, Reports of Committee, 
Oil & Soap, 17, 110, 1940. (See 


item under Section A.) 


Soaps & Saponifying Agents, B. 
Levitt, Chem. Industries, 46, 726, 
1940. A review with suggestions for 
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producing different compositions util- 
izing synthetic detergents. Products 
discussed are soda, potash, ammonia, 
triethanolamine and other amine de- 


rivatives. 


Soap Colors, W. Richter, Fette u. 
Seifen, 47, 61, 1940. Water soluble 


acid colors stable to alkali are rec- 


ommended. Insoluble dyes are also 
used. Such pigments or lakes are 


light resistant. Oil soluble colors 
might also be used but are of no 
great importance. 


Soap Cracking, H. A. Johnson. 
Soap, 16, No. 5, 67, 1940. Plodding 
is believed to be a factor in soap 
cracking. The more plastic a soap. 
the better it will plod. Lanolin or 
sulfonated castor oil as superfats keep 
the soap mass more plastic. 
should be packed immediately after 


Soap 


stamping, thus producing a smoother 
noncracking soap. Fast drying soap 
changes shape and tends to crack. 


Soap, Laboratory Boiling of, R. E. 
Divine. Oil and Soap, \7, 3, 1940. 
The desirability of following the 
progress of soap formation by boil- 
ing in glass containers has led to the 
compilation of notes from the writer’s 
experience intended to aid workers 
in this line. An apparatus is illus- 
trated which will show this reaction 
to the best advantage. A procedure 
duplicating actual plant practice to- 
gether with the method of spreading 
a neat soap are included. 


Soap Progress, Trend of. H. L. 
Ramsey. Soap, 16, No. 1, 30, 1940. 
Greatest advance has been in the field 
of soap powders, the properties of 
which have been enhanced by addi- 
tions of various chemicals such as 
the phosphates. Fatty chemistry has 


also progressed. 


Soap Stabilization, R. L. Sibley. 
Soap, 16, No. 2, 21, 1940. Thiourea 
derivatives are compared for their 
value as soap anti-oxidants. Forty- 
three derivatives were tested and re- 
ported. Thiourea derivatives not 
only stabilize soap against rancidity. 


but prevent discoloration as well. 


Soapless, Washing Compounds, W. 
Meyer, Deutsche Parjf. Ztg., 26, 29, 
1940. Those intended for personal use 
should contain no 
per cent free alkali as NaOH and not 


more than 0.2 


more than 5 per cent calculated as 


carbonate. Scouring compounds 
should not contain more than 5 per 
cent alkali as hydroxide and not 
more than 15 per cent as carbonate. 
No kind of washing agent should con- 
tain more than 50 per cent sodium 
silicate, unless a paste where the 
higher quantities produce particular 
properties. Fillers such as sodium 


chloride, glauber salt may be present 


up to 25 per cent. Peroxide contain- 
ing compounds are also mentioned. 


Tall Oil Soaps, R. Strauss. Deutsche 
Parf. Ztg., 25, 406, 1939. Tall oil, 
the crude oily material isolated from 
wood pulp is a very desirable mate- 
rial for use in soap production as it 
contains 45-60 per cent fatty acids, 
30-45 per cent rosin acids with 7-1] 
per cent of unsaponifiable matter. The 
refined tall oil in particular is the 
product of choice as the tar-like dis- 
agreeably 


odorous ingredients are 


removed. Paste, curd, household and 
toilet soap formulas including tall oil 
Discoloration of tall oil 


soaps on storage may. be prevented 


are given. 


by the use of a little trisodium phos- 
phate in the mixture. Tall oil may 
also be sulfonated but the resulting 
sulfonate is not stable toward hard 
water, salt or acids. 


The System Trisodium Phosphate- 
Sodium Carbonate-Water, K. A. 
Kobe and A. Leipper. I/nd. Eng. 
Chem., 32, 199, 1940. (See item 
under Section Q.) 


Value of Synthetic Detergents, 
H. L. Jones. Am. Dyestuff Reptr., 
27, 621, 1938. (See item under Sec- 
tion W.) 


Washing in Laundry, E. Walter. 
Fette u. Seifen, 46, 729, 1939. Costs 
in laundry may be reduced by using 
soap for the first two washings and 
sodium alkyl! sulfate for the last one. 


M Dental Preparations 


Caries, New theory of the cause. 
P. Pincus, Illinois Dent. J., 9, 80, 
1940. Importance of organic com- 
pounds in the enamel proper is de- 
scribed. (Through C.A.) 

Dentifrice, U. S. Pat. No. 2,196,150. 
Small granules containing polishing 
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agent, binder, detergent and _ the 


usual dentifrice ingredients. 


Dentifrice, U. S. Pat. No. 2,196,154. 
Dentifrice in form of beads or other 
hollow bodies. 


Perborate Tooth Powder, Anon. 
Drug & Cosm. Ind., 46, 114, 1940. 
\ dry tooth powder composition can 
be made from 80 per cent sodium 
perborate and 20 per cent of tartaric 
acid suitably flavored. 


Solubility of Tooth Enamel, J. F. 
Wolker. J. Dent. Research, 19, 1, 
1940. Enamel from carious teeth no 
more soluble than from non-carious 
teeth. Deciduous enamel is more sol- 
uble than permanent enamel at pH 
1.0 in 1 hour, using buffered solu- 
tions. (Through Gas) 

Tartar Solvent For Teeth. U. S. 
Patent 2,151,495. A composition of 
© parts rose bengal, 4 parts guinea 
green, 15 parts glycerine, 1 part acetic 
acid, water 600 parts. 


Tooth Paste, anon., Soap, Perf. & 
Cosm., 13, 197, 1940. Glycerine in 
tooth paste may be replaced in part 
with a mucilage made from acacia 
and tragacanth gums. Kaolin should 
be replaced with chalk. Other sub- 
development of 


stitutions include 


glycerine substitutes. 


N Antiseptics 


Antiseptics, G. S. Collingridge. 
Chem. Age, 42, 17, 1940. An anti- 
septic based on essential oils consists 
of ti-tree oil 8 per cent, thymol 5 
per cent, cinnamon leaf oil 3 per 
cent, sassafras oil 2 per cent, origa- 
num oil 1 per cent, clove oil 1 per 
cent. sulfonated castor oil 50 per 
cent and water 30 per cent. Turkey 
red oil also can be used in compound- 
ing insecticidal preparations contain- 
ing pyrethrum or derris. (Through 
Soap.) 


Bacteriology of Normal Skin, P. B. 
Price, J. Infectious Diseases, 63, 301, 
1938. Two groups of bacteria are 
found on normal skin surfaces: (a) 
the transients which are easily re- 
moved and (b) the residents which 
form stable flora difficult to remove. 


(Through J.A.PA.A.) 
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Fungistatic Properties of Fatty 
Acids, C. Hoffman, T. R. Schweitzer 
and G. Dalby. Food Res., 4, 539, 
1939. Fungistatic properties of fatty 
acids containing from one to four- 
teen carbon atoms have been studied 
over a pH range from 2 to 8. Some 
of the acids possess fungicidal prop- 
erties, which is dependent on chain 
length, pH, and concentration of 
the acid. Unsaturation 
fungistatic properties. 


increases 
At a neutral 
pH, acids having from 8 to 12 car- 
bons are most effective. (Through 
Oil & Soap.) 


Microbes in the Cosmetic Industry, 
T. McLachlan, Soap, Perf. & Cosm., 
13, 254, 1940. A continuation of a 
series, describing testing methods for 
antiseptics, using bacteria and molds. 


Microbes in the Cosmetic Industry, 
T. McLachlan, Soap, Perf. & Cosm.., 
13, 171, 1940. A continuation of a 
series. Ten points in choosing pre- 
servatives come to mind as follows: 
(1) is it essential to add a preserva- 
tive? (2) what will be the effect of 
the preservative on the odor of the 
product? (3) what effect on prod- 
uct color? (4) will the product af- 
fect the efficiency of the preservative ? 
(5) will there be inter-reaction be- 
tween the preservative and prepara- 
tion? (6) will the preservative be 
rendered inactive by 
(7) is the preservative irritating and 
toxic? (8) how will the pH of prod- 
uct affect preservative action? (9) 
will preservative affect container? 
and (10) is cost economic? A vari- 


adsorption ? 


ety of different types are described. 


Mouldy Boric Acid Solutions, H. 
Schnegg & K. Weigand. Zentr. Bakt. 
Parasitenk, 95, 154, 1939. A 3 per 
cent solution of boric acid shows 
Torula, black yeast and other organ- 
isms unless made with distilled water 
in place of tap water. (Through 


J.A.Ph.A.) 


() Hair Preparations 


Anti Gray Hair Vitamin B, Drug 
Trade News, 15, No. 12, 31, 1940. 
Reporting Evans work with the so 
called “filtrate factor,” extracted 
from the vitamin B complex, con- 
tains another substance capable of 
causing graying of hair if absent 
from the diet of rats. Rats fed with 


a diet containing this fraction did” 


not turn gray. 


Anti Gray Hair Vitamin, A. F. 
Morgan and H. D. Simms. J. Nutri- 
tion, 19, 223, 1940. Pigmentation of 
fur of rats is lost when fed on diets 
deficient in vitamin, B. Fullers earth 
extract of vitamin B rich products 
cured the symptoms. (Through Am. 
J. Pharm.) 


Hair Dye, U.S. Pat. No. 2,185,467. 
A dye with C. |. 422 is caused to ad- 
here to the hair by means of form- 
amide or other similar compound 
with grouping CCON 
tive. 


or deriva- 


Hair Fixatives, D. Lourie. Soap, 
Perf. & Cosm., 13, 238, 1940. A 
review of different types of hair 
dressings, with new ideas and useful 
hints. Deodorized kerosene is sug- 
gested for vaporizing liquid bril- 
liantines. Taste test is recommended 
in determining mineral oil quality. 
The addition of mineral oil to vege- 
table oils reduces their tendency to 
rancidity. Rosin products increase 
glossing effect of oils. An inexpen- 
sive solid fatty fixtative may be made 
from mineral oil 150 grams, rosin 
WW 60 grams, paraffin wax 30 grams 
and petrolatum 20 grams. Muci- 
laginous and emulsified hair fixatives 
are further discussed. 


Hair Fixatives, English Viewpoint, 
Editors Comment, Soap, Perf. & 
Cosm., 13, 242, 1940. The editor 
comments on Lourie’s article. A 
presently popular English hair dress- 
ing is an emulsion of water-in-oil. 
Sulfonated fatty alcohols and higher 
fatty alcohols are suggested as emul- 
sifiers for hair fixatives. Various 
other forms are reviewed. 


Hair Growth, Estrone, Influence 
on, W. Tscherne. Deut. Med. Woch- 
schr., 65, 1692, 1939. 
falling hair of women treated with 


In two cases, 


estradiol was checked as well as in- 
creasing new growth. Dose given 
was 5 milligrams every third or 
fourth day until a total dose of 30 
milligrams has been given. (Through 


J.A.Ph.A.) 


Hair Preparation, anon., Drug & 
Cosm. Ind., 46, 747, 1940. A mix- 
ture of diethylene glycol ethyl ether 
with either water, alcohol or/and 


glycerine will keep the hair in place. 
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Onion Hair Tonic, German Patent 
Vo. 656,384. 
with alcohol at a temperature of 80- 
90° C, 


treated with potassium permanganate. 


Onions are extracted 
and the resulting extract is 


The treated material is mixed with 
water or alcohol to which other in- 
gredients may be added and the 
whole is acidified. 


Prevent Caking, U. S. Pat. 2,175,- 
083. Moisture absorbing materials 
are treated with monostearin or com- 
pounds of similar type to prevent 
lump formation in the powdered 


mass. 


Pp Sun Tan Preparations 


Sunburn Lotion, anon., Drug & 
Cosm. Ind., 46, 746, 1940. A use- 
ful sunburn lotion is made from 
stearic acid 3, cetyl alcohol 0.5, 
KOH 0.1, borax 0.2, quince seed 1.0 
and water 95.2 parts each. 


Sunburn Preventitives, H. S. Red- 
grove, Pharm. J., 142, 589, 1939. A 
review. Menty! salicylate, menthyl 
anthranilate, tannic acid and several 
trade named specialties are discussed. 


Sunscreen, U. S. Pat. 2,170,185. 
Menthyl anthranilate is prepared 
from menthol an alkali metal mentho- 
late and methyl anthranilate. The 
resulting substance is used as a sun- 
screen in suntan creams and lotions 
as an absorbent for actinic rays. 


Sunscreens, British Patent No. 508,- 
818. The triethanolamine salts of 
o-cresotinic or 2:3-hydroxynaphthoic 
acid, which may be used in emulsions 
or aqueos lotions for the purpose of 
preventing sunburn but allowing sun- 


tan. 


() Miscellaneous 


Antioxidant, U. S. Pat. 2.176.022. 
Food emulsions containing oxidizable 
fats are stabilized by the addition of 
small amounts of unbleached flour 
derived from grain such as oats, corn 


or barley. 


Antioxidant, U. S. Pat. 2,176,023. 
Stabilizing of cream, butter or ice 
cream may be accomplished by the 
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addition of 2 per cent or material 
mentioned in U. S. 2,176,022. 


Antioxidant, U. S. Pat. 2,189,417. 
Organic substances are _ protected 
from deterioration through oxidation 
by addition of a metallic salt of an 
aminophenol. 


Antioxidant, U. S. Pats. 2,176,026- 
31. An aqueous or alcoholic extract 
of unbleached cereal grain such as 
oats or corn, is added to products 
such as mayonnaise, orange juice 
concentrates, cheese, ice cream, meat 
and fishery products, etc. Some of 
the patents refer to deoiled peanut 
press cake extract or defatted cacao 
residue or its alcoholic extract. 


Antioxidant, U. S. Pat. 2,176,024. 
The de-oilized residue of soybean 
flour or other oil bearing seed is used 
as an antioxidant as described in 
U. S. Pat. 2,176,022-3. 


Antioxidant, U. S. Pat. Nos. 2.- 
176,033-7. 
or beet sugar alone or in conjunction 
with extracts described in U. S. 2,- 


The use of crude cane 


176,022 and others. as antioxidants 
for food products. Some of these 
refer to the use of salt and cereal ex- 
tracts, or cereal extracts used together 
with cereal flours for stabilizing 
foods. 


Automotive Chemical Specialties, 
C. L. Glickman. Chem. Industries, 
46, 196. 1940. (See item under Sec- 
tion H.) 


Anti-Foaming Agent, S. Weiner. 
The Chemist Analyst, 29, 24, 1940. 
Cetyl alcohol is superior to octyl al- 
cohol as an anti-foaming agent in or- 
ganic distillations. Mineral oil is 
satisfactory in some cases. One gram 
cetyl alcohol per liter of boiling solu- 
tion is sufficient as an anti-foaming 


agent. 


Anti-Fogging Paste, Anon. Mfg. 
Chemist, ||, No. 1, 30, 1940. A 
formula for preventing condensation 
of moisture on windows or other ob- 
jects made of glass is composed of 
eight parts of glycerin, 16 parts po- 
tassium oxalate, 1 part spirits of 
terpentine, and 0.125 parts of cam- 
phor. Another composition consists 
of glycerin soap 65 parts, glycerin 30 
parts, terpentine 5 parts and white 
bole as required. 





Detersive Efficiency of Tetraso- 
dium-Pyrophosphate, W. W. Cobbs, 
J. C. Harris and J. R. Eck. Oil & 
Soap, 17, 4, 1940. (See item under 
Section L.) 


Disposal of Soap in Detergent 
Operations, E. W. Colt and C. V. 
Snell. Oil & Soap, 17, 33, 1940. 
(See item under Section L.) 


Glass Cleaner, Anon. Am. J. 
Pharm., 112, 40, 1940. The follow- 
ing mixture is suggested: curd soap 
10, water 25, glycerine 15, alcohol 
20, ammonia a _ sufficient amount, 
precipitated chalk 50, kieselguhr 30 
and kaolin 20 parts. 


Methlycellulose, G. A. Bergy. Am. 
Prof. Pharmacist, 5, 619, 1939. De- 
scription of the uses of this material 
in pharmacy, pastes, dentifrices, 
creams, depilatories and hair dress- 


ings. 


Mouldy Boric Acid Solutions, H. 
Schnegg and K. Weigand. Zentr. 
Bakt. Parasitenk, 95, 154, 1939. (See 
item under Section N.) 


Natural and Artificial Soft Paraf- 
fins, H. Brindle. Quart. J. Pharm. & 
Pharmacol., 12, 361, 1939. The fol- 
lowing simple test distinguishes be- 
tween natural and artificial products: 
determine the deposition or solution 
temperatures of a solution of the 
material in question using glacial 
acetic acid and carbon tetrachloride 
as solvents. Freedom from liquid or 
hard paraffin is indicated by (1) 
high solution temperature, (2) low 
volume of crystal deposits, (3) a con- 
siderable volume of separated upper 
oily layer. 


Pharmacology of Synthetic and 
Natural Glycerine, E. R. Hart, Univ. 
Calif. Pub. Pharmacol., \, 271, 1939. 


(See item under Section D.) 


Prevent Caking, U. S. Pat. 2,175,- 


083. (See item under Section O.) 


Respiratory Factor for Yeast and 
Skin, Malt Combings as Source of, 
E. S. Cook & C. W. Kreke. Studies 
Institutum Divi Thomae, 2, 173, 
1939. Combings of malt contain fac- 
tors inhibitory to skin respiration. 
As skin stimulants they are poor but 
excellent for stimulating yeast. 


(Through C.A.) 
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Sea Bath Salt, Anon. M/g. Chem- 
ist, 10, 387, 1940. (See item under 
Section D.) 


Silver Nitrate Stains, Anon. Laun- 
dry Age, 20, No. 1, 88, 1940. Silver 
nitrate stains on cloth may be re 
moved by dropping iodine on them 
which converts the silver into an 
iodide. This is washed out with a 
cupful of sodium hyposulfite solu- 
tion. After this treatment, the whole 
garment should be rinsed well with 
clear, lukewarm water. 


Smelling Salts, Anon. Soap, Perf. 
& Cosm., 12, 988, 1939. Ammonium 
carbonate cubes 90, phenol 1, men- 
thol 1, camphor 2, weak solution 
iodine (2.5 per cent) 1, oil Pumilio 
Pine 1, oil Eucalpytus 1 and strong 
solution ammonia 3 parts. Pack the 
ammonium carbonate cubes into the 
bottle, then add the other ingredients 
previously mixed together. 


Sodium Alginate Stabilizer, M. J. 
Mack. Food Ind., 10, 195, 1938. 
Sodium alginate is a superior stabil- 
izer to gelatine for use in ice cream. 


(Through C.A.) 


Spotting Labels on Round Bottles, 
Anon. Glass Packer, 19, 182, 1940. 
A discussion of methods which may 
be used. Five different techniques 
are described. with as many illustra- 
tions. 


Washing in Laundry, E. Walter. 
Fette u. Seifen, 46, 729, 1939. (See 
item under Section L.) 


Water Permeability of Wrapping 
Materials, Anon. Food Industries, 
12, No. 3, 96, 1940. Procedure for 
measuring the evaporation of mois- 
ture from a dish of water covered 
with wrapping material based on 
methods evolved in the TAPPI. De- 
tails of the method are available from 
the National Bureau of Standards. 


Water Softening, T. E. Larson & 
\. M. Buswell. /nd. Eng. Chem., 32, 
130, 1940. Theoretical limits of the 
lime soda method of water softening. 
The beneficial effect of the use of 
sodium aluminate as a water softene1 
is due to its alkali increasing effect 
and colloidal coagulating action, 
rather than to the formation of in- 
soluble aluminates. The presence of 


traces of colloidal silica is beneficial. 
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Water Softening, T. E. Larson & 
A. M. Buswell. /nd. Eng. Chem., 32, 
132, 1940. Sign of the charge of 
colloidal particles of hydrous alumina 
hydrous magnesium and calcium car- 
bonate. Colloidal calcium carbonate 
is negatively charged and magnesium 
hydroxide positively charged through- 
out the pH range of water softening. 


The System Trisodium Phosphate- 
Sodium Carbonate-Water, K. A. 
Kobe & A. Leipper. nd. Eng. Chem., 
32, 199, 1940. Solubility data for 
trisodium phosphate in water do not 
agree. No data exists for solubility 
of mixtures of trisodium phosphate 
and sodium carbonate in water. These 
two substances do not form double 
salts, and their solubility alone and 
in mixture has been determined for 
temperatures ranging from 0° to 
LO0° C. 


R Oils and Fats 


Antioxidant, U. S. Patent 2,176,- 
023. (See item under Section Q.) 


Antioxidant. French Patent 839,- 
514. Gamma-diethylaminopropyl pro- 
pionate is given as an example of 
stabilizer for oils, fats and other 
compounds subject to rancidity. 


Antioxidant, U. S. Pat. No. 2.189.- 
417. Metal salts of aminophenols are 
used to retard the oxidations of fats 
and oils. 


Coconut Oil Composition, H. E. 
Longecker. J. Biol. Chem., 130, 167, 
1939. Coconut oil has the following 
fatty acid composition: Caproic 0.8, 
caprylic 5.4, capric 8.4, lauric 45.4, 
muristic 18.0, palmitic 10.5, stearic 
2.3, arachidic 0.4, hexadecanoic 1.3, 
oleic 7.5 and a trace of linoleic acid. 
All figures in per cent by weight. 
(Through Soap.) 


Cottonseed Oil, G. S. Meloy. Docu- 
ment U. S. Dept. of Agriculture, Food 
Industries, 12, No. 3, 100, 1940. The 
best oil is produced from cotton 
which has opened and been picked 
within 15 days. 


Expressed Mustard Seed Oil, S. 
Dutt. Indian Soap J., 5, 279, 1939. 
A clear bright oil may be expressed 
from the seeds of black mustard, 
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showing 3.8 per cent free fatty acids, 
92 per cent glycerides and 0.8 per 
cent unsaponifiables. Soap made 
from expressed mustard seed oil 
turns slightly yellow on aging. but 
otherwise is a good detergent, pro- 
ducing excellent lather. 
Soap.) 


(Through 


Formation of Wax Esters, Y. Sino- 
zaki and S. Adati. J. Agr. Chem. Soe. 
Japan, 14, 1135, 1938. Formation 
of waxes from various oils is ac- 
celerated by adding aluminum or 
zinc oxides to the copper-chromium- 
oxygen catalyst. Products so made 
from soybean oil may be used as sub- 
stitutes for beeswax. 


Hydrogenated Cottonseed Oil Sta- 
bilizer, K. S. Hoover & H. kK. Moore. 
Oil & Soap, 16, 212, 1939. A solu- 
tion of 0.022 per cent sodium bi- 
sulphite at 120° F increases stability 
of the shortening. Flavor is good 
too. Keeping time was increased by 
18 hours. (Through C.A.) 

Maize Oil, Standards for, anon., 
Australasian J. Pharm., 20, 188, 1939. 
A monograph is suggested for use in 
the A.P.F. The oil is useful in mak- 
ing zine creams and similar prepara- 


tions. (Through J.A.Ph.A.) 


Mineral Oil, Aging effect on vis- 
cosity, A. Marcelin, Compt. Rend., 
207, 777, 1938. After 12 hours 
keeping, a rolling steel cylinder took 
22 per cent longer to travel the in- 
clined trough. Molecular aggregates 


formed on the metal surface. 


(Through J.A.Ph.A.) 


Miscible Lecithin, U. S. Pat. No. 
2,194,842. Stearic acid is added to 
soy bean phosphatids rendering them 
softer and more readily dissolved in 


oils. 


Netural and Artificial Soft Paraf- 
fins, H. Brindle. Quart. J. Pharm. & 
Pharmacol., 12, 361, 1939. (See item 
under Section Q.) 


Oil and Fat Analysis, F. Wittka, 
Seifens. Ztg., 67, 91, 1940. (See 
item under Section A.) 


Olive Oil, Adulterant of, J. Pritz- 
ker and R. Jungkunz, Z. Undersuch 
Lebensm., 77, 254, 1939. Quinoline 
yellow was found as an_ unusual 
adulterant in olive oil. and was de- 








tected by means of ultraviolet fluor- 
escence. (Through J.A.Ph.A.) 
Olive Oil, Retarding Oxidation of, 
H. L. G. Barton and A. Davies, /. 
Soc. Chem. Ind., 58, 189, 1940. Cel- 
lophane was used in attempting to 
determine if it had any preservative 
action against oxidation. It was 
found that deep red, orange, violet, 
grass green and lemon yellow cello- 
phane did possess protection. It is 
believed that the ultraviolet is respon- 
sible for deterioration as it was im- 
possible to produce any acceleration 
by means of visible light. (Through 


J.A.Ph.A.) 


Oxidation of Vegetable Drying 
Oils, R. S. Morrell, and E. O. Phil- 
lips. Fette u. Seifen, 46, 541, 1939. 
During the process of drying vege- 
table oil oxygen attaches itself to 
the double bond to give a peroxide 
which readily polymerizes into a gell. 
Oxygen may also attach itself to a 
“near” double bond but at a con- 
slower pace eventually 
forming a ketol substance. The cause 
of bloom is discussed. The effect of 


siderably 


stoving in air and the nitrogen in 
film properties is mentioned. The 
bleaching of films in sunlight or air 
is due to the composition of certain 
diketo-substances. 


Paraffin Oil in Almond Oil, De- 
tection of, S. Anselmi, Olii minerali, 
grassi e saponi colori e minerali, 19, 
103. 1939. 
A.) 


(See item under Section 


Properties and Recovery of Wool 
Fat, H. J. Henk. Seifens. Ztg., 66, 
820, 1939. The composition of re- 
covered wool fat together with a de- 
scription of methods used in refining 
it are included. 


Rancidity in Fats, A. Banks, Dept. 
Sci. Ind. Research (Brit.) Rept. 
Food. Invest. Board, 1938, 106, 1939. 
The effect of enzymes at different 
storage conditions on rancidity of 
fish fats. 


Separation of Palmitic, Stearic and 
Oleic Acids, C. Manunta. Helv. Chim. 
Acta., 22, 1156, 1939. A mixture of 
equal parts of the 3 acids was dis- 


solved in petroleum ether and per- 
colated through a chromatographic 
column of dried magnesium sulfate 
containing a one-half molecule of 
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water of crystallization. 


A nearly 
complete separation is so made. Pal- 
mitic acid being found in the upper 
part, stearic acid at the bottom, and 


the oleic acid going through com- 
pletely without adsorption. 


Spoiling of Fats, Chemistry of, 
V1l, J. Kochling and K. Taufel, Fette 
u. Seifen, 46, 206, 1939. A study of 
the effect of heating on the keeping 
qualities of fats. Rate of peroxide 
formation during storage depends on 
initial peroxide content and amount 
of natural inhibitol present. 


Synthetic Fat Acids from Hydro- 
carbons, W. Schrauth. Allgem. Oel- 
und Fett-Ztg., 36, 413-19 (1939). By 
splitting the hydrocarbon chain in 
the production of fatty acids, the fol- 
lowing have been obtained: Caprylic, 
pelargonic, capric, undecanoic, lauric, 
tridecanoic, myristic, pentadecanoic, 
palmitic, heptadecanoic, stearic and 
acids with more than 18 carbons. 


Testing Waxes, Particularly ozo- 
cerite, E. Graefe, Petroleum Ztg., 35, 
223, 1939. Melting point is not suf- 
ficient test. Hardness is determined 
Other 


criteria in determining relative worth 


by means of a penetrometer. 


of waxes are given. In checking melt- 
ing point of mixtures of waxes, use 
methods dependent on latent heat 
such as cooling curves. (Through 


C.A.) 


Turkey Red Oils, anon., Seifens 
Ztg., 67, 88, 98, 1940. 


of methods of producing sulfonated 


\ description 


castor oils. The variables and their 
effect on the product together with 
analysis is included. 


ey Shaving Preparations 


Brushless Shaving Cream, U.S. Pat. 
Vo. 2,195,713. Typical formulas 
mentioned are stearic acid 20, soap 
5, butyl ester sulfonated oleic acid 3, 
carbolic acid 0.1, perfume 0.5 and 
water 71.4 parts respectively. 


S. Pat. 
A hemostatic lipoid 


Shaving Composition, U. 
Vo. 2,185,255. 
soluble agent from soybeans is added 
to various mixtures. 


Shaving Cream Formulas, anon., 
Soap, Perf. & Cosm., 13, 234, 1940. 
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Formulas for soapless, boric acid, 
semi-solid and regular shaving creams 
are given. A standard type suggested 
contains 38 parts stearic acid, 10 
parts coconut oil, 5 parts glycerine, 
15 parts caustic potash (50° Bé), 30 
parts caustic soda (8° Bé) and 2.5 
parts sulfonated castor oil. 


Shaving Product Nonlathering, 
U. S. Pat. No. 2,143,060. A stick- 
like composition of magnesium per- 
oxide, a binder and water soluble 
When applied 


to moistened skin, oxygen is liberated 


filler such as lactose. 
conditioning the beard for shaving. 


24,000 Hairs Sliced in Shave, Drug 
Trade News, \5, No. 12, 31. 1940. 
Each time a man shaves, he must slice 
24,000 separate hairs according to a 
There are 
31 variables in shaving, the most im- 
portant of which are: 


report from Casselman. 


time of beard 
softening, temperature of softening 
water, hydrogen ion concentration of 
soap or shaving cream, time elapsed 
since prior shave and condition of 
skin and hair as influenced by fatigue, 
Razor 
blades become dull because of me- 


diet. sunburn or windburn. 


chanical forces and chemical action. 
Other factors are described. 


T Skin Absorption 


Permeability of Lymphatic Vessels 
of the Skin, H. Choh, J. Chosen. Ved. 
Assoc., 29, 2469, 1939. Permeability 
of lymphatics of rabbit ear is in- 
creased by chemical and mechanical 
stimulation. In edema caused by ex- 
permeability 
Effect 
of other agents in affecting permeabil- 
(Through C.A.) 


perimental nephritis, 


and turgidity are increased. 
ity are given. 


Respiratory Factor for Yeast and 
Skin, Malt Combings as Source of, 
EK. S. Cook & C. W. Kreke. Studies 
Institutum Divi Thomae, 2, 173, 
1939. (See item under Section Q.) 


Skin Permeability, Eller and Wolff. 
irch. Dermat. and Syphilol., 40, 900, 
1940. As a result of evolving a con- 
trollable technique, the authors find 
that liquid fats penetrate the skin bet- 
ter than solid ones. Animal fats pene- 
trate deeper than vegetable fats, 
which in turn are more penetrating 


than mineral fats. Maximum penetra- 








tion is four to six hours after appli- 
cation, the amount diminishing after 
six hours. Fat is absorbed down the 
hair shaft into the sebaceous or oil 
glands. (Through Drug & Cosm. 
Ind.) 


Vitamin A in Dermatological Con- 
ditions, The biophotometric study of, 
H. L. Baker and H. R. Vogel, Urol. 
Cut. Rev., 44, 176, 1940. The bio- 
photometer is useless in such study. 
Where deficiencies exist, treatment 
orally and by skin are helpful in some 
Vitamin A is probably ab- 
sorbed through the skin. (Through 
¢:A;) 


il Dermatitis 


Antidermatitic Vitamin, of yeast. 
R. Kuhn and G. Wendt, Ber. Deut. 
Chem. Ges., 71, 780, 1938. The fac- 
tor known as Bg is the substance hav- 


cases. 


ing antidermatitis properties. 


Dermatological Disorders, Manga- 
nese in Treatment of, J. Am. Med. 
{ssoc., 114, 246, 1940. A review of 
treatment of various skin disorders 
such as acne by injections of col- 
loidal manganese hydroxide, in 43 


cases. 


Professional Dermatoses, Their 
Combating, J. Strandberg, Acta Der- 
Venereol., 20, 613, 1939. 
Dowicides have been found to cause 


matoll. 


a major amount of occupational dis- 
eases known to insurance companies. 
These substances are chlorinated 
phenol or naphthol 
(Through C.A.) 


derivatives. 


Vitamin A in Dermatological Con- 
ditions, The biophotometric study of. 
H. L. Baker and H. R. Vogel, Urol. 
Cut. Rev.. 44, 176, 1940. (See item 
under Section T.) 


Y Manicure Preparations 


Nail Polish, U. S. Pat. No. 2,195.- 
971. Polymerization products of 
acrylic acid such as propyl methacry- 
late are used in conjunction with 
cellulose nitrate compositions. Dis- 
advantages so overcome are shrink- 
age, peeling, discoloration, thicken- 
ing. poor gloss and film durability. 
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Nail Polish Remover, U. S. Pat. 
Vo. 2,197,630. An emulsion contain- 
ing water, 0.5 to 5 per cent bentonite, 
10 per cent pale blown castor oil or 
sulfonated oil, cellulose nitrate sol- 
vent, NaOH to give pH 7.5 to 10.5 
together with pigments and polishing 
agents. 


Opaque Nail Enamel, anon., Soap, 
Perf. & Cosm., 13, 256, 1940. The 
creamy effect is obtained by grind- 
ing in titanium or zine oxide to the 
extent of 5 per cent. Greater vis- 
cosity of lacquer is required to pre- 
vent settling of pigment. The pig- 
ments are ground in castor oil before 
adding. The use of fish scale (pearl) 
essence produces exotic effects useful 
for evening wear. 


W WettingandFoaming 
Agents 


Detergent Efficiency, F. A. Lucy. 
Textile World, Oct., 76, 1939. Using 
a standard laundry test, the detergent 
efficiency of a number of synthetic 
materials and soap is in the follow- 
ing order of decreasing efficiency: 
Sodium octadecyl sulfate, sodium 
b-lauramidoethylsulfate, sodium cetyl 
sulfate, sodium lauryl sulfate com- 
mercial, sodium cetylphenylsulfonate, 
sodium oleyl sulfate, sodium salt of 
branched chain alkylated benzene 
sulfonic acid, fatty amide sulfonate, 
olive oil chip soap and sodium iso- 
propyl-b-naphthalenesulfonate. Each 
detergent behaves differently under 
specific conditions. (Through Soap) 


Menthane Derivatives, U. S. Pat. 
2,174,505. Upon treating menthane 
with chlorine and sulfur dioxide, 
compounds of the type of menthane- 
disulfonylchloride are formed. These 
are useful wetting agents. 


Sulfonating Oils, German Pat. No. 
682,590. Boric acid is used in mak- 
ing Turkey Red oil of light color. 
The presence of boric acid causes the 
process of sulfonation to go much 


more readily and produces products 
of greater stability. 


Synthetic Detergents, anon., Soap, 
16, No. 5, 69, 1940. A new series of 
compounds known as sulfated boro- 
amid esters of alkyl compounds con- 
taining 12-18 carbons are described. 
They are water soluble, active in acid 


and alkaline media, dispersing lime 
and other metallic soaps. 


The Lamepons, Synthetic Deter- 
gents, anon., Soap, 16, No. 5, 35, 
1940. These non-soap detergents are 
derivatives of high molecular weight 
proteins coupled with fatty acid 
derivatives, covered by U. S. Pat. 
2,015,912. 


Turkey Red Oils, anon., Seifens. 
Ztg., 67, 88, 98, 1940. (See item 
under Section R.) 


Wetting Agents, U. S. Pat. 2,177,- 
650. Reaction products of pyrophos- 
phoric acid with acyl derivatives of 
aliphatic polyhydroxy 
such as mucic, tartaric, mannonic, 


compounds 


glyceric, or gluconic acids. The re- 
sulting substances are wetting, deter- 
gent, emulsifying or penetrating 
compounds. 


Wetting Agents, U. S. Pat. 2,178,- 
831. Aromatic polyalkylene ethers 
are produced by heating alcohols 
such as lauryl alcohol with aromatic 
alkylene ether halide in the presence 
of alkali to remove the halide. Vari- 
ous examples are given. 


Value of Synthetic Detergents, H. 
L. Jones. Am. Dyestuff Reptr., 27, 
621, 1938. 
synthetic detergents are (1) those 
utilizing long, natural, fatty, aliphatic 
carbon chains and (2) those made 


Two general classes of 


from materials other than natural 
fats. Methods of overcoming soap 
faults together with evaluation of 
some synthetic soaps is included. 


(Through C.A.) 


Permanent Waving 
Preparations 


Colors for Dangerous Tempera- 
tures, anon., Deut. Apoth. Zig., 53, 
1580, 1938. A table of 19 compounds, 
their formulas and color changes at 
different temperatures ranging from 
80-500° C. (Through J.A.Ph.A.) 


Permanent Wave Solution, anon.., 
Drug & Cosm. Ind., 46, 483, 1940. 
The addition of not more than 1 per 
cent sodium or potassium hydroxide 
to ordinary solutions to increase ac- 
tivity of the solution thus producing 
tighter curls. Too much of these 
alkalies damages the hair. 
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Permanent Waving Pads, Chemical 
Heating, U. S. Pat. No. 2,184,959. 
Various details of the operating ap- 
paratus. 


Permanent Waving Solution, anon.. 
Drug & Cosm. Ind., 46, 483, 1940. 
To produce a tight curling solution, 
machine or machineless, use 20 
ounces potassium sulfite, 4 ounces 
ammonium carbonate, 2 ounces po- 
tassium carbonate and 2 ounces 
borax per gallon, together with one 
ounce oleic acid and one ounce sul- 
fonated castor oil. 


Wool, Electrophoretic Studies on, 
A. M. Sookne and M. Harris. J. Re- 
search Natl. Bur. Standards, 23, 471, 
1939. The phthallate ion specifically 
shifts the iso-electric point of wool 
to lower pH. Much of the confusion 
in stating iso-electric points comes 
from the assumption that the iso- 
ionic and iso-electric points are iden- 
tical. The difference of each is dis- 


cussed. (Through J.A.Ph.A.) 


Y Flavors 


Food Formulas. Anon. Food Indus- 
tries, 12, 102, 1940. Formulas and 
methods of manufacture for waffle 
flour, hot cocoa powder, vanilla ex- 
tract, liver and bacon sausage, frank- 
furters and candied citron peel are 
given. 


Maraschino Cherries, Manufacture 
of, E. H. Wiegand, Western Canner 
and Packer, 28, 5, 1936. <A brine 
containing 1-1.5 per cent SO. and 
5-7 pounds of calcium hydroxide or 
calcium carbonate per 100 gallons is 
recommended. It takes about 30 
days to bleach. For coloring, 0.5 
to 0.7 ounces of Ponceau 3R per 100 
pounds of fruit is used. The first 
sugar syrup contains about 30 per 
cent and is increased daily by 5 per 
cent until it reaches 40-45 per cent. 


(Through C.A.) 


Qualitative Test for Ethyl Vanillin 
in Vanilla Extract, H. W. Chenoweth, 
Ind. & Eng. Chem. Anal. Ed., 12, 98, 
1940. This method is capable of de- 
tecting 0.5 grams or more of ethyl 
vanillin to a gallon of vanilla extract. 
The source or kind of vanilla beans 
used does not affect the test. The 
test is simple to perform and is de- 
scribed in detail. 
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VELIZAR BAGAROFF + OTTO of ROSE 


Velizar Bagaroff Otto of Rose is again available in all markets under his own label. 
LIE Came igre ame et Stor cae Co mie ie title 
he 
Sole Agents for the United States: W. J. BUSH & CO., Inc., New York 
Sole Agents for Canada: W. J. BUSH & CO. (Canada) Lid., Montreal, Canada 


OIL LAVENDER ALTITUDE 


It costs more than inferior oils; — it's real Lavender. 


Selected from the finest producing regions, representing the highest 
standard in quality, odor, uniformity. 
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amyl! butyrate amyl valerate 
ethyl butyrate ethyl valerate 
butyric acid iso-valeric acid 





You will find these NORTHWESTERN products 
especially desirable both as to odor and taste 


| THE NORTHWESTERN CHEMICAL COMPANY 


Yo 
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Cosmetic exposition in Atlantic 
City, N. J., September 3 to 6 


The 1940 Cosmetic, Drug, Perfume and 
Hairdressers exposition to be held at 
the Ambassador Hotel, Atlantic City, 
N. J.. Sept. 3 to 6, will be under the 
direction of Philip Elliot. 


Shulton Inc. sponsors novel 
needlework promotion 

In cooperation with Abraham & Straus, 
Brooklyn, N. Y., department 
Shulton Inc., recently conducted a six- 
weeks needlework contest. 
entering the contest were required to 


store, 
All women 


submit embroidered pieces using the 
motifs of the transfer pattern contained 
in the Early American Pastime Packet. 


Cleansing cream in opal jars 
seized by F D A for deception 

The seizure of 1152 jars of cleansing 
cream by the Food and Drug Adminis- 
tration during May was reported. The 
jars were made of thick white opal 
glass with convex bottoms and ap- 
peared to contain twice as much cleans- 
ing cream as they actually did. These 
were the only seizures in the cosmetics 
industry under the deceptive packag- 
ing provisions of the Food, Drug and 
Cosmetic Act. 


Cosmetics with sex hormones 
said to contain cancer peril 


The indiscriminate use of sex hormones 
and vitamins in cosmetics may result in 
the possible development of cancer ac- 
cording to Dr. Joseph Eller and Shirley 
Wolff in a report in the Journal of the 
American Medical Assn. Sex hormones 
can be absorbed through the skin from 
A commercial face cream, 
it is pointed out, containing a female 


ointments. 


sex hormone produced cancer in ani- 
mals as well as other profound changes 
when applied to the skin in one-fifth of 
the amount recommended for daily use 
by women. Phenol, basis of many skin 
peeling formulas, can be absorbed 
through the skin and certain persons 
are extremely sensitive to even minute 
amounts of it. 


Northam Warren Corp. plant so 
large messengers use roller skates 


Northam Warren Corporation  enter- 
tained over 3000 invited guests at a 
housewarming to celebrate the opening 
of its new plant in Stamford, Conn., 
June 15. The concern is the world’s 


oldest and largest manufacturer of 
manicure preparations and deodorants, 
owning both the Cutex and Odorono 
lines. 

Northam Warren, president and 
founder of the firm, which has been in 


existence since 191], greeted guests 


90 July, 1940 





Mural depicts histor, of the cosmetic arts 


and also made an address. Guides con- 
ducted guests through the plant to 
view production processes, color 
studios, testing and control laboratories, 
etc., after which refreshments were 
served in the employee cafeteria, and 
each guest received a souvenir package 
of the company’s products. 

The building is of glass and steel. 
Set in a background of trees it occupies 
a site of nearly nine acres, and adjoins 
a golf course. The building _ itself 
measures about 240 x 520 ft. on the 
ground plan (about three acres). and 
has a second story 240 x 300 ft. 

Dominating the front of the building 
is an 
structural glass brick 40 ft. high. An- 
other feature of the design is the ex- 


imposing entrance tower of 


tensive use of glass. which composes 
about 75 per cent of the exterior walls. 
In addition to the windows, interior 
light is provided for the second floor 
through a series of roof monitors, pro- 
viding sun-filled, but controlled, light- 
ing in the most modern, scientific way. 





Northam Warren, center, looks on with Ezra 
Winter, Connecticut artist, as Mrs. Winter 
points out significant panel in new mural 


The striking reception room and cen- 
tral hall was decorated by Ezra Win- 
ter. The mural, 14 x 27 ft. in size, 
covers one wall. Another wall is cov- 
ered by a huge mirror on which is 
etched a map of the world, showing the 
world-wide ramifications of the com- 
pany which sells and manufactures in 
90 different countries. 

Executive offices, research laboratory, 
color studio, manufacturing and con- 
trol laboratories and a large employees’ 
cafeteria seating 250 are located on the 
In addition to manufac- 
turing space on the first floor, the 
building contains a printing plant, and 
elaborate locker and dressing rooms 
for a working force of about 500. 

Total floor area is some _ 170,000 
sq. ft., or about four acres. The ground 


second floor. 


floor area covers more than three acres. 
The total area of glass in the con- 
tinuous windows is over 40,000 sq. ft., 
which is about an acre. In walking 
around the building, one covers a third 
of a mile. The electric light wires are 
about 11 miles long and serve more 
than 1000 outlets. The combined length 
of the pipe in the hot and cold water 
systems and in the sprinkler systems is 
47,000 ft., or about nine miles. The 
steam heating system contains some 
four and one-half miles of pipe. To 
eat up some of these distances in a 
minimum of time, inside messenger 
boys are equipped with rubber-tired 
roller skates. 


Beta Beta Lambda annual meeting 
in Chicago August 18-21 


The ninth annual convention of Beta 
Beta Lambda will be held August 18, 
19, 20 and 21 at the Palmer House, 
Chicago. 

Important features at this convention 
will be the famous Beta Beta Lambda 
seminar. an educational forum. present- 
ing distinguished scientists, physicians 
and educators, which is of college level 
and awards a certificate of attendance. 
These sessions are held each day from 
4 to 6 p. m. 


Continental Can Co. nation-wide 
sales staff has four-day meeting 
The annual sales conference of the 
Continental Can Co. was held at the 
Greenbrier Hotel, White Sulphur 
Springs. W. Va., May 28 to 31. Over 
150 local and divisional sales managers 
and salesmen from Continental’s 50 of- 
fices and plants throughout the country 
and Canada attended the four-day meet- 
ing. 

The conference was divided into two 
general line and_ packers’ 
cans. During the course of the packers’ 
can meeting, numerous papers on im- 


sessions: 


portant subjecis were read by the sales, 
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~ HEADQUARTERS 


for the following— 


... if you make AMBERGRIS GRAY 


the Right Cream e OIL BAY LEAVES 


GERANIUM 
(ALGERIAN & BOURBON) 


And the right facial cream must contain the right 
beeswax base. It must be 100% pure, it must be uniform 
in texture, and pure white — all essential in making high 


PATCHOULY (SINGAPORE) 


quality creams. 


Beehive Brand scores 100 on all three points. Our 


OIL PINE NEEDLES 
SIBERIAN 


buyers select it from the finest grade of crude beeswax. 
Our skilled chemists test it for purity, quality and uni 


lormity. And the sun and the air bleach it pure white. 


OIL VETIVER JAVA 


And remember, the quality and texture ol every tablet 





OIL YLANG BOURBON 


ol Beehive Brand is always the same. Beehive assures you 
of a unilormly pure base, entirely free from adulterants of Bs ne 
any kind. It places the prestige and en ; VANILLA BEANS 
aoe MEXICO & MADAGASCAR 


———— integrity of a famous raw-mate- 











\ rials manufacturer behind your 
: J product. 


WRITE DEPT. A-7 TODAY FOR 
COMPLETE INFORMATION 
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Stuyvesant 9-2261-2 










Samples and prices gladly 


furnished on request 
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manufacturing, research, and sales 


service departments. 

In addition to the sales staff. officers 
of the company attending the confer- 
ference were C. C. Conway. chairman 
of the board; J. F. Hartlieb, president; 
O. C. Huffman, chairman executive 
committee; S. J. Steels, executive vice- 
president ; F. G. Searle. vice-president 
in charge of sales; F. J. O’Brien. vice- 
president in charge of manufacturing: 
\. V. Crary, vice-president; I. W. Eng- 
land, vice-president. Continental Can 
Co. of Canada was represented by 
W. M. Tomkins. F. A. Whittall, F. H. 


Dillingham and others. 


Sail and shore dinner feature 
Foragers annual outing 


The good fellowship which marks 
gatherings of the Foragers was in full 
evidence at the annual outing June 29. 
The party sailed from New York to 
Atlantic Highlands from which point 
chartered buses took it to Green Gables. 
\ baseball game and other activities 
followed by a shore dinner occupied 
the group. 


Tangee’s novel idea for introducing 
its new lipstick a marked success 

The new Tangee red-red lipstick with 
a cream base was introduced to beauty 
editors by Mrs. Constance Luft Huhn, 
president of the George W. Luft Co. 





Beauty editor being sketched with lipstick 


late in June in a novel way. As each 
guest entered, she was sketched by a 
quick portrait artists using the lipstick 
as a crayon. The idea proved to be 
very popular. Specially designed 
pouches were given to the editors with 
a red-red lipstick, matching cake and 
creme rouge compacts. 


Pepsodent to offer new dental 
cream and new mouth wash 


Two products, a new dental cream and 
Maybreath mouth wash, are being 
tested out for sales appeal in a num- 
ber of selected cities by the Pepsodent 
Co. Consumers are being sampled with 
a gift box which includes guest sizes of 
both products. The new dental cream 
is of the foaming type containing irium 
in larger amounts. The present test 
is an extension of the company’s con- 
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sumer preference surveys. The tests 
will continue until the company has 
sufficient data on which to base further 
moves. 


Ansbacher-Siegle Corp. opens 
its own mid-western office 


Ansbacher-Siegle Corp. has opened its 
own middle western sales office at 820 
S. Clinton St.. Chicago, Ill. The sale 
of its products in that territory was for- 
merly handled by American Aniline 
Products, Inc., at the same address. The 
new sales office, laboratory and ware- 
house will be under the supervision of 
H. M. Cotey who is well known through- 
out color circles in that area. 


Industry committee to determine 
highest minimum wage rate 


Questionnaires sent to manufacturers 
in toilet preparations and drug indus- 
tries by the Bureau of Labor Statistics 
of the U. S. Dept. of Labor will be an 
important factor in the deliberations of 
the industry committee that will be 
established. The industry committee 
will be charged with determining the 
highest minimum wage rate. not to 
exceed 40 cents an hour. which will 
not substantially curtail employment. 

Recommendations of the committee 
will be submitted to the Administrator. 

The questionnaires were drafted to 
obtain as simply as possible essential 
wage information; and an examination 
of them shows that the questions are 
confined to the subject. The employer 
is only asked to give information from 
records he is already keeping; he is 
not even asked to calculate the hourly 
rate of each employee. 

The term “drug. medicine and toilet 
preparations industry” means the man- 
ufacture or packaging of any one or 
more of the following products (except 
shaving cream, shampoo, glycerine or 
soap): 

(a) drugs or medicinal preparations 
(other than food) intended for internal 
or external use in the diagnosis, treat- 
ment or prevention of disease in, or to 
affect the structure or any function of 
the body of, man or other animals, or 

(b) dentifrices, cosmetics, perfume 
or other preparations designed or in- 
tended for external application to the 
person for the purpose of cleansing, 
improving the appearance of, or re- 
freshing the person. 

In establishments which produce or 
package the above products but are 
primarily engaged in distributing any 
of the above products or other articles 
produced by others, no employees shall 
be deemed to be engaged in any occu- 
pation covered by this definition ex- 
cept such employees as are immediately 
engaged in the operations of manufac- 


turing such products or of packaging 
them in consumer packages. 

The definition of the drug, medicine 
and toilet preparations industry, ex- 
cept where expressly limited, covers 
all occupations in the industry which 
are necessary to the production of the 
products specified in the definition in- 
cluding clerical, maintenance, shipping, 
and selling occupations. 


BIMS bang the ball 
at Westchester outing 


More than 80 members of the BIMS 
braved the rainy day to attend the sec- 
ond monthly golf tournament at the 
Winged Foot Golf 
Club on Tuesday, 
June 11th. This 
certainly speaks 
well for the spirit 
of good fellowship 
that prevails in 
this organization 
of buyers, import- 
ers, manufacturers 
and salesmen of 





the cosmetic, drug 
Martin Schultes and allied indus- 
tries. It’s always 
fair weather when BIMS get together. 
While the soaking wet course made 
for high scores, every one in attendance 
got a great deal of fun out of the golf 
game and dinner at this beautiful club. 
Some very beautiful prizes were dis- 
tributed by the chairman, Martin F. 
Schultes, to the lucky winners as fol- 
lows: C. W. Rice, Dudley Schwartz- 
man, Charles Macauley, C. E. Heming- 
way, William Gunther, J. M. Kahn. 
Harry Griffiths, Charles W. Darr, Wal- 
ter S. Nuckols, Frederick J. Lueders, 
W. G. McMahon, George H. Fuller, 
Burton T. Bush, Karl Voss, John E. 
Gabrielsen, H. G. Robinson, Frank L. 
Kiernan, Alexander D. Henderson, and 
Augustus H. Bergmann. 


American Chemical Corp. to 
promote Mist, spray deodorant 
Madeline C. Foley was chosen presi- 
dent and treasurer of the American 
Chemical Corp., 39 Division Street, 
Newark, N. J., for the ensuing year at 
the firm’s annual meeting held May 22. 

The cosmetic division, after consid- 
erable research, has perfected its liquid 
deodorant, Mist, which is to be placed 
on the market shortly. It will be pro- 
moted in a national campaign and the 
Lyyin Baker company has been ap- 
pointed as the advertising agency. The 
product will be known as Mist, the 
spray deodorant. 

The firm maintains offices in New 
York, Hollywood, Milwaukee and 
Buenos Aires in addition to its head- 
quarters in Newark, N. J. 
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SELECTED 


THE COSMETIC FORMULARY. Vol. 1. By 
H. Bennett. The latest, most comprehensive com- 
pilation of practical commercial and experimental 
cosmetic manufacture. No theory. For the chemist, 
manufacturer, student, experimenter. Hundreds of 
valuable formulae. Working methods and equipment 
thoroughly covered. Sources of raw materials, giv- 
ing trade names and rarer products . . . $3.80 post- 
paid. 


PERFUMES, COSMETICS & SOAPS. By 
William H. Poucher. 


This standard, authoritative work available in three 
volumes: 
Vol. 1 (4th edition). A dictionary of perfumes and 
cosmetic raw materials . . . $8.05 postpaid. 
Vol. 2 (5th edition). Devoted exclusively to Per- 
fumes and Perfumery. Manufacture, formulae, ete. 
. $8.05 postpaid. 








Vol. 3 (5th edition). Covers actual manufacture of 
Cosmetics and Soaps. Explicit directions. Numer- 
ous formulae . . . $7.05 postpaid. 


HAIR-DYES & HAIR-DYEING. By H. Stanley Red- 
grove & J. Bari-Woollss. New. completely revised edi- 
tion of this standard work. A new chapter deals with hair 
brightening shampoos and rinses, hair tints, ete. Special chap- 
ters on technique of eyebrow and eyelash dyeing and shampoo. 
dyeing . . . $5.10 postpaid. 


CONDENSED CHEMICAL DICTIONARY. 2nd edi- 
tion. Compiled and edited by Staff of the Chemical 
Engineering Catalog. 551 pages. Thumb index. A short- 
cut to specific information concerning 12,000 chemicals and raw 
materials. Designed for the practical use of all who are required 


to know the properties and industrial uses of chemical products 
. $10.00 postpaid. 


MODERN SOAP MAKING. By E. G. Thomssen & C. R. 


Kemp. First entirely original American book on soap manu- 
facture in 20 years. Covers every phase . . . $7.60 postpaid. 


COSMETIC DERMATOLOGY. By Herman Goodman. 


Covers the field from acne to vitamins and hormones . . . $6.55 
postpaid. 


FLAVORS AND ESSENCES. By M. H. Gazan. A new: 
type formula book. Many formulas never published before. 
Each carefully tested—each may be used freely by purchaser of 
the book. Except for a few, no equipment required. Fruit 
flavors and essences for confectionery, syrups, mineral waters, 
ice creams, custard powders, ete.; fruit ethers for boiled goods 


and sweets; wine flavors for distillers, confectioners, etc.; herbal 
extracts . . . $10.00 postpaid. 
COSMETOLOGY JURISPRUDENCE. By Romeyn 


Sammons, Member of New York & California Bars. 
An authentic, concise, understandable work containing vital facts 
and data on the law as it affects the relationship between beauty 
shop owner, operator and customer. Points out the pitfalls to 
legal disaster that those in the beauty culture industry may, by 
forethought and care, avoid them . . . $5.10 postpaid. 


PREPARATION OF PERFUMES & COSMETICS. By 


Durvelle. 419 pages . . . $10.00 postpaid. 


Postage on foreign orders is extra. 


ROBBINS PUBLICATIONS BOOK SERVICE 
9 East 38th St., New York, N. Y. 
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N INE out of ten women choose face 
powders, lotions. creams, etc., be- 


This 


cause of their appealing fragrance. 
definitely proves that the perfume in most 
any toilet preparation is the ever important 


factor in determining sales volume. 


! HE Supreme Flower Essences and 
_ Surfine Essential Oils of Tombarel 


Freres, together with their fine basic products 


helped 


and special perfume creations have 


many important cosmetic manufacturers 


solve their perfume problems. 





The facilities of our organiza- 
tion are at your service—ready to 
place your product in the “sales 


spotlight’’. 


We invite your inquiries. 





TOMBAREL 


PRODUCT CORPORATION 
9 EAST 19th STREET @ NEW YORK,N. Y. 


July, 1940 


L. J. Zollinger, President 
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Rules of practice for hearings 
under Food, Drug and Cosmetic Act 


New rules of practice for hearings re- 
quired under section 70l(e) of the 
Federal Food, Drug and Cosmetic Act 
have been announced by the Dept. of 
Agriculture. They supersede the rules 
of procedure published in the Federal 
Register of January 13, 1939, and 
amendments in the Federal Register of 
June 22, 1939. 

The general procedure which has 
been observed in all hearings held 
under this statute remains unchanged. 
The new regulations differ from the 
previous ones in numerous details. The 
changes are designed to eliminate re- 
quirements which have resulted in de- 
lay in the final issuance of regulations 
but these changes in no wise affect the 
legal rights of interested parties. 

The rules of practice are published 
in the Federal Register of June 26. 
Copies may be purchased from the 
Superintendent of Documents, Govern- 
ment Printing Office, Washington, D. C. 


BIMS of Boston pound the pill 
at first tournament of season 


Word from Bob Kelly, chairman of the 
BIMS of Boston, that their first golf 
tournament and dinner party of the 
year, was a decided success has just 
been received. 

Held at the Commonwealth Country 
Club, Newton, Mass., June 27. there 
were 61 members and guests present of 
whom ten were from the BIMS of New 
York, N. Y. 

The prize winners were: grand door 
prize, Dr. E. C. Merrill; low gross, 
member prize. Paul Mulvanity; iow 
net, member prize, Ralph Stevenson; 
low gross, guest from BIMS of N. Y., 
B. T. Bush; kickers’ prizes, Frank 
Hincks. W. S. Wallace, Wilmer Starkey, 
F. J. Hailer, W. B. Richardson, G. C. 
Coleman. 

The next golf tournament of the 
BIMS of Boston is to be on August 8 
at the Charles River Country Club, 
Newton Center, Mass. 


Givaudan-Delawanna holds house- 
warming for friends in the trade 
The attractive new offices of Givaudan- 
Delawanna, Inc.. 330 West 42nd St.. 
New York, N. Y., were visited by a 
host of friends of the concern on the 
evening of June 11 when the house- 
warming was held. Dr. Eric Kunz. 
Ralph M. Stevenson, G. A. Geiger and 
H. F. Duffy and department heads 
received the guests who enjoyed light 
refreshments at the close of the re- 
ception. 

The new offices take up about 8,500 
sq. ft. of space and include the execu- 
tive offices, the sales, purchasing, and 
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credit departments as well as the ser- 
vice laboratories. In the Delawanna, 
N. J., plant the stock, accounting, bill- 
ing, shipping and manufacturing plant 
as well as the research laboratories are 
located. 

The offices include a smoking room 
for men and a room for relaxation for 
women. The color scheme is carried 
out in light green with green topped 
desks and venetian blinds. Joseph Bal- 
sam is in charge of the perfume division 
of the Walter 
Wynne is in charge of the cosmetic 
service laboratories and Arthur Klein 


service laboratories, 


is in charge of the soap service labora- 
tories. Needless to say, the laboratories 
are well equipped. It is in the service 
laboratories that Mr. Balsam does his 
creative work developing new ideas and 
innovations. In the cosmetic service 
laboratories, Mr. Wynne carries on re- 
search work and assists customers in 
working out difficulties. A miniature 
soap plant is operated by Mr. Klein 
in the soap service laboratories. 


Plaskon acquired by 
Libbey-Owens-Ford Glass Co. 
Plaskon Corp. has been purchased by 
the Libbey-Owens-Ford Glass Co., To- 
ledo, Ohio. The company was or- 
ganized as the Toledo Synthetic Plas- 
tics Co., manufacturing urea 
formaldehyde molding materials, and 
in 1936 changed its name to Plaskon 
Corp. 


Owens-Illinois Glass Co. presents 
recipe book to pharmacy graduates 


Every graduate of the sixty-odd phar- 


maceutical schools and colleges 
throughout the United States received 
a copy of the Pharmaceutical Recipe 
Book (Second Edition) at commence- 


ment exercises as a result of a special 





Two University of Toledo graduates receive 
Pharmaceutical Recipe Books, given to 1500 
pharmacists by Owens-Illinois Glass Company 


fund set up by the Owens-Illinois Glass 
Co. The fund, established by the pre- 
scription-ware division of the Owens- 
Illinois Glass Co., is being inaugurated 
this year with the presentation of more 
than 1500 of the handsomely-bound 


A.Ph.A. Recipe Book. 


Lemmermeyer reveals his skill 
as a broadcaster over the radio 


Michael Lemmermeyer. president, Aro- 
matic Products, Inc., New York, N. Y.. 
demonstrated on the evening of July 2 
that he has distinct skill as a radio 
broadcaster. Many people who lis- 
tened to station WABC that evening 
were treated to a fascinating lecture 
by him on aromatics and what is being 
done with them. 


Robinson Wagner Co. moves from 
Brooklyn to Mamaroneck 


The Robinson Wagner Co. expects to 
be settled in its new plant and offices 
in Mamaroneck, N. Y., this month. 


Proposes branch chapters of 
F. E. M. A. in Mexico and Canada 


The organization of branches or chap- 
ters of the Flavoring Extract Manu- 
facturers Assn. in Mexico and in Can- 
ada was suggested by Dr. Clarke E. 
Davis, retiring president of the Flavor- 
ing Extract Manufacturers’ Assn. in 
his address before the recent conven- 
tion. While the suggestion was not 
discussed at length at the time, since 
the meeting it has been favorably con- 
sidered as a step in the right direction 
in cementing into a closer relationship 
the industry on this hemisphere. This 
policy has been advocated by the De- 
partment of Commerce. 


Isador Alter ceased to be a 
bachelor June 30 


Isador Alter, president and founder of 
the A’Cadia Powder Puff Co., New 
York, N. Y.. was married to Miss 
Diana Johns in tht Community Center, 
New York, by Dr. Israel Goldstein. 
Mrs. Alter has been stylist for the 
company for the last year and_ will 
continue her work. 


Obituaries 
George E. Banks 


George E. Banks in charge of the 
Philadelphia territory for Swindell 
Brothers, Inc., Baltimore. Md., died 
June 2 at the age of 55 years follow- 
ing an illness of about a year. Mr. 
Banks was related to the Swindell family 
and had been associated with the con- 
cern for many years. He is survived 
by his widow and two sons. 
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Using Oil of Lavender? 


THEN YOU WILL WANT TO INVESTIGATE 
A RELATIVELY NEW AROMATIC PRODUCT 


Full information and sample upon request 


on your business letterhead 


RIFA-NEW YORK, INC, 


ESSENTIAL OILS 
AROMATIC CHEMICALS 
PERFUME BASES 
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Certified 


Cosmetic Colors 


— For — 
Lipsticks + Face Powders 
Rouges - Compacts 
Lip Pomades * Nail Polishes 
Also 


Cosmetic Inorganic Pigments 
Cosmetic Titanium Dioxide 


“Our tests make them best’ 


Let our modern scientific laboratories assist 
in your color problems. 


Samples cheerfully submitted. 
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153 WAVERLY PLACE, 
NEW YORK 
Chicago Office: 130 N. State St. 


Hand Made 
Perfume Specialties 


Illustrated here are three of our large line of beautiful 
Crystal glass bottles. No metal touches these exquisite 
hand made specialties which are fire polished and well 
annealed. 


No. 110 
Jug Shaped Bottle 
, With Handle 
No. 124 Attached 
Rameses 
Shaped No. | 14 
Bottle Plain 


Decantor 
Bottle 


Write for sampies and prices on our standard line; 
or, if the quantity is large enough, we can make 
to order many special shapes which we would retain 
for your needs. 


GLASS PRODUCTS CO. 


GLASSWARE 
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W. M. Van Ostrom 


W. M. Van Ostrom. general manager 
of the Durlin Corp.. New York, N. Y.., 
succumbed to a heart attack June 21. 
He had had some warning of his con- 
dition several weeks before, but with 
his accustomed vigor resumed business 
activities about a week before he passed 
away. The Durlin Corp. was organized 
about two years ago. and to it he gave 
unsparingly of his ability in its de- 
velopment. 


Trade Jottings 


Yardley & Co. has brought out a new 
liquefying cleansing cream. It is pink 
tinted and the newly designed jar is in 
pink glass capped with pink plastic. 
This top is decorated with a bas-relief 
of the familiar Yardley bee motif. 


Mary Dunhill’s Madame de Pompa- 
dour compact was inspired by a 18th 
Century snuff-box model. It has been 
modernized into a light weight jeweler- 
type compact. It is available in ster- 
ling silver or gold plate. 


Barbara Bates has a_ silvery-white 
nail lacquer, called Moontone. 


Delettrez new cologne is called Wild 
Flower Bouquet. 


Ciro’s Doux Jasmin perfume was 
used in a promotion feature at R. H. 
Macy & Co. recently when customers 
purchasing a dress in the color de- 
scribed as sweet-jasmine white received 
a complimentary vial of the perfume. 


Primrose House suggests that its 
petal bloom finishing lotion may be 
used as a substitute for powder. It 
comes in five shades, natural. beige, 
rose beige. primrose tan and bandana. 


Richard Hudnut is currently offering 
dealers a new display featuring its 
floral colognes. Each stand is designed 
to hold three cologne bottles or two 
cologne and one atomizer bottle The 
display is done in lavender and blue. 


Kathleen Mary Quinlan’s new cologne 
is called Forget-Me-Not. A blue forget- 
me-not flower motif decorates the silvery 
label and the cap is also in silver. 


The George W. Luft Co. announces a 
special deal on Tangee face powder. It 
offers to dealers one piece free with 
each six ordered, three pieces free with 
each dozen ordered. This applies to 
both sizes of face powder. A _theft- 
proof counter display is offered free. 


Cutex’ new polish shades are Rumpus 
and Riot, offered as a tie in with the 
back-to-college season. These new 
shades were available July 1 and are 
being promoted in national women’s 
magazines and in 86 local newspapers 


throughout the country. 
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When Miss Jessica Ogilvie returned to New 
York from Honolulu, she carried arthuriums, 
tropical flowers, picked two weeks earlier 


D’Orsay’s new lipstick shade is called 
Tricolor Red. 


Schick Dry Shaver. Inc.. which re- 
cently launched a campaign for its 
Lady Schick. an electric dry shaver 
created especially for women, presents 
with it a cosmetic cream designed to 
lighten in color the downy hair growth 
and to keep the skin smooth. 


Bourjois has a special package avail- 
able now. A regular size Evening in 
Paris dusting powder plus a_ three 
ounce bottle of bubbling essence is 
offered for the price of the powder. 


Rose Laird’s Tanalogne is being pro- 
moted as sunburn preventive. It is 
said to be compounded free of oil and 
greasy substances. It is presented in 


a four-ounce bottle. 


Parfums Charbert recently launched 
The Bath Hamper. containing bubble 
bath powder scented with gardenia. 
rose geranium or pine. The miniature 
hamper is blue or pink painted wood 
trimmed with ribbons and flowers. A 
pink or blue scoop is to be found inside 
the hamper. 


Maurice Levy has reintroduced Pa- 
pier Poudre which originated in 1890. 
It is available in four colors which 
blend with skin tones, rachel, natural, 
rose and suntan. Papier Poudre is 
made of specially milled Chinese paper 
which is coated with scented powder 
and bound by Papier Poudre, Ltd., of 
England. The miniature booklets con- 
taining 72 pages come in two sizes. 


Luxor Ltd. announces a new make-up 
line including seven shades of powder 
and five matched make-up trios in 
cream rouge, dry rouge and lipstick. 
These have been produced under the 
direction of Syd Symons, the firm’s 
make-up stylist. who spent many years 
in Hollywood. The face powder shades 
are bluish tint. rose rachel, ivory rachel, 
peachglow, ochre, sunglow and _ high- 


light white. The matched make-up 
trios are called roseblush, liberty red, 
sunglow. raspberry and tulip red. 


Dorothy Gray has brought out a 
summer gift package in its Floral Fan- 
tasies series. It is a bath set containing 
eau de cologne and dusting powder. 
The fragrances include the firm’s new 
South American and the Old Fa: hioned 
Pink Bouquet. 


Maison Jeurelle announces a com- 
panion item to its group of colognes, 
i.e., dusting powder in nine scents to 
match the colognes. The dusting pow- 
der has been similarly packaged in a 
round blossom pink container with the 
decorative motif the name Jeurelle 
which is designed of garlands of forget- 


me-nots. 


Fairystone Distibuting Co. announces 
its new rouge as a companion item to 
its powder base. These two are being 
promoted as make-up twins. The rouge 
is presented in a rose and silver pack- 
ette so that it may be carried conveni- 
ently in purse or pocket. There are four 
shades offered. 


V. Vivaudou Inc. has launched a new 
lipstick called Viva-Caprice. It is green 
in color but turns red on the lips. It 
is said to not come off. Available in 
two shades, natural and brunette, the 
lipstick retails for 25 cents and is being 
distributed through national syndicates. 


Jacqueline Cochran beauty traveling 
kits were distributed to the 12 Cinder- 
ellas who represented their home town 
at the Glass Center of the New York 
World’s Fair during the week of June 
24 to 30. Miss Cochran entertained the 
girls at luncheon in Rockefeller Cen- 
ter’s Rainbow Room. 


Lentheric has designed new cases for 
its Confetti lipstick, although all shades 
are available in the new case which is 
matched with the firm’s Duo-Tone gold 
finish vanity. It is of brushed gold with 
two perpendicular panels of bright gold 
finish which are slightly raised to give 
design. A band of bright gold encircles 
the base. 


Elizabeth Arden has added Blue 
Grass Flower Mist cologne to her line 
of after-bath items. It comes in a round 
pinch bottle with an atomizer top. Blue 
and pink are the colors used for the 
packaging. 


»Lehn & Fink Products Corp. has an- 
nounced Hinds deodorant cream as a 
sister product to Hinds Honey & AI- 
mond cream. It is offered in three 


sizes. 


Jordeau Inc. is promoting a waterless 
shampoo as a new aid to grooming. It 
is available in two sizes. 
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TELEPHONE BEEKMAN 3-3162-3163-3164 
M . . CABLE ADDRESS PARSONOILS, New YORK 


IMPORTS 59 BEEKMAN STREET 
PLYMOUTH ORGANIC LABORATORIES - INC - NEW YORK -N-Y-U:-S:A:- 


| PLYMOUTH POWDER BASE No. 7 


Since the introduction of this new face powder material sales of it have constantly 
increased because the use of it actually represents a development in fine face powders. 


Its exceptional silky, soft smoothness, the complete absence of odor and the extremely 
fine particle size of it, plus its extraordinary adhesiveness actually improves a face 
powder in which it is used. As little as 5°/, added to your formula will bring about this 
result although it is being used in some face powder to the extent of 15°/, and a formula 
is offered showing its use in this percentage. 


Samples are at your disposal and we believe that this is one of the Plymouth products 


which warrants a serious investigation by every face powder manufacturer because it 
has real merit. 


A complete line of Cosmetic Raw Materials 


: SIZE LABORATORY comennenne 
ANY 2% LABEL | pp gm 








From %4 of an inch to 6% by 6% inches 


Applied Neatly and 
Precisely by the 


MODEL CH 


WORLD 


Semi-Automatic Labeler 


The Model CH or its sturdy big A CORNER OF OUR ANALYTICAL LABORATORY 
brother the Model CHx applies 


this wide range of labels to 
containers of every size and BERGAMOL $2.50 lb. 


shape from ampoules to 4” in 





@ Due to the unprecedented high prices 
which Bergamot Natural has recently 
reached, and due to scarcity of spot 


diameter. Sturdy, compact, easy 


to make quick, positive change- 





overs, the Model CH is a model stocks, BERGAMOL has found an even 
of versatility, operating con- greater popularity and use. 
: venience and accessibility. It’s @ BERGAMOL is a perfected Bergamot 
h ras Model CH WORLD Semi- the World’s best bet for those substitute and may be used to replace 
Automatic Labeler. Write for the whis require high grade, hoi the Natural Bergamot in its entirety— 


new, illustrated bulletin CH-9 for 


eT in all of its uses—at a great saving. 
complete information on this new cost application of labels to a 


World Labeler. variety of packages. 


P. R. DREYER Inc. 
ECONOMIC MACHINERY CO. 119 WEST 19TH ST., NEW YORK. N. Y. 
WORCESTER -' - - MASSACHUSETTS CHICAGO LOS ANGELES 
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War and Tax Disturb Market 
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Tue SITUATION in various mar- 
kets of the world on sources of sup- 
ply for a vast number of raw mate- 
rials which go into the manufacture 
of perfumes, toilet goods and cos- 
metics is nothing on which to base 
predictions. The swift-moving devel- 
opments in Europe made it exceed- 
ingly difficult for local houses to 
carry on business. 

The entry of Italy into the war cut 
off the entire Mediterranean trade. 
Quickly following this event was the 
capitulation of France, another large 
supplier of raw materials especially 
those articles which go into perfumes. 
toilet waters and fancy soaps. 


Some Items Withdrawn 


Local houses in some _ instances 
were forced to withdraw offerings of 
certain items. In other cases, de- 
cided readjustments became _neces- 
sary in view of the general uncer- 
tainty over future supplies or costs. 

Since a number of consumers were 
fairly well covered against purchases 
made several months ago, the demand 
side of the market was quite orderly. 
Each transaction or inquiry was 
checked carefully, however, in order 
to reserve stocks for the future. 


Tax Increase Ups Alcohol Demand 

The increase in the tax of pure 
non-beverage alcohol which was put 
into effect July 1 brought about a 
heavy demand for this material from 
the extract trade and various other 
consuming lines. 

In the midst of the excitement, it 
appeared that prices of essential oils 
were advanced to exceedingly high 
levels. A close check on the list 
would reveal, however, that most ar- 
ticles might still be considered rea- 
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sonable. Many have forgotten there 
had been a period of low prices; un- 
precedented low prices in many cases. 


Oil Prices Advance 

Italian citrus oils were advanced 
sharply and California lemon and 
orange rose conservatively as sup- 
pliers of the latter found their sales 
While the supply of 
Italian oils is shut off, domestic pro- 


increasing. 


duction of both lemon and orange 
should be sufficient to meet future 
requirements of the consuming trade. 

Among the flower oils, geranium, 
rose and lavender registered ad- 
vances. The future concerning such 
items as tuberose, vetiver and ylang 
ylang is highly clouded. 

Spice oils displayed considerable 
activity. Inability to locate further 
offerings of raw material resulted in 
a decided upturn in oil celery. 


Peppermint Market Uncertain 


Peppermint and wormseed turned 
easier. New crop influences are at 
work and with the export market 
having been virtually cut off, the out- 
look is not considered very promis- 
ing. Production of peppermint oil 
is concentrated largely in five states 
and fluctuates considerably from year 
to year depending upon weather 
conditions and acreage devoted to 
its cultivation. It is used widely 
throughout the world as a flavoring 
material, particularly in the confec- 
tionery and pharmaceutical trades. 
Approximately 50 per cent of the 
total output is exported. In previous 
years it has been exported to more 
than forty foreign markets, the bulk 
going to the United Kingdom, Ger- 
many and Canada. 


Developments in sundries and 





drugs included advances in gum 
Arabic, tragacanth, orris root, and 
slight losses in Japanese menthol and 
balsam Peru. 

All grades of gum_ tragacanth 


scored sharp advances. In fact, 
prices became virtually nominal since 
only a few scattered parcels remained 
unsold here toward the close. A pur- 
chase involving approximately two 
hundred cases cleaned up practi- 
cally all available lots in this mar- 
ket. According to reports, the pur- 
chase involved about $100,000. 

Orris root quickly responded to 
developments abroad. It is doubtful 
any further stocks will reach this 
market from abroad for some time. 
Local houses are poorly supplied 
with material. The easier trend in 
balsam Peru was attributed to more 
favorable prices quoted for shipments 
from the source. Copaiba remained 
firm under the influence of a rea- 
Brazil’s ex- 
ports of copaiba are largely to the 
United States with smaller quantities 
going to Japan, the United Kingdom 
and Germany. 
srazil last year amounted to 156,499 
kilos with the United States taking 
about 111,096 kilos. 


sonably good demand. 


Total exports from 


Buyers Proceed Cautiously 


Demand for stearic acid and red 
oil improved slightly following a re- 
duction of °4 cent a pound. Prior to 
the decline, new business had been 
rather disappointing. Fair quantities 
moved into consumption against con- 
tracts but the uncertainty here and 
abroad caused some buyers to pro- 
ceed with caution. 

, The future concerning menthol is 
not considered very promising. The 
spot market is usually quiet at this 
season of the year. Because of the 
limited demand, some holders grew 
impatient and the Japanese variety 
declined slightly. 
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B-W LANOLIN U.S.P. 


EVENTUALLY—For better creams, with economy 


B-W Lanolin the superior quality, puts into your cream that which gives the 


skin that smooth soft velvety feeling. 


B-W Lanolin will never cause your cream to darken, is best by test and con- 


tains 1514% free and combined Cholesterol. 


No other base used in your cream, equals the merits of B-W Lanolin. 


B-W Cetyl Alcohol 


(Technical) Made in U.S.A. 


BOPF-WHITTAM CORPORATION 


Executive Office 
Laboratory and Factory 


LINDEN, N. J. 


Joseph L. Stummer, B. sc., Ph. D. 


MANUFACTURING 
CONSULTING 


AND 
CHEMIST 


PERSONAL INSTRUCTION 
GIVEN TO BUSY EXECUTIVES IN 
THE MANUFACTURING PROCESSES 
OF THE PRINCIPAL PRODUCTS 
IN THE TOILET GOODS INDUSTRY 


CONFIDENTIAL, NO CLASSES 
BY APPOINTMENT ONLY 


39 East 20th Street, New York City 


Phone: 


ALgonquin 4-9895 
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America’s Original Lanolin Producer 
ESTABLISHED 1914 


SES ee 


HE recognized standard of qual- 
ity in the cosmetic industry is, and 
always has been, 


Sales Office 
509 Fifth Ave. 
NEW YORK, N. Y. 
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ITALIAN TALC. 


Users of talc throughout the world know that the 
natural rockstone found in Italy produces a super- 


fine product. 
it has all the features that are most desired. 


ture, 


Besides having an unusual silky tex- 


There is ”o substitute for ITALIAN TALC. 


CHARLES MATHIEU 


N C O R 


Exclusive representatives - the Italian Producers 


120 LIBERTY ST., 


NEW YORK,N.Y. 





July, 1940 
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PRICES IN THE NEW YORK MARKET 
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(Quotations on these pages are those made by local dealers, but are subject to revision without notice} 


ESSENTIAL OILS 


Almond Bit, per lb. 
BS P..A., 
Sweet True 
Apricot Kernel 
Amber rectified 
Amyris balsamifera 
Angelica root 
Anise, U. S. P. 
Aspic (spike) Span. 
Bay 
Bergamot 
Birch, sweet 
Birchtar, crude 
Birchtar, rectified 
Bois de Rose 
Cade, U. S. P. 
Cajeput 
Calamus 
Camphor "white" 
Cananga, Java native 
rectified 
Caraway 
Cardamon, Ceylon 
Cassia rectified, U. S. P. 
Cedar leaf 
Cedar wood 
Celery 
Chamomile (oz.) 
Cinnamon 
Citronella, Ceylon 
Java 
Cloves, Zanzibar 
Copaiba 
Coriander 
Croton 
Cubebs 
Cumin 
Dillseed 
Erigeron 
Eucalyptus 
Fennel, Sweet 
Geranium, Rose, Algerian 
Bourbon 
Turkish 
Ginger 
Guaiac (Wood) 
Hemlock 
Juniper Berries 
Juniper Wood 
Laurel 
Lavender, French 
Lavandin 
Lemon, Italian 
Calif. 
Lemongrass 
Limes, distilled 
express 
Linaloe 
Lovage 
Marjoram 
Neroli, Bigarde, P. 
Petale, extra 
Olibanum 
Opopanax 
Orange, bitter 
sweet, W. Indian 
Italian 
Spanish 
Calif. exp. 
Orris root, con. (oz.) 
Orris root, abs. (0z.) 
Orris Liquid 
Pennyroyal Amer. 
European 


Peppermint, natural 
redistilled 
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$2.75@ $3.00 
3.00@ 3.25 
75@ .80 
40@ 50 
85@ 1.00 
3.00@ 3.25 
52.00@ 60.00 
75@ 80 
1.10@ 1.55 
1.10@ 1.30 
8.75 Nom'l 
155@ 2.75 
28@ 30 
90@ 1.00 
1.70@ 2.00 
55@ 65 
70@ 85 
750@ 8.25 
52 Nom'l 
1.65@ 1.80 
1.90@ 2.25 
5.25 Nom'l 
15.50@ 18.00 
1.30@ 1.45 
65@ .90 
20@ 40 
9.00@ 10.50 
5.00@ 
8.00@ 16.25 
3@ 43 
36@ 4! 
1.25@ 1.40 
60@ 75 
11.00@ 20.00 
2.75@ 3.25 
3.50@ 3.75 
5.25@ 7.25 
5.00 Nom'l 
2.20@ 2.75 
72@ 80 
2.00@ 2.55 
3.10@ 3.25 
2.75@ 3.00 
2.75@ 2.85 
5.00@ 5.75 
3.25@ 3.50 
90@ 1.10 
2.85@ 3.50 
50@ .60 
4.75@ 5.00 
3.75@ 5.75 
3.30@ 3.50 
5.00 Nom'l 
3.25@ 
73@ 83 
5.00@ 5.75 
7.25@ 8.00 
1.45@ 1.85 
55.00@ 70.00 
5.75@ 10.00 
145.00@ 150.00 
190.00@200.00 
5.25@ 5.75 
10.00@ 12.00 
2.80@ 2.85 
2.25@ 2.75 
8.00 Nom'l 
4.00@ 4.75 


2.00@ 

8.50 Nom'l 
35.00@ 56.00 
18.00@ 25.00 
2.20@ 2.50 
2.35@ 2.85 
2.70@ 2.80 
2.95@ 3.35 


Petitgrain 1.50@ 2.20 
Pimento 3.00@ 4.75 
Pinus Sylvestris 2.30@ 2.75 
Pumillonis 2.40@ 2.50 
Rose, Bulgaria (oz.) 6.00@ 12.00 
Rosemary, French 70@ «80 

Spanish 65@ .72 
Sage 2.25@ 2.75 
Sage, Clary 28.00@ 30.00 
Sandalwood, East India 5.50@ 6.00 

Australia 5.80@ 6.00 
Sassafras, Natural 1.20@ 1.35 

artificial 80@ 83 
Snake root 9.50@ 11.00 
Spearmint 2.30@ 2.75 
Thyme, red 1.30@ 1.70 

white 1.60@ 2.00 
Valerian 12.00@ 14.00 
Vetivert, Bourbon 5.25@ 6.00 

Java 4.00@ 7.80 
Wintergreen 3.35@ 8.00 
Wormseed 4.65@ 4.80 
Ylang Ylang, Manila 22.00@ 24.00 

Bourbon 3.00@ 5.75 

TERPENELESS OILS 
Bay 2.65@ 3.15 
Bergamot 15.00@ 17.00 
Clove 3.00@ 4.75 
Coriander 45.00@ 50.00 
Geranium 8.00@ 12.50 
Grapefruit 60.00@ 65.00 

sesquiterpeneless 85.00@ 
Lavender 8.00@ 16.50 
Lemon 15.00@ 21.00 
Lime, ex. 67.00@ 70.00 
Orange, sweet 120.00@ 

bitter 98.00@1 15.00 
Petitgrain 2.60@ 3.75 
Rosemary 5.00@ 6.25 
Sage, Clary 90.00@ 
Vetivert, Java 35.00@ 
Ylang Ylang 28.00@ 35.00 

DERIVATIVES AND CHEMICALS 
Acetaldehyde 50% 2.00@ 
Acetophenome 1.35@ 2.00 
Alcohol C 8 10.00@ 14.00 

Gc 22.00@ 35.00 

C 10 20.00@ 

Cul 17.50@ 19.09 

Cc 12 8.00@ 18.00 
Aldehyde C 8 30.00@ 35.00 

Sc 9 20.00@ 40.00 

Cc 10 23.00@ 35.00 

Cc iil 18.00@ 20.00 

C 12 23.00@ 28.00 

C 14 (so-called) 13.00@ 

C 16 (so-called) 8.00@ 13.00 
Amyl Acetate 50@ «75 
Amyl Butyrate 20@ 1.10 
Amyl Cinnamate 4.50@ 5.80 
Amyl Cinnamate Aldehyde 2.00@ 3.50 
Amyl Formate 1.00@ 1.75 
Amyl Phenyl Acetate 3.00@ 5.55 
Amyl Salicylate 715@ .90 
Amyl Valerate 1.80@ 2.10 
Anethol 1.10@ 1.45 
Anisic Aldehyde 2.80@ 3.20 
Benzophenone .0@ 1.30 
Benzyl Acetate 1.50@ 
Benzyl Alcohol 70@ 1.00 
Benzyl Benzoate 85@ 1.75 
Benzyl Butyrate 4.00@ 6.00 
Benzyl Cinnamate 5.25@ 6.50 
Benzyl Formate 3.50@ 3.60 
Benzyl Iso-eugenol 10.25@ 12.30 
Benzylidenacetone 2.25@ 3.50 
Borneol 2.00 Nom'l 
Bornyl Acetate 1.50@ 4.50 


Bromstyrol 
Buty! Acetate 
Butyl Propionate 
Butyricaldehyde 
Cinnamic Acid 
Cinnamic Alcohol 
Cinnamic Aldehyde 
Cinnamyl Acetate 
Cinnamyl Butyrate 
Cinnamyl Formate 
Citral C. P. 
Citronellal 
Citronellol 
Citronellyl Acetate 
Coumarin 
Cuminic Aldehyde 
Diethylphthalate 
Dimethyl Anthranilate 
Ethyl Acetate 
Ethyl Anthranilate 
Ethyl Benzoate 
Ethyl Butyrate 
Ethyl Cinnamate 
Ethyl Formate 
Ethyl Propionate 
Ethyl Salicylate 
Ethyl Vanillin 
Eucalyptol 
Eugenol 
Geraniol, dom. 
Geranyl Acetate 
Geranyl Butyrate 
Geranyl Formate 
Heliotropin, dom. 
Hydrotopic Aldehyde 
Hydroxycitronellal 
Indol, C. P. (0z.) 
lso-borneol 
Iso-butyl Acetate 
Iso-butyl Benzoate 
Iso-butyl Salicylate 
lso-eugenol 
lso-safrol 
Linalool 
Linalyl Acetate 90% 
Linalyl Anthranilate 
Linalyl Benzoate 
Linalyl Formate 
Menthol, Japan 
Synthetic 
Methyl Acetophenone 
Methyl Anthranilate 
Methyl Benzoate 
Methyl Cellulose 
Methyl Cinnamate 
Methy! Eugenol 
Methyl Heptenone 
Methyl Heptine Carbonate 
Methy! Iso-eugenol 
Methyl Octine Carbonate 
Methyl Paracresol 
Methyl Phenylacetate 
Methyl Salicylate 
Musk Ambrette 
Ketone 
Xylene 
Nerolin (ethyl ester) 
Nonyl Acetate 
Octyl Acetate 
Paracresol Acetate 
Paracresol Methyl Ether 
Paracresol Phenyl-acetate 
Phenylacetaldehyde 50%, 
100% 
Phenylacetic acid 
Phenylethyl Acetate 
Phenylethyl Alcohol 
Phenylethyl Anthranilate 


3.75@ 4.25 
081/,@ .14!/, 
2.00@ 
12.00@ 
3.75@ 4.50 
3.00@ 3.85 
1.00@ 1.25 
7.50@ 11.00 
12.00@ 14.00 
13.00@ 
2.00@ 2.80 
85@ 1.65 
1.60@ 2.00 
3.50@ 5.00 
2.75@ 3.00 
27.00@ 48.00 
24@ ~~ 33 
5.75@ 8.00 
30@ .50 
5.75@ 7.50 
1.20@ 1.75 
1.00@ 1.25 
3.25@ 3.80 
1.00@ 1.25 
1.20@ 2.35 
1.15@ 2.50 
6.00@ 6.50 
85@ .90 
1.80@ 2.10 
1.15@ 3.50 
1.70@ 2.50 
6.00@ 8.00 
3.50@ 6.00 
3.15@ 3.50 
25.00@ 27.50 
2.25@ 6.00 
2.80 Nom'l 
2.30@ 
2.00@ 2.65 
2.70@ 3.10 
2.75@ 5.50 
2.65@ 4.50 
2.00@ 
3.00@ 4.75 
2.50@ 4.00 
15.00@ 
10.50@ 
9.00@ 12.00 
3.55@ 3.70 
2.50@ 3.00 
1.31@ 2.00 
2.20@ 3.25 
15@ 1.75 
70@ .75 
450@ 7.25 
3.50@ 6.75 
250@ 4.50 
25.00 Nom'l 
6.25@ 11.50 
26.00@ 32.00 
2.25@ 5.00 
1.60@ 2.25 
35@ 40 
3.60@ 4.00 
3.75@ 4.10 
1.10@ 1.40 
1.35@ 1.80 
40@ 45 
30@ 35 
3.60@ 5.25 
2.50@ 3.50 
5.00@ 8.50 
3.00@ 4.50 
4.10@ 7.25 
2.00@ 3.75 
245@ 5.00 
2.30@ 3.10 
16.00@ 


[Continued on p. 102] 
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SUMMER SUN 
BRINGS 
CUSTOMERS 


Here Are "Red-Hot" sii: ea ani delle Items, Just the 
Thing for Millions of New Sun Fans! You can 
Sell These Easily. What's More You'll Get Fast 
Repeat Orders!! 


SUN TAN OIL 
SUN TAN LOTION... 
SUN TAN CREAM ~* 

DEODORANT LOTION DEODORANT CREAM 
FLORAL COLOGNE COLOGNE DEODORANT 


WRITE TODAY! Whatever your needs may be, we will gladly 


cooperate with you in developing products 
for sale under your private label. 


SOLO LABORATORIES 


3450 West Lake Street Dept. 702 Chicago, Illinois 





DRUG AND COSMETIC 
ADVERTISING CLAIMS 
OUTLAWED BY THE FTC 


by Nathan R. Abelson 


AN ESSENTIAL 
FOR ALL ADVERTISERS 


Drug and cosmetic advertising has borne the 
brunt of Federal Trade Commission regulation. 
Keep abreast of “taboo” advertising claims with this 
simple, accurate, authentic, up-to-the-minute check- 
list of advertising statements to which the FTC ob- 
jects. (Based on articles in The American Perfumer, 
March and April 1940 and leading advertising, food, 
textile, soap, and radio trade papers.) There is no 
longer any need for “hit or miss” tactics with this 
authoritative advice on copy taboos. Here is neces- 
sary, valuable insurance to aid you in avoiding any 
contact with the FTC. 


The complete check-list, up-to-date, with addi- 
tional supplements on new cases each month, is 
available now for only $18.00 a year. Further informa- 
tion will be supplied immediately. Order today from 


NATHAN R. ABELSON 


545 FIFTH AVENUE NEW YORK, N. Y. 


& Essential Oil Review 








The ERTEL Portable Vacuum Bottle Filler fills at 
the rate of 3 gallons per minute. 


bottle, is air cooled, self oiling and does not drip. 


Write for an illustrated booklet on the well known 
Ertel American Made Liquid Handling Equipment. 


ERTEL ENGINEERING CORP. 


Manufacturers and Designers of Liquid Handling Equipment 


DEPT. F.—44 MILL STREET. KINGSTON. N. Y. 


NEW YORK SHOW ROOM, 40 WEST 48TH ST. 


Eastern Representatives: Wm. J. Stange Co., Chicago, Ill. 


LEEBEN CHEMICAL CO., Inc. 
Successors to H. LIEBER & CO., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210-021 1 





ARE YOU FILLING YOUR 
BOTTLES EFFICIENTLY ? 


LET US SOLVE 
YOUR PROBLEM = 


CERTIFIED D & C AND 
EXT. D & C COLORS 


For Perfumes, Soaps, Shampoos, 
Bath Salts, Toilet Preparation Com- 
oe Nail Polish, Waveset and 


ermanent Wave Lotions. 
also 


CERTIFIED COSMETIC COLORS 
For Rouges, Face Powder, Lipsticks. 


CARMINE No. 40 
SAPONINE 


—the Perfect Foam Producer 
also F. D. & C. 
CERTIFIED FOOD COLORS 


July, 


It fills any type 
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[Continued from p. 100] yellow —_ 25 Rose leaves, red ro 3.50 
tyrate 2.25@ 12.00 Bismuth sub-nitrate 1.48 1.50 Rose water, din. 4.75 5.00 
Phontha anal a 7.00 Borox, crystals, carlot, ton 48.00@ 58.00 Rosin, M. bbls. 5.75@ 
Phenyl Formate 12.50@ 18.00 Boric acid, ton 125.00@ 140.00 Salicylic acid 35@ 40 
Phenyl Valerianate 16.00@ Calamine 18@ = .20 Saponin ‘ 3.00@ 3.25 
Phenylpropyl Acet. 7.90@ 11.00 Calcium, phosphate 08@ 08% Silicate, 40°, drums, works, 
Phenylpropyl Alcohol 5.25@ 8.50 Phosphate, tri-basic 0@ 10 aes £0@ 1.20 
Phenylpropy!l Aldehyde 8.25@ 11.00 Camphor 87@ 92 Soap, 47 Gee 20@ 2 
Rhodinol 5.50@ 6.50 Castoreum 15.00@ 20.00 Sodium, Carb. 
Setrel 1.00@ 1.10  Cetyl Alcohol 95@ 1.75 oa a Sas 
Santalyl Acetate 20.00@ 22.50 Pure 1.75@ 2.15 ee e, 76% solid, 100 2.60 3.7 
Skatol C. P. (oz.) 6.00@ 10.00 Chalk, precip. .03'/> .06!/ . poun c = - 
Styralyl Acetate 6.75@ 10.00 Cherry laurel water, din. 4.75@ 5.25 Snauiie a 24@ 26 
Styralyl Alcohol 10.00@ 14.00 Citric Acid 21@ 212 eae a. 55@ 85 
Terpinyl Acetate 80@ 1.20 Civet, ounce 6.75@ 8.50 Tocterte acid 41%4,@ 42Y/ 
Terpineal, C. P. .26@ «40 Clay, Colloidal 07@ ~~ «.|5 enh: win | “3 25@ "3 50 
Thymene 45@ Cocoa butter lump I5S@ — .25 ileniosine 34; @ 42 
Thymol 1.50@ 1.70 Cyclohexanol (Hexalin) 30@ = .50 Vislied Gamiens ’ 1 80@ 2.00 
Vanillin (clove oil) 2.60@ 2.75 Fuller's Earth, ton 15.00@ 33.00 Tine onde, U.S; P, bbl 091. @ 15 
(guaiacol) 2.50@ 2.65 Glycerine, C. P. drums A2A@ .15% cd daha : a : 
Pure, crystal 2.10@ 2.25 Gum Arabic, white 30@ ~~ .32 OILS AND FATS 
Vetivert Acetate 23.00@ 28.00 Amber A5@ «17 Castor No. |, tanks -. 122 Nom'l 
Violet Ketone Alpha 5.00@ 10.00 Gum Benzoin, Siam 1.50@ 1.70 Cocoanut, Manila Grade, 
Beta 5.50@ 8.00 Sumatra 20@ 2! tanks es 027%4@ .03 
Methyl 5.25@ 8.00 Gum galbanum 98@ 1.15 Cocoanut Oil, tanks . 07@ 
Yara Yara (methyl ester) 1.50@ 1.75 Gum a, = co Corn, crude, Midwest mill, 
Henna powd. . . tanks 055,@ .05 
BEANS Kaolin 03@ 05 Corn Oil, distilled, bbls. oe oi 
Tonka Beans, Surinam 80@ = 85 Labdanum 3.25@ 5.00 Cotton, crude, Southeast, 
Angostura 2.40@ 2.65 Lanolin, hydrous 29@ 32 tanks 05 Nom'l 
Vanilla Beans anhydrous 30@ ~~ .33 Grease, white : .04 Nom'l 
Mexican, whole 6.50@ 7.00 Magnesium, Carbonate 09@ 10% Lard ' seta . O54%4@ .091/, 
Mexican, cut 6.50@ 6.65 Stearate 24@ ~~ .27 Lard oil, common, No. | bbls. .08@ 
Bourbon, whole 6.50@ 7.25 Musk, ounce 21.00@ 28.00 Palm, kernel, bulk, ship . Nominal 
South American 6.25@ 6.50 Olibanum, tears as 35 Palm, Niger, casks . 04/,,@ 
siftings 10 15 Peanut, refined, barrels . 08%, .09 
SUNDRIES AND DRUGS Sanat ones water, gal. 1.50@ Red Oil, distilled, tanks oe 
Acetone 06'4@ .08!/, Orris root, powd. .26@ ~~ .30 Stearic acid 
Almond meal 25@ 27 Paraffin 065%4@ .09'/4 Triple pressed A22@ .13'/ 
Ambergris, ounce 20.00@ 22.00 Peroxide 1.10@ 1.75 Saponified . 12%@ .13% 
Balsam, Copaiba 35@ = .36 Petrolatum, white 06%/4@ .08!/, Tallow, acidless, barrels .07',@ 
Peru 85@ .90 Quince seed 1.20@ 2.00 Tallow, N. Y. C. extra .04@ 
Beeswox, white 36@ = 38 Rich starch .08@ .09!/2 Whale oil, refined .09'14@ 


























F.E.M.A. Convention 


(continued from p. 42) dancing continued until 
a late hour. 

Members of the reception, dance and banquet 
committee were: Chris Christensen, chairman, Carl 
Black, Dr. J. H. Buchanan, G. M. Chapman, W. B. 
Durling, Frank Hartigan, H. B. Laymon, William 
H. Nelson, John Neumann, G. F. Pauley. C. H. 
Sethness, Jr.. Louis Sherman, E. Wehmer and A. F. 
Wussow. 


Miscellaneous Preparations 


Formulas 
Liguip Rovct 
Strong ammonia 0.880 6 
Glycerine 12 A, 
Distilled water, to make 100 — 
Carmine, No. 4 40 
Beauty MILK 
Mineral oil (Sp. gr. approx. 0.9) 12.0 
Grapeseed oil 6.0 
Cetyl alcohol 1.0 
Triethanolamine 2.0 — 
Stearic acid, triple pressed 5.0 5 
Glycerine 4.0 
Distilled water 70.0 
Perfume q.s. 
ProrectTivVeE CREAMS FOR INDUSTRIAL WoRKERS (to protect 


102. July, 1940 


1. (U. S. Pat. 2,120,569) 


skin from action of grease, paint, solvents, dirt and other 
materials detrimental to the skin They are water-soluble). 


Sodium soap 128 oz. 
Waterglass 110 oz. 
Glycerine 100 oz. 
Potato starch 2 oz. 
Distilled water 32 Ibs. 
Cottonseed oil 3 oz. 
Perfume as desired 
2. Soap (tallow or sodium stearate) 6.5 
Glycerine 28.0 
Sodium silicate 18.5 
Water 47.0 
Hair PREPARATION 
Alcohol (75 per cent) 96.0 
Oley! alcohol 2.0 
Glycerine 1.7 
Perfume 0.3 
pric Liguip SHAMPOO 
Oleic acid 7 
Ti-tree oil 3 
Coconut fatty acid 12 
Triethanolamine 10 
Glycerine 2 
Water 66 
,ACQUER 
Glycerine 30 
Borax 25 
Tincture benzoin 235 
Perfume 10 
Distilled water 700 
The American Perfumer 
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FAITHFUL SE RViCe 





G 
METAL - EMBOSSED 
ENGRAVED 


DIE STAMPING FOR BOXMAKERS 


CLASSIFIED ADVERTISEMENTS 


The rates for advertisements in this section are as follows: 


Business Opportunities, $1.00 per line per insertion; Situ- 
ations Wanted and Help Wanted, 50c per line per insertion. 
Please send check with copy. Address all communications to 


THE AMERICAN PERFUMER, 9 East 38th St., New York 
BUSINESS OPPORTUNITY 


WANTED: 2—-Dry Powder Mixers; 2—Pony Mixers; 2—Tablet Ma- 
chines; 1—Filter; 3—Kettles; 2—Filling Machines. No dealers. 
9: 


Write Box 2353, The American Perfumer. 


A new product in the toilet goods field needs the right type of edi 
torial publicity. Write me for details of my low-cost service. Ann 
Tobias, 18 E. 48th St., New York City. Serving the toilet goods 
industry since 1926. 


SITUATION WANTED 


MEDICAL PHARMACEUTI( COSMETIC EXECUTIVE, 
CHRISTIAN, with unusual talent, experience and outstanding rec 
ord of achievement in organizing and controlling, production, de 
mand creation, marketing, laboratory & commercial research. Ad- 
dress—Grande, 445 Rogers Avenue, Brooklyn, N. Y. 


Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS 
ROUGES 


PERFUMES 
LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 

» 


Your inquiries are invited 





& Essential Oil Review 
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JOHN HORN, Labels, NewYork city, NY. 
(Sample booklet of labels sent to RESPONSIBLE MANUFACTURERS) 
Name 

Address se ‘ 
City : ; . iJdace kes dhandinigtondauctanea aan’ 






CONSOLIDATED OFFERS: 


1—World Rotary Automatic Labeling Machine. 

2—Pneumatic Scale 6-head Cappers, with automatic Cap Feeders. 

2—Karl Kiefer Visco Filling Machines. 

i—World and |—Ermold semi-automatic Labeling Machines. 

i—Pfaudier 500 gal. Glass Lined jack, Stainless Steel agitated Kettle, motor 
driven. 

1—Cherry-Burrell No. 500 Viscolizer. 

1—75 gal. Pfaudier Glass Lined Mixer, stainless steel Whipper type agitator, 
moter driven. 

i—U. S. Bottlers Combination £4 Filter, Filler, Pump and Motor. 

7—Single Punch and Rotary Tablet Machines: 3—Stokes N. single punch 
Yo"; 3—Colton Rotary £2, %”; I—Stokes Rotary RD <i, 1”. 

2—20 x 48” Rotex Screens. 

i—Stokes £15 Powder Filler, auger type. 

5—Dry Powder Mixers from 50 to 2000 Ibs. 

i—Colton 24 Worm Tube Filling Machine. 

29—Aluminum, Copper, Glass Lined, jacketed and agitated Kettles. 


Low prices for quick sale. Act at once. 


Consolidated Products Company, Inc. 
14-15 Park Row New York, N. Y. 


Warehouse and Shops: 335 Doremus Avenue, Newark, N. J. 








C onsoLipateD 
Established 1858 FRUIT JAR CO. 


NEW BRUNSWICK, NEW JERSEY 











SHEET METAL GOODS : CORK TOPS : SPRINKLER TOPS : DOSE CAPS 





VAN DYK & CO. | 


Incorporated 1904 


MANUFACTURERS OF RAW MATERIAL FOR 
PERFUMING... COSMETICS ... FLAVORING 


Executive Offices and Works 
57 Wilkinson Ave., Jersey City, N. J. 
Los Angeles Office: 1282 Sunset Boulevard 


Our mon thly magazine, “Progressive ee Baia. | 


ery and Cosmetics”, sent free on) request. 
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Allen & Sons, Ltd., Stafford 
Allied Products, Inc. 
Aluminum Company of America 
Aluminum Seal Company 
Ansbacher-Siegle Corp. 
Aromatic Products, Inc. 
Atlantic Refining Co. 


Bagaroff, Velizar 

Baker & Bro.. H. J. 

Batzouroff & Co. 

Bopf-Whittam Corp. 

Brass Goods Mfg. Co. 

Bridgeport Metal Goods Mfe. 
is.. The 

Bush & Co.. Inc., W. J. 


California Fruit Growers Ex- 
change 
Camilli, Albert & Lalone 
Carr-Lowrey Glass Co. 
Charabot & Co. 
Citrus & Allied 
Inc. 
Classified Advertisements 
Colgate-Palmolive-Peet Co. 
Consolidated Fruit Jar Co. 
Consolidated Products Co.. Inc. 
Consorzia_ Provinciale Agrumi- 
cultura 
Cortizas LA., M. 


Essential Oils. 


De Laire, Fabriques 
De Pasquale, S. and G. 
Dodge & Olcott Co. 
Dreyer, Inc., P. R. 
Drury & Co., A. C. 


Duval, Compagnie 


Economic Machinery Co. 
Ertel Engineering Corp. 


Felton Chem. Co.. Inc. 
Fezandie & Sperrle, Inc. 


Back i 


INDEX TO 


m— bw 


over 


19 


Inside Back Cover 


103 


L] 
103 
103 


53 


Bs) 


15 
97 


Fifth Avenue 
ciation 
Firmenich & Co., Inc. 
Florasvnth Laboratories. Inc. 
Fritzsche Bros.. Inc.. 


Protective Asso- 


Insert Between 


General Drug Co. 
Givaudan-Delawanna, Inc.., 


3-9 


18 


Insert Between 56-57 


Glass Industries, Inc. 
Glass Products Co. 
Goldschmidt Corp., The 


Harkness & Cowing Co. 

Helfrich Laboratories 

Helfrich Laboratories 
ada, Ltd. 

Helfrich Laboratories of N. Y.. 
Inc. 

Horn, John 


of Can- 


Interstate Color Co. 


Kep-Ark. Ine. 
Kimble Glass Co. 
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Leonhard Wax Co.. Theodor 
Lueders & Co.. George 


Maryland Glass Corp. 
Mathieu. Inc., Chas. 
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Schimmel & Co., Inc. 

Seeley & Company = 

Sherwood Petroleum Company, 
Inc. 


Sierra Tale Co. 1] 
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Rhéne Poulance 

Solo Laboratories, Inc. LO] 


Solvay Sales Corp. 

Standard Synthetics Co. 

Stummer, Joseph L. 99 
Swindell Bros. 


Thurston & Braidich 1] 
Tombarel Fréres 93 
Tombarel Products Corp. 93 


Turner White Metal Co., Inc. 


Ungerer & Co... Inside Front Cover 
and Inside Back Cover 

U. S. Industrial Chemicals, Inc.. 
Insert Between 64-65 


Van Ameringen-Haebler, Inc. 6-7 
Van Dyk & Co., Inc. 103 
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STREET, 


OUTSTANDING EXCELLENCE 


. . » That accounts for the popularity of 
Interstate Colors. 


No matter what your color requirements ° 
are, consult us. 
prove of great value to you. 


CHLOROPHYLL @ SAPONINE 


INTERSTATE COLOR CO.» 


NEW YORK 













Our expert advice will 
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AY to day developments 
in 1940, this year of 
years, vitally affect the 


entire field of natural floral prod- 
ucts. And we of Charabot, of 
Grasse, France occupy a central 
position in this entire kaleidoscope 


of action. 





Lest our loyal following of cus- 
tomers be unduly alarmed as to 
the effect upon us of all of these 
upheavals we would ask that your 


worst fears be allayed. 





Our American representatives, 
Ungerer & Co., wisely cooperate 
with us in your behalf at all times. 
No problem has been left com- 
pletely unsolved and reserve 
stocks of most materials and 


products have been built up. 









NTEGRAL ESSENCES 
oe 
INTEXTRAITS 


"Efficiency always works out 


its own destiny.” 


Full Charabot information 


from our exclusive American 


WPEREXTRAITS 
SINAROMES 






representatives: 





of Paermmm 


sr we 


Tsai 


Sold to the American Market Exclusively by 
DODGE & OLCOTT COMPANY FRITZSCHE BROTHERS, INC, 


180 VARICK STREET, NEW YORK, N. Y. 76 NINTH AVENUE, NEW YORK, N.Y. 


Distributors for 


CALIFORNIA FRUIT GROWERS EXCHANGE 


PRODUCTS DEPARTMENT, ONTARIO, CALIFORNIA 


PRODUCING PLANT: EXCHANGE LEMON PRODUCTS CO., CORONA, CALIFORNIA 





